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3.1 ¥aNgns

3.1.1 S1uUNYEAN sunaaavangashitasndt 136 wuqehn
3.1.2 Tassadandngns wladumnaisdsdl
A3 Anwly (General Education) 30 viddeia
1. ngudvIrdineans Ingrenansuazinalulag 6  whein
2. ngiAT A LAy sAANS 15 whein
3. nRITIYEMansuardAumans 6 wein
4. nfITIYIANITLagLEINaseInYE I 3 vleie
WUV (Field of Specification) lidesndn 100  wiaefin
1. nguvInU 39 whgin
2. NFUIBNANITAIU 54 wiheha
- 30eAY 33w
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3. nguIvVIUHUR 7 mhehn

- HnUsgaunIsaRTINUI eannafne

BNV LAaDNLES (Free Electives) 6  WUWAA

3.1.3 519991 SYEI1USLNOUAIE
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v a

AIONYS 2 NENLIN AAURLIEFIL
9nws BA Munefe IW1UIM553N9 6911910 Business Administration
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19n¥5 MK 1131889 3970159810 8911970 Marketing
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nuInIvIAneMIlU (General Education) 30 waehn
1) nguivadindans Inendransuazmalulag Wiseulidesndt 6 winehin

1.1 U9AUBSEUY 1 578391 31u7U 3 dhena lawn

A a

SHEIN SRRk WUILNR
GEN1111 ANYFERSHALANRANEAS LUTINUTEINTU 3(3-0-6)

(Essential Science and Mathematics in Daily Life)

1.2 @endeu mnmedunladvmiweluisnlidesnin 3 wiseha
SN Fo3 nuwhn
GEN1112 weluladansaumeaiionisdeansuaznsizous 3(3-0-6)
(Information technology for Communication and Learning)
GEN1113  gumiwiledin 3(3-0-6)
(Healthy Life)

2) ngudvnwwazn1sdeans Tseulidesndn 15 e

TnaidusiedgderuiFeunnivn sl

2.1 5293110 NgE W 12 wuwhn
SWEIY CopkA TeRRL
GEN1121 N1sdeasNwIBIngulonu 2(1-2-3)

(Fundamental English Communication)

GEN1122 nMafigun1wsInguludinuszdniu 2(1-2-3)
(English Writing in Daily Life)

GEN1123 nseunwBInguluTinyszdniy 2(1-2-3)
(English Reading in Daily Life)

GEN1124 viodlanmen1wdengy 2(1-2-3)
(English Language as Windows to the World)

GEN1125 mmé’aﬂqmﬁam%w 2(1-2-3)
(English for Careers)

GEN1126 mmé’mqﬂummawﬁ 21 2(1-2-3)
(English in the 21°* Century)

2.2 18390 1E g U 3 BULeha
WA 9390 PR
GEN1127 M INULNDNISHRATIUANITTEN 21 3(3-0-6)

(Thai for Communication in the 21°' Century)
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3) naulvnyveAmansuasdinuaans Wissulidesndt 6 wiqefn

3.1 U9AUSEY 1 5787391 919U 3 wdaena lawa

SHEIYN
GEN1131

A a
FoAu
NALLIDIA

(Good Citizen)

8nA
3(3-0-6)

3.2 @enseu ansevladvivilensluiidnlddesndt 3 wulein

SREIY
GEN1132

GEN1133

GEN1135

GEN1136

GEN1137

'
A a

VDIV

N TUSTIY

(Cultural Way)
UFUeU1vedLAsugianeLiies
(Sufficiency Economy Philosophy)
qUNIEATINETIA

(Creative Aesthetics)
nsidlsauaznguunelan

(World Politics and Laws)
ANTINULVDIT U

(Competency of Graduate)

u28nn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

4) ngudYIYTAINISHasERNaTenweddn Tissulidesndt 3 wilefia

Tmasniseuainsiedvlaisniessluil

AU
GEN1141

GEN1142

GEN1143

GEN1144

GEN1145

GEN1146

Fodwn
mseenfdimeLiiedin
(Exercise for Life)
WHRUAUNTANTUTIA
(Energy for Life)

