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1. Sz YOnANg NS

SHAMANgNS : 25521431103191

AMwlvy D vanansilnaeansddn avvtvamans

AYIDINYY : Bachelor of Communication Arts Program in Communication Arts
2. YouSayquazanv1in

Joiitu (nwlneg)  : DwamansUdin @maans)

Jogo (Mwilne)  :  uey. @wmamand)

Foudiy (M19INY): Bachelor of Communication Arts (Communication Arts)

Fote (Mw189ngY) : B.Com.Arts (Communication Arts)

3. ABDN/LVUIIYT
1) wyusdn1saeansosdng (Corporate Communication)
2) LAUSIPINITIANITUATASNETIARDULIUA (Content Creativity and Management)
3) wauAIviatafilAy (Digital Multimedia)

4. IuENANTIUNAANANEAT
Litleundn 124 wihefin

5. JULUUVRINANEAS
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3. vangnsLaransIdaau

3.1. VANgAS
3.1.1. IUIUNUILANTIUARDANANGAT
IIunEinTnaenrangnskitesndn 124 wiiedn

3.1.2. lassadramdngns
Tnssasramdngnautsoondumneivdal
1) mna3vimsanuiialy (General Education) i3eulsitiesndn 30 wingin
1. ngaivadinenans Inerenansuasinalulag iseulivesndn 6 wiefn

2. nauAmanwuaymsdeans Tissuldtesniy 12 miheia
3. naEivNywemanswazdirumans Wiseulddosndn 9 Wefn
4. ngdvysanmMsiasiasuaiinuedin iseulidesndn 3 wein
2) wuanIv AN (Field of Specification) 88 wienn
1. nguivuny TSy 30 wiIefn
2. nquiven  Wiseuldesndn 51 waein
- ndedu Tiseu 30 vithein
- enden  Wiseulitesnd 21 wdrein

3. NAUINIUUANTS RnUssaumsalividnviseaniafine) 7 wuiein
3) nuINIVEBNLES (Free Electives) Tieulaitasni 6 Wiaefin

4) VU N WIUNITINTIINSAZAS19EsIARAUWILS Seuliitiaanii 21 wuena
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numI AN (Field of Specification) T#issulidasnin 88 wilefin

SHEIYN

COM1101

COM1110

COM1111

COM1206

COM2101

COM2201

COM2202

COM2203

COM3901

coOmM4101

O ngu3yunu (Core Courses) 30 #U928nn

bRkl

nanilwerans

Principles of Communication Arts
NISANUAINATNA

Digital Photography
NsUsEFUNUSYARIVA

Public Relations Digital Age
AaUvuien1saseds Ao

Art of Content Creation

ivienide

Media Landscape
Mwdanguitonuimamans
English for Communication Arts
ypannwdmsutinilmeaeans
Personality for Communication Arts
NOVUNELALITETTINNNTNAAENS
Laws and Ethics of Communication Arts
nMTlmaans

Research in Communication Arts
maduffusznounsdelugaadiia
Media Entrepreneurs in Digital Age
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3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)
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1) LUUeIYIN15HRE1589ANS (Corporate Communication)

Fynendadu IWSsuseivselud 30 nuawhn
sWaden  Tedw viaeng
U(n-U-2)
PRC1201  n15A0a503hns 3(3-0-6)
Corporate Communication
PRC1202  msAeansiiioadianindnuel 3(2-2-5)
Communication for Corporate Image
PRC2101  winluladidviaiionsdeansosdins 3(2-2-5)
Digital Technology for Corporate Communication
PRC2102  msiTeuifionisdieansesdns 3(2-2-5)
Writing for Corporate Communication
PRC2201  m1senenwddviariionisdeansesdns 3(2-2-5)

Digital Photography for Corporate Communication

PRC3101  AaiftensdeasnsAns 3(2-2-5)
Corporate Communication Media

PRC3102  msadassAuasnsndnaudeansluesdng 3(2-2-5)
Creativity and Production for Corporate Communication

PRCA101  nswAndendvialiion1sdeansesdns 3(2-2-5)
Digital Media Production for Corporate Communication

PRC4102  N159MNANTIUAMUTURATOUSNDEIALVDIDIANT 3(2-2-5)
Corporate Social Responsibility Activity

PRCA201  MI2NUNUNITUIZHENNUS 3(2-2-5)

Public Relations Planning



v nenden Tasniseuseivaeluilidaenin 21 wdieda
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PRC2103 ﬂ’]i?i’e]ﬁ’ﬁﬂ’]‘iﬂ’]ﬁﬂﬂﬂ‘i'f}l,ﬁaﬂ’ﬁgaﬁﬁ@ﬂﬁﬂi 3(2-2-5)
English Communication for Corporate Communication

PRC2202 ¥ fion1sdeansesdns 3(2-2-5)
Speech for Corporate Communication

PRC2203  msUsswnduiudiiienisdoamsaunin 3(3-0-6)
Public Relations for Health Communication

PRC3103  virudiAn sdeansesdnslugandsia 3(3-0-6)
Perspectives in Digital Age for Corporate Communication

PRC3104  n1seenuuudefdviafionisdeatsesins 3(2-2-5)
Digital Media Design for Corporate Communication

PRC3105  nsidsuumiionsusemnduiusludensa 3(2-2-5)
Script Writing for Digital Media Public Relations

PRC3201  nsdpRanssufisrmiionsussunduiuduasdeasosdns 3(2-2-5)
Special Event for Public Relations and Corporate
Communication

PRC3202  misdetnafionsussanduiusludeddva 3(2-2-5)

News Reporting for Digital Media Public Relations

PRC3203  Nagnsn1susesdunus 3(2-2-5)
Strategies for Public Relations

PRC3204 ﬂ’]iﬁaaﬂiﬂﬂimaﬂmL‘UU‘ujmﬂmi 3(2-2-5)
Integrated Marketing Communication

PRCA103  n1siludUsznia fussens uaziions 3(2-2-5)
Announcer, Narrator and Master of Ceremony

PRCA104  mIssausedifiontsuszanduiug 3(2-2-5)
Public Relations Campaign

PRCA202  nnswAndeseulatifiensdeansesdns 3(2-2-5)
Online Media Production for Corporate Communication

PRCA203  Tassnisiiudnunisdeatsesans 3(2-2-5)
Special Project in Corporate Communication

PRCA204  dunwinisuszanduiiuduasdoansesdns 3(2-2-5)
Seminar in Public Relations and Corporate Communication

PRCA901  nnsidenisusernduiuduasdoansesdns 3(2-2-5)

Research in Public Relations and Corporate Communication
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PEC3802 n19um38uRNUSEaun1salnundnimerans 2(90)
Preparation for Professional Experience in Communication Arts
FEC4802  nsHnUszaun1saRunTnimearans 5(450)
Field Experience in Communication Arts
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Co-Operative Education
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