NaNgATUINITTINATNUINN
F1UNVIUIANTIUNITIANITTININING
(Bachelor of Bachelor of Business Administration Program in
Digital Business Innovation Management)
nangnsvid w.A. 2568

Foantugaufny WNINIRYIVAY a5 e
ARY/ANEY AMEINYINITIANTS
o
NN 1
v & @
tayanluvasnangns

1. Yovangas

SWaMANgns L e
g : MANGATUIMSTINIAGR §11INUIRNTIUNNTIANNTTINAATE
AYIBINOY : Bachelor of Business Administration Program in

Digital Business Innovation Management

2. YaUTYsymazanvIIu

Fouiiu (lne) : UIsEIRAvaNdn (UINNTIUNNSINNNSTINIAITA)

Foto (Ine) : US.U. (WIRNTIUNSIANSTINAAINA)

Foustu (89n9w) : Bachelor of Business Administration (Digital Business Innovation
Management)

ot (89ngw) : B.B.A. (Digital Business Innovation Management)

3. 3yuan (G1%)
4. SrwrumizeiniiGeunasavdngns
laitipanin 121 nuawhin
5. JULUUVBIVANEAS
5.1 guuuu
Jundngmsszaulig1ns @ U) audsenianaenssunIsuinggIunsanudny 1304 tneudt
WNTTIUNANGATTEAUUI 0T A 2565
5.2 Usznnmangns
MANgATUSYRINT N193¥INI3



6. FOMUNNVBMANGATUAZNITNATUBUYLR/AFUBDURANGNAT

M wéngmslu w.e. 2568

M anismsuninendesusnifesse IdRansanldanusiureulunisyssay
pdsdl 1/2568 laTudl 10 1o uns1au w.a. 2568

M anmmninendoswigidssse Tdarsanldeuiiureulunisyseay
pdsdl 3/2568 laudl 21 e nuaius wa. 2568

WaaeulunaiFeud 1 Insfinw 2568 (Feuiiguiow)

o
nuAN 3
USugyn Inguszasn uaznaawsnIsiseus

1. Sy rveenangns

nangnIuTMTgsiaddin a1u3YuinnssuNsIAN1seINRIva JaiunsiaunUudinlud
mnufuazvinuzlusunsuImsgsiefinaunaumaluladidviauazuinnssuadelnl annsaiianug
Wahsassruinnssuuazduindeussianavialussiuriosfiunazaiinig ensiiulnogisdsdu

2. IUILaIAYIIVANgNT

ndngnsusmsgInatadin aviviuinnssunisdnnisgsiendsa iinquszasdiiiendndadin
fiflnndnuneeiolud

1) fianuiamaunsonasinuglunsuimsgsie nslimaluladfidviawasuinnssuiiuars
TusgauIznan Tusun13dnn13gsiafdva aunsadianuilidsenevenlaeeadiuss@niam uay
Duwuwamslunis@ineluszaugeioly

2) \ugszneumsluszduviosfiuuaznfiniafifnunin

3) iRsTINATETITY wavlvinwelunisanliugsivegeliandrilnSulinveusiodany



2. VANEATUAZUNUNISANED

2.1 IUIUNUIYNATINARDANANAT
wieAnsiunaeanangns Widesndi 121 vlena

2.2 \aseasnamengns

A, nedAnwTily Tiseulsidaenin 24 ywein
Usenausendain deteluil
D) nquindedusey Wiseu 12 wdiefin
2) ndadvdensen  WiSeulidesnd 12 wihefa
9. VI UANE Tiseulsidaenin 84 vawne
1) ngsvdady sy 57 wefn
2) ngiviaen Tiseulidesndn 27 whwein
A. MM NUSTAUNSAIW TN/ @NNafNe) 7 Mienn
4. NP LaINES 6 NN

. NUINIVUANL

1) ngudvndedu iSeu 57 widiehn

sadyn oA nuenn

DBIM1102  nstiay@vialy 3(2-2-5)
General Accounting

DBIM1103  #inANsuUIMISgsna 3(3-0-6)
Principles of Business Management

DBIM2105  A139ANIINITHU 3(3-0-6)
Financial Management

DBIM1203  wainifsugenans 3(3-0-6)
Principles of Economics

DBIM1104  #%ann1snanm 3(3-0-6)
Principles of Marketing

DBIM1204  msdanisladanduazldguniu 3(3-0-6)
Logistics and Supply Chain Management

DBIM3206  A139ANNSATSANLHUIY 3(3-0-6)

Operation Management
DBIM3305  M3dnanIsienagns 3(3-0-6)

Strategic Management



SHEIY
DBIM1205

DBIM1101

DBIM1201

DBIM2202

DBIM2201

DBIM2102

DBIM3102

DBIM3103

DBIM3204

DBIM3201

DBIM3301

3) ngudviaen lideniseusieivwelul lddesnin 27 wiiefn

SHEIY
DBIM2204

DBIM1202

DBIM3303

DBIM2203

DBIM3202

Fo3vn

N133ANISNSNEINTUY WY

Human Resource Management
nsInnIsNIsAEN e

Modern Trade Management
awdanguiitensdinnisssianivia

English for Digital Business Management
nsdansutanssuwarnsivasuudad
Innovation and Change Management
MFIVYNNGIND

Business Research
N133nN1shIsUduTuslugsARTa

Labor Relations Management in Digital Business
WYTITUNWEINWALANUIUHAvOURDFIAL
Business Ethics and Social Responsibility
AnuAnaisaTIAilon1sieanssiaRara
Creativity in Digital Business Communication
mmﬁ"umﬂaamﬁaLLasmSMUﬂmzuumiauLwﬂ
Information System Security and Control
lasanumaluladssianivia 1

Digital Business Technology Project |
lasanuwmaluladgsfafaa 2

Digital Business Technology Project |l

FoA

NsIANTsUTEAUN1SAlgNA

Customer Experience Management
N133nn15auAlugINIRTIER

Product Management in Digital Business
WINNTIUNITIANITUUVAY

Lean Management Innovation
AsAeENSAIAANARITALULYIANN
Integrated Digital Marketing Communications
nsdansdeyavuelugiiiensdndulanagsia

Big Data Management for Business Decision Making

u28nn
3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

u28nn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)



SHEIY
DBIM3304

DBIM3101

DBIM2101

DBIM3105

DBIM3302

DBIM2104

DBIM3203

DBIM3106

DBIM3205

DBIM2205

DBIM2103

Fo3vn
mMsadauardansnoumudLilegsianaa
Content Creation and Management for Digital
Businesses
mmﬁlﬁ'EJ'Jﬁuﬂ@mﬂﬂszaw@ﬁaqsﬁaﬁ%ﬁa
Knowledge about Artificial Intelligence for Digital
Business

WAISENATIATNATIA

Creative Economy
uinnssufionmdsBunmagsia

Innovation for Business Sustainability
iw3asdloRivadnsunIsnaawasNISASIwUTUA
Digital Tools for Marketing and Branding
LRNUNITHAN

Marketing Plan

NIALEAIAUAILAZEINTIANTS

Display and Exhibition
winnssuionsinnsladafnduaglsguvnu
Innovation for Logistics and Supply Chain Management
NTINNITAUAIAIAR LA ASIAUAT

Inventory and Warehouse Management
nsdndedanluladafinduasldguvny
Procurement in Logistics and Supply Chain
neANTIUEUSLNAlUgINRTIR

Consumer Behavior in Digital Business

a G fa = a = 1 a
A. NUINAVINNUITEUNITUIBIIW/ENNIANYY 7 BUUNH

Idenissuiieanguivifeilitesndn 7 mihefa
a <2 fa IS
. W INNUTZAUNITUIVIIN

SHEIYN
DBIM4101

DBIM4102

Fo3v

Nsn3eNEnUsTaUNITITINGINI

Preparation for Professional Experience in Business
nsEnUsEaUNsalIvANgINa

Professional Experience in Business

u28nn
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

“nulenn
2(90)

5(450)



1 Aa a =

¥. NaNIYvIEURANE

IREIYT WDV wuwnA
CO4809  annafnw 7(540)
Cooperative Education

3. RUINIBUADNLET 6 WUWAA
linAnwndeniseuainseivnleaeulundnansseauusaygins veIuning1dusnvdy)

= M 18w a A = o | a A o v
LYYNINY VllﬂJ?ﬂﬂUi']EJTU'W]LF"IEJLﬁEJU@JWLLafJLLaghﬂsﬂﬁqU?sﬁqmﬂqﬁfiu@slﬁlﬁﬁu