Uszrnaue LT

(ASEAN Community)
nslesn1sunAsasvesing
(Thai Politics and Government)
ngvaneifenfuiinUsediiu
(Laws in Daily Life)
Ms3winiunsieans

(Communication Literacy)

MU28nn

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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AU IBIY

GEN1147 maugusgnaunshuunasughaiiay

(Entrepreneurship in Special Economic Zone)

GEN1148 danndeslulantagiu

(Environment in Today’s World)

GEN1204 MuUNDNTERENS UBIAU

(Chinese for Basic Commmunication)

GEN1206 M Uuiensaean oy

(Japanese for Basic Communication)

GEN1207 MENLLNENSERASUDIAY

(Burmese for Basic Coommunication)

GEN1209 MuWNVALNENNT@RaN5UDIAU

(Korean for Basic Communication)

GEN1210 MEWILAULLNENTERANSLUBIAY

(Vietnamese for Basic Communication)

wUINIVANIE (Field of Specification) 100
O naudvunu (Core Courses) 39
ey Fedw
BA1104  nstiydvialy

BA1201

BA1302

BA2211

BA3304

BA3305

(General Accounting)
NANANTUINTTINT

(Principles of Business Management)
N1IANITNITRUY

(Financial Management)
\FTWNANNA

(Digital Economy)
NsURBdmIUUITINS

(Accounting for Manager)
n9iTegsRa g

(Basic Business Research)

Mu2enn

Mu2enn

u28nm
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

NU28nH

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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AU
BA4201

EC1103

EC3301

HR2405

LOM1101

MK1101

MK3131

O NFuIVMANITAIU (Specification Courses) 54 wein

Fodun

N133AN1SLTINALNG

(Strategic Management)
NANLATHFANENS

(Principles of Economics)
NTIATIZATIUTU U
(Quantitative Analysis)
N13IANIININYINTUY WY

(Human Resources Management)
nsIanisladafnduazigguniu
(Logistics and Supply Chain Management)
NANNIINAIN

(Principles of Marketing)
N15AIANITNITHER

(Production Management)

u28nn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Tidanisaus1ed v lunruad v tawr v TN e AUV A8 LA LA I1UIURUIE A

laitipanin 54 wuqefs InwILITIRlull

1) WIu¥INI5IANIS (Management)

2) WURYINMIIANIINTNENTUYLILazimL189AN1S (Human Resources

Management and Organization Development)

3) huIMIRaIn (Marketing)

4) UIUIYWATYFANEATTINAA (Business Economics)
5) wyusirInsdIanisnisanadelng (Modern Trade Management)

6) WUV UATYFANANTHUTZNOUNT (Entreprenuer Economics)
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1) WIUIIVINTFINNIS 54 i28nn

SHEIYN
BA1101

BA2314

BA3417

GM2102

GM2203

GM2208

GM3110

GM3204

GM3313

GM4102

GM4905

AU
BA1205

BA2303

O AY1U9AU 33 YUYAR

a3
D9ANITLAZNITIANTT
(Organization and Management)

ﬂ?ﬁ%@ﬂ’]iﬁqiﬁ%%ﬂ?ﬂﬂa%‘lLLﬁBGU‘lJ’]ﬂEJIEm

(Small and Medium Enterprises Management)

ns¥anIsgnAduuS

(Customer Relationship Management)
N3N EINTUALNYNUILTIAD
(Taxation and Business Laws)
madugusenaunianiagsieanava
(Digital Entrepreneurship)
§3N93ENINUTENALAZNITANVIBULAY
(International Business and Border Trade)
N3IANTUIANTTUNNGINT

(Business Innovation Management)
WNUGIND

(Business Plan)
nsInNIsUdTnualyll

(Modern office Management)
9YNTINAG

(Management Research)

FULUINITIANT

(Seminar in Management)

a d <~ a ! dyly 1 oA
Awaen Wonanedveluilliidesndt 21 wiefin
o a

Yo

A MegIna

(Thai Language in Business)
wyweduusluadns

(Human Relation in Organization)

d8nn
3(3-0-6)

3(2-2-5)*

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

“uenn

3(3-0-6)

3(3-0-6)
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AU
BA2304

BA2315

BA3109

BA3413

GM2101

GM2202

GM2204

GM2205

GM2206

GM2207

GM3102

GM3104

GM3111

GM3205

GM3206

GM3211

Ho3n

N1TINLNULAZNITUIMITIATING
(Planning and Project Management)
N139ANITNGRANITUBIANTT
(Organizational Behavior Management)
NSIANTAMUNN

(Quality Management)
nsdansAudes

(Risk Management)
AnuSAeafunsUsAuse

(Principles of Insurance)
Amdanguiiiensdanisssia

(English for Business Management)
NSNRUIBIANITUNINISISEUS

(Learning Organization Development)
F3YFITUNNGINALANUTURAYRUADHIANYDIDIANT
(Business Ethics and Corporate Social Responsibility)
N5INNITHAN UYL YY

(Community Product Management)
AMEANUANTINNTTNY
(Leadership and Team Management)
nsInsmdagdiannsedngd
(e-Commerce Business Management)
N1399N15gsNANTUELyd

(Franchise Management)
N139AN13NI5EseRNIAZ LT

(Export and Import Management)
N59ANTSYeLATINA

(Business Information Management)
N159AN15557A91084

(Dummy Business Management)
madugusenaunstulszyaursegive ey

(Entrepreneurship in ASEAN Economic Community)

“uenn
3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)
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sWadvn  Fedw NN

GM3312  N15IANITNNTAIU 3(3-0-6)
(Investment Management)

GM3410  M3ANEILANIZNI 3(2-2-5)
(Independent Study)

2) KAUIIYINIFIANTITNTNYINTUYBWIUAZNAIUIBIANS 54 viingfin
o AYUIAY 33 whehn

sWadvn  Fedw nuein

HR1101  ASWRILIUARNAINYAAINS 3(2-2-5)
(Personality Development for Personnel)

HR1102  N13AANISNORANTIUBIANIT 3(2-2-5)
(Organizational Behavior Management)

HR2101  MITRUANLasUlEUIENITINNITNTNEINTUYYY 3(2-2-5)
(Planning and Policies for Human Resources Management)

HR2201  NISATIVHAYNITAREENVSNEINTUY WY 3(2-2-5)
(Recruitment and Selection of Human Resources)

HR2403  misdmnisanuUasadiewaraunmlunsyinienu 3(2-2-5)
(Safety and Health in Workplace Management)

HR2404  msRinufoRiieduinensileadn 3(2-2-5)
(Train the Professional Trainer)

HR3101  a1degiilasnIsimuIeIAns 3(3-0-6)
(Leadership and Organization Development)

HR3102 1955 URIANUALAIARYITNUITITUNS NN TUYWE 3(2-2-5)
(Occupational Standard and Professional Qualifications
Human Resources Administration)

HR3416  MIRUIMINEINTUYYS 3(2-2-5)
(Human Resources Development)

HR3417  A1SUSMISHAIULASNITINEABULNY 3(2-2-5)
(Compensation and Performance Management)

HRA901  AuNWINTIANITNTNEINTUY WY 3(2-2-5)

(Seminar in Human Resources Management)
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SREIY
BA1205

GM3204

HR1103

HR2202

HR3103

HR3104

HR3207

HR3208

HR3209

HR3210

HR3301

HR3303

HR3304

HR3305

HR3401

HR3406

O 3¥asn

Fo3n

M vegsna

(Thai Language in Business)

WNUGSAY

(Business Plan)

ITNYINTIANINTNINTUYWE

(Psychology in Human Resources Management)
MsdansauSilonisianesdnng

(Knowledge Management for Organization Development)
N19L1999191959998190001TN

(Professional Negotiation)
NOVUNTINAUALIIINUFURUS

(Business Laws and Labor Relations)
N13INNITNINYINTUY WITENINUTENA

(International Human Resources Management)
NSIANTTAUMAINTANLVRINTNENTUYWE

(Human Resources Diversity Management)
nMsdeansiienmsdanisningnsuysd
(Communication for Human Resources Management)
N1339N1IAMAINTIANTTYINNUlUEARTVE

(Quality of Work Life Management in Digital Age)
anun1sailagdunienisianimsnensuywd

(Current Issues in Human Resources Management)
izuumiaummﬁamﬁmmsm%’wmﬂ'imwé

(Information System for Human Resources Management)
FesTsudmTuNIsIaNInInenTuyYd

(Ethics for Human Resource Administration)
N15IANIININGINTUY G UUANITAYIEUAY

(Hurman Resources Management in the Border Trade Area)
NSIANINTNEINTUYWELTINALNS

(Strategic Human Resources Management)
usnwaleansLazaIe

(Psysiognomy and Fengshui)

Wanisgusiedvweldilitsenin 21 wulehis

u28nn
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3)

AU

HR3408  NI9INUNUBITWLAZNISTIAAIUIN Y
(Career Planning and Counseling)
HR3414  21w8angudmsuIn AN IneInsuywd
(English for Human Resources Professionals)
HR3415  TUsunsudnsaguiunisdanisninensuywd
(Human Resources Management Software)
HRA909  winnssuifiensdnnisninensuyud
(Innovation for Human Resources Management)
HRA910  MTIRBNITIANITNTNEINTUY Y
(Human Resources Management Research)
LYUIIVINITAAN 54 wuq8ne
o AvUsAu 33 RUWAR
el e
MK2105  wg@nssuguslag
(Consumer Behavior)
MK2107  ulguneguaniueilagsnnn
(Product and Pricing Policies)
MK2212  N199ANIS109MNNITAINANNUIY
(Distribution Chanel Management)
MK2401  nislaigauniazAsaaasuni1siy
(Advertising and Sales Promotion)
MK2411 miﬁamimimmmlfuuyimmi
(Integrated Marketing Communication)
MK3101  A15UINIINITAAN
(Marketing Administration)
MK3103  nagnsnIsnain
(Marketing Strategies)
MK3104  N190@a1AUINIT
(Service Marketing)
MK3213  N19RaaLenanssy

I2IUN

(Event Marketing)

u28nn
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

U2enn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)
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AU
MK3311

MK4901

SHEIYN
GM3204

MK1301

MK2114

MK2115

MK2208

MK2209

MK2210

MK2303

MK2305

MK3132

MK3133

MK3303

Fo3n
MsnaeLiiednuuazaIndan
(Social and Environment Marketing)
fULUIMNITAAA

(Seminar in Marketing)

O Avaen Wanisguansedvnelullidesnin 21
A a
I
WNUTSY

(Business Plan)
ﬂ'ﬁsU"IEJE,’ilﬂLLaﬁﬂ']TU']EJﬂaﬂ
(Wholesaling and Retailing)
nsnaneoulal

(On-Line Marketing)
ANTBBNLUUNINITAAN

(Marketing Design)
AUARNATINETIANIINITRAA
(Creative Thinking for Marketing)
m’mmmmamaLLasmﬁilizméfuﬁuﬁ‘mﬂmimmﬂ
(Direct Marketing and Public Relation Marketing)
N1IRAALTIUTNNTTU

(Innovative Marketing)
NTINENAUAT

(Transportation)

NNFUIHITNITVIY

(Sales Management)
N159ANINIRAINAILIIUTRYA
(Database Marketing Management)
LLAUANTIRNATR

(Marketing Plan)

nsdnde

(Purchasing)

NUIYAR

u28nn
3(3-0-6)

3(2-2-5)

BN
3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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AU

I2IY"

MK3321  n153nn1saneduiug
(Customer Relationship Management)
MK3322  N15ANYILANIZATENINNITHAIA
(Independent Study in Marketing)
MK3402  nnsdeansmsmainfdna
(Digital Marketing Communication)
MK3403  n19a319nsIaUA"
(Brand Building)
MK4103  M130aInseinelssing
(International Marketing)
MKA105  §573971889
(Dummy Business)
MK4106 mmé’ﬂﬂqmﬁamsmmm
(English for Marketing)
MKA301  nsweInsaleonune
(Sales Forecasting)
MK4902  n19398n130aA
(Marketing Research)
MK4903  JgymiitAymnIan1Inane
(Special Problems in Marketing)
4) WUV UATEFAEATIIND 54 wqein
O AUsAU 33 nUIwnA
el Todw
EC1104  iAsugAdlnmans
(Mathematics for Economics)
EC2101  iAsugeAnansgania 1
(Micro — Economics 1)
EC2102  LASUgPANAnTunAIA 1
(Macro - Economics 1)
EC2103  afifnuAsugenans

(Economics Statistics)

u28nn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

Nu2enn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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AU
FC2211

EC2502

EC2503

EC3101

EC3102

EC3202

EC3218

SV GRLN)
BA1205

BA2212

EC2106

EC2107

EC2201

EC2209

EC2505

EC3103

Fodun

LASYTANANSITIATIETIA

(Creative Economics)
LATEFANANINITIANITNTRULAENN AU
(Economics of financial and Investment Management)
NOMUNEKALITTTINAMSUTNLATYTANENS
(Laws and Ethics for Economists)
LATYFAERSYANIA 2

(Micro — Economics 1)
LATYFAIERNSUNAA 2

(Macro - Economics 1)
LASEPANANSIENINUTELNA

(International Economics)
LASEANANSNITIANIS

(Managerial Economics)

a =) = = a ' v |
O JFwuden FenSsuanaeinseluillivesni 21

o a

VoI

M INegINg

(Thai Language in Business)
NYDINGWEIND

(Business English)
AssgmaniUsznaumIRady
(Economics of Startup Entrepreneur)
LATYFAERNSLTINALNG

(Strategic Economics)
sugialsenalng

(Thai Economy)

LATYFAARS RN TY
(Industrial Economics)
\AswgAansnIsne sadeln
(Modern Agricultural Economics)
LATYIAIARNSNIAUINS

(Services Economics)

PUILAR

u28nm
3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

“uenn

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)
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SHEIY
FC3104

EC3105

EC3222

EC3225

EC3226

EC3227

EC3305

EC3311

EC3224

EC4904

EC4905

GM3204

GM3110

MTM2202

Fodun

N15USTIUAMIBATHEAERNS
(Economic Evaluation)
NINEINTUNIATEFAILALTIND
(Economic and Business Forecasting)
LASEANANTNI TR

(Development Economics)
LASEPANAN3NITIANTSIaTaRNS
(Logistics Management Economics)
wsugnalveluasugialan

(Thai Economy in Global Economy)
LFSEANANSNITAGILAsUlEUIEET TS
(Fiscal and Public Economics)
N3ATIZRATENA MY

(Analysis of Thai Economics)
mﬁ@mimmL%‘IENWNéJmmegmam%
(Risk Management of Economics)
STUUANTAUMAG NI ULATYENAIN IS
(Information System for Digital Economy)
AUIUINALATEANENS

(Seminar in Economics)
BNMTROMBATEFAIERNS

(Research Methodology in Economics)
WNUFIND

(Business Plan)
NIIANTUIRNTTUNNEITAR

(Business Innovation Management)

ANTRAINAIYIA

(Digital Marketing)

“ienn
3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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5) LAUIIBINIFANNITANSANENL TN 54 wuENA

SHa YN
MTM1101

MTM1201

MTM1202

MTM2101

MTM2102

MTM2301

MTM3101

MTM3202

MTM3301

AU
BA1101

MTM1203

MTM2103

MTM2104

O v den asnssuannsgiveeluillddesnin 21

O AW1UIAU 33 YRR
Fa3%
A159ANISNSAEsle Tl

(Modern Trade Management)

N1FIANITAUAN

(Goods Management)
waFnssuguslaaitensdansnisiasiolul
(Consumer Behavior for Modern Trade Management)
syuvasauneiien1sinnisnisiadilal
(Information System for Modern Trade Management)
mMwdanguiten1sinnisnisasisl

(English for Modern Trade Management)
nsiseuinAUURaun1sdnnsnsAaliell 1
(Work-based Learning in Modern Trade Management 1)
As¥AnIsMIInTe

(Purchasing Management)

N15INNITUINNG

(Service Management)
nsisguinmauuRnunisdnnisnisaadiell 2

(Work-based Learning in Modern Trade Management 2)

Fodn

aﬁﬁﬂﬂiLLa%ﬂWﬁﬁﬂﬂﬁﬁ

(Organization and Management)
ﬂ']'ﬁ(?]ﬁ'lﬂLﬁlagx‘iﬂﬂLLa%%ﬂLL'JG]éIE]NSLUﬂ']'iéj']aﬁEJGLWJ\i

(Social and Environment Marketing in Modern Trade)
nsdansanAduiuslunisAadielval

(Customer Relationship Management in Modern Trade)
NsInLAASAUAILAZINTIANIT

(Display and Exhibition)

PUILAR

BN
3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

6(0-270-0)

3(2-2-5)

3(2-2-5)

6(0-270-0)

“uenn

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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AU
MTM2201

MTM2202

MTMZ2203

MTM2204

MTM2205

MTM3102

MTM3103

MTM3104

MTM3105

MTM3106

MTM3203

MTM3204

MTM3205

MTM3206

MTM3207

MTM3208

Fodw
msdeansnisaaiafienisdanisnisinadelval
(Marketing Communication for Modern Trade Management)
NINAIAFAING

(Digital Marketing)

NNSIANITARIFUA

(Warehouse Management)
N139AN15LATINITTIAA

(Business Project Management)
mﬁmwﬁﬁé’fa;ﬂaﬂamiﬁqLa‘%umima

(Data Analysis for Sales Promotion)
NONUBULAIIUTITUNINGIND

(Laws and Business Ethics)
N139AN1TA1HOINT

(Tax Management)

nsdmnsusudled

(Franchise Management)
NITIANTITNINYINTDIAT

(Facilities Management)
NsIANISRIIEUAITuAade Tl

(Modern Trade Brand Management)
winanssuitenisaanisnisaadie il
(Innovations for Modern Trade Management)
nagmdiilon1sianismsdnadielval

(Strategic for Modern Trade Management)
nsdanIsnsAENsTnlsEINeUsEne
(International Modern Trade Management)
n1s9ANIsSuAeulall

(Online Shop Management)
nsdmnisnsvelunsaaiylug

(Sales Management in Modern Trade)
nseaadienanssuate il

(Modern Event Marketing )

“uenn
3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)
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AU
MTM3209

MTM3302

MTM4201

MTM4202

Fodan

madugusgnauniseaivg

(Modern Entrepreneurship)
N159ANIIIIUADIRIY

(Smart Store Management)
dunuinsdnnisniseadielul

(Seminar in Modern Trade Management)
NNTI8N1TIANTITNSANE Y 1

(Research in Modern Trade Management)

6) LL‘UW%‘U'ILﬂiﬁe}gﬂ’]am%éﬂizﬂaumi (Entreprenuer Economics)

AU
EC2103

EC2105

EC2106

EC2107

EC2108

EC2209

EC2211

EC2214

EC2502

EC4904

O FvUsAu 33 wenn
03U
anANILATYEAERNT

(Economics Statistics)
NANLATYANANTUNNA

(Principles of Macro Economics)
AssgmaniiUTznauNmIRady
(Economics of Startup Entrepreneur)
LATYFAARNSLTINALNG

(Strategic Economics)
NANLATHFANENTIANA

(Principles of Micro Economics)
LATFANANTANAINNTIH

(Industrial Economics)
LATYEAERSITIAIEATIA

(Creative Economics)
Lﬁ'ﬁ‘tﬂiﬁ?ﬁ@ﬁﬂlaﬁﬂﬁ%ﬂ@UﬂqieﬂuqﬂﬂaqﬂLLﬁ%GUU']WEJIE]JJ
(Economic for SMEs Entrepreneur)

LATYEAIARNSNITIANITNITRULATNI TN

(Economic of Financial and Investment Management)

funumMaATYgANEnS

(Seminar for Economics)

“uenn
3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

NU28nH

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

32



AU
FC4905

SV GRLE)

BA1205

BA2212

EC2201

EC2209

EC2212

EC2213

EC2504

EC2505

EC3103

EC3106

EC3107

EC3108

EC3109

o a
URRLY)
P/NNFIENMUATYFAIENT

(Research Methodology in Economics)

O Aynden deanissuaInsedvnelullitdesnin 21
Fa3
M MegIna

(Thai Language in Business)
ANY1DINGWTIND

(Business English)
wiswgnaUsemelny

(Thai Economy)
LATYFAERSREANTTY
(Industrial Economics)
iAsEgAansnIsdugUsEnaunIs
(Economics of Entrepreneurship)
LATUPANANSNITANYIEUAL
(Border Trade Economics)
F3U5ITULALNY UL MTUTNATEAERTNITUTENBUNIS
(Ethics and Laws for Entrepreneurship Economists)
WSEgANansnIsnynsaielng
(Modern Agricultural Economics)
LATHFANANTNIAUINIS

(Services Economics)
LATYEAERSULEUIEA5T0Y
(Public Policy Economics)
LATYFAIERSNITVUEN
(Transportation Economics)
mwgmam%mwiamﬁm

(Tourism Economics)
LATYFAIERNSNITUINTAVNN

(Health Services Economics)

PUIYNA

u28nm
3(2-2-5)

80

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)
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SHaYN

EC3110

EC3111

EC3202

EC3222

EC3224

EC3225

EC3218

GM3102

MTM2202

O nauIvIUUARNUIEAUNITIIYITW %3 annafnen liteundt 7 mihefe

Yo

LATYEAIERSUINNTIUNITNYAT

(Agricultural Innovation Economics)
LATHFANANSTINAFUA NN BATUALDIMNT
(Agriculture and Food Business Economics)
LASEPANANSIENINUTELNA
(International Economics)
LATYFAIARNSNITHAL
(Development Economics)
FEUUANTAUNAG T ULATYFNARINS
(Information System for Digital Economy)
LASEPANAN3N1TIANTSIaTaRNd

(Logistics Management Economics)
LATYEAERSNITIANTT

(Managerial Economics)

Msinnsnalvddannseind
(e-Commerce Business Management)
N15RANNANE

(Digital Marketing)

TdenSeuiienguividelitesnin 7 wihefn

a G éa =
N. AN UTLEUNITUIVIIN

SHEIY
GMas11

GM4812

&
n39

Fa3%

Nsw3eNEnUsTaUNITIvIAINGINI

(Preparation for Professional Experience in Business)

nsENUsEaUN1saiIvANgsna

(Field Experience in Business)

v. NFUIVIEUNIANE

SV GRLN)
C0O4809

A a
FBIYN
ANNAANEN

(Co-Operative Education)

i28nn

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

u2enn

2(90)

5(450)

u28nn

7(450)
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AANUIN 2 (ANDSUYS183%1)

a = Y]
BUINIYIANE NI
1. ngudvadiacnans meraansuazinalulad
SHEIY YDAV IHALANDEUIYITIEIVN WU2BNA

GEN1111 ANYIAIFNTHAZANAAERAS IUTINUTZANIU 3(3-0-6)

(Essential Science and Mathematics in Daily Life)

NTEUIUNTANURINYY N1TAMUITN¥ENTYUINNITARLaEN1TUSBENALYlY
Aus1e ludinusednTu Bmsmainemans anuindngimansiuauinadngimans
Fiew nénadamansiisiduluiinusysriu uavadiitesdy

Human thinking process, development and application of thinking process

skills in daily life, scientific method, scientific knowledge and pseudoscience, essential

mathematical principles in everyday life and elementary statistics

GEN1112  weluladasaumeAlinanisaoasuazn1sieu; 3(3-0-6)
(Information Technology for Communication and Learning)
v & Yy a ) = v aa s &
anuiilesruwngriumaluladarsauna nisldmalulagdumesidn uag
dedsnuoaulalagragnassniungvung wazasesssumanalulagarsauma 35n155nw
aulasadslunisldmaluladaisawna nsldmaluladaisaumalunisdoans wavaaasu
a %
NsSeU3
Elementary information technology, principles of ethical and legal use of
internet and social media, security use of information technology, utilization of information

technology for communication and learning

GEN1113  gun1wiiladin 3(3-0-6)
(Healthy Life)
pefUsznoUugIL Awddyuesguamiiedin AardunTH LAENITILA
qunIN NOAnTsuguAN MImTRguALdesFufenues MUsunenu1a ewnsiaslnruins
nseendanmeiilequain swazansiania sufonsiadaiug wazgunmin annsathamg

Alaluuszenