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1. Sz YOnANg NS

SHAMANgNS : 25521431103191

AMwlvy D vanansilnaeansddn avvtvamans

AYIDINYY : Bachelor of Communication Arts Program in Communication Arts
2. YouSayquazanv1in

Joiitu (nwlneg)  : DwamansUdin @maans)

Jogo (Mwilne)  :  uey. @wmamand)

Foudiy (M19INY): Bachelor of Communication Arts (Communication Arts)

Fote (Mw189ngY) : B.Com.Arts (Communication Arts)

3. AUNBN/WUUIIYT
1) waudn1sdeansesdns (Corporate Communication)
2) LAUSIPINITIANITUATASNETIARDULIUA (Content Creativity and Management)
3) WIUSIYIRIadafdhe (Digital Multimedia)

4. IuENANTIUNAANANEAT
Litleundn 124 wihefin

5. JULUUVRINANEAS
5.1 guwuu
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MANgATUSYIRNTINIVING
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3. vangnsLaransIdaau

3.1. VANgAS
3.1.1. IUIUNUILANTIUARDANANGAT
IIunEinTnaenrangnskitesndn 124 wiiedn

3.1.2. lassadramdngns
Tnssasramdngnautsoondumneivdal
1) mna3vimsanuiialy (General Education) i3eulsitiesndn 30 wingin
1. ngaivadinenans Inerenansuasinalulag iseulivesndn 6 wiefn

2. nauAmanwuaymsdeans Tissuldtesniy 12 miheia
3. naEivNywemanswazdirumans Wiseulddosndn 9 Wefn
4. ngdvysanmMsiasiasuaiinuedin iseulidesndn 3 wein
2) wuanIv AN (Field of Specification) 88 wienn
1. nguivuny TSy 30 wiIefn
2. nquiven  Wiseuldesndn 51 waein
- ndedu Tiseu 30 vithein
- enden  Wiseulitesnd 21 wdrein

3. NAUINIUUANTS RnUssaumsalividnviseaniafine) 7 wuiein
3) nuINIVEBNLES (Free Electives) Tieulaitasni 6 Wiaefin

4) VU N WIUNITINTIINSAZAS19EsIARAUWILS Seuliitiaanii 21 wuena
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numI AN (Field of Specification) T#issulidasnin 88 wilefin

SHEIYN

COM1101

COM1110

COM1111

COM1206

COM2101

COM2201

COM2202

COM2203

COM3901

coOmM4101

O ngu3yunu (Core Courses) 30 #U928nn

bRkl

nanilwerans

Principles of Communication Arts
NISANUAINATNA

Digital Photography
NsUsEFUNUSYARIVA

Public Relations Digital Age
AaUvuien1saseds Ao

Art of Content Creation

ivienide

Media Landscape
Mwdanguitonuimamans
English for Communication Arts
ypannwdmsutinilmeaeans
Personality for Communication Arts
NOVUNELALITETTINNNTNAAENS
Laws and Ethics of Communication Arts
nMTlmaans

Research in Communication Arts
maduffusznounsdelugaadiia
Media Entrepreneurs in Digital Age

“huenn

Un-Uv-92)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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3) wWVUIIVRINaLaRNLAY (Digital Multimedia)

Svnendeiu ISeusedvseluil 30 WA
WAl Yo Kt
U(n-U-2)

DM2103  n1seonuuuiiomuasianitewnsdensia 3(2-2-5)
Content Creation and Storytelling for Digital Media

DM2104  wdnniseenuuudniudeniva 3(2-2-5)
Principles for Digital Media Design

DM2105  N5IATIEVETUATEARIYIA 3(2-2-5)
Audience Analysis in Digital Age

DM2205  nswAnAeiuAdea 3(2-2-5)
Digital Printing Production

DM2206  M15ad19assFedfusynaunIsnansienisnadeaa 3(2-2-5)
Creation of Digital Media Program Production Elements

DM2304  nagwnsnislidendviaiiiedeansnisnain 3(2-2-5)
Digital Media Strategy for Marketing Communication

DM3102  msa¥assdnenmsinguasnsviainedeniva 3(2-2-5)
Broadcasting Creation for Digital Media

DM3103  T3us555udeyadavia 3(2-2-5)
Media Ethics in Digital Age

DM3204  wedududmsudeddna 3(2-2-5)

Animation for Digital Media
DM3401  dununUsziiudenava 3(2-2-5)

Seminar in Digital Media Issues



v nendan Taenissusigdvseluiliteaenin 21 wiiein

SHEIY

DM1203

DM2207

DM2208

DM2303

DM2305

DM3104

DM3203

DM3205

DM3212

DM3213

DM3214

DM3302

DM3306

DM3402

DM3404

DM3405

IBIY

NSNANNINGUAS

Film Production
MsAnad1saTsAitenIsAoans

Creative Thinking for Communication
Wemsteyadwsunuivamans
Data Science for Communication Arts
msndndowmeluladiadounauiulanass
Augmented Reality Production

AUsENaUNTLaruinnIIUSINade

Entrepreneurship and Innovation for Media Business

MIEIAENS LAY NITEEU

Journalism and News Reporting
AeufawasnTind msudenava
Computer Graphic for Digital Media
ANSPRNLUULALNARNLIU

Web Design and Authoring
Msenemenaansdonaa

Live Streaming on Digital Media
nsldornireldauduiioadsassiiben
Drone for Content Creation
NSA9ATIALATNITIANITNINTTU LAY
Event Creation and Production
ANIWANTIBNISTINIE AT

News Production for Digital Media
nsdeanslunmzingd

Crisis Communication
Tasansivrusnudonaa

Special Project in Digital Media
nsNAnBUlNNIIAN

Infographic Production
Msdeasnsaugandviadmniuiuseneaunisgsiaruianans
uazuUIng oy

Brand Communication in Digital Age for Small and Medium

Enterprises
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U(n-U-a)

DM3406  3mnsdnufunisdeansifienisimu 3(2-2-5)
Social Engineer and Communication for Development

DM4201  nswansienistudisnisdenaa 3(2-2-5)
Entertainment Production for Digital Media

DM4202  msai1sdurgieulsesiiudendvia 3(2-2-5)
Influencer on Digital Media

DMA203  nagvimsaiisassidenuuinsdmiiedoudi 3(2-2-5)

Content Creation Strategy on Smartphones
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SHEY1 Y2V
U(n-U-9)
PEC3802 n19um38uiNUseaun1salnundnimerans 2(90)
Preparation for Professional Experience in Communication Arts
FEC4802  nsHnUszaun1sanunInimearans 5(450)
Field Experience in Communication Arts
Y30 @ANNAAN®N 7 Vi8R
v o4 a AMUIUNUILAR
SHERY1 Y2V
Un-U-9)
FEC4803  @unafnuyl 7(540)

Co-Operative Education

nuINIVANLES (Free Electives) Triseaulaidaandn 6 wuaehia
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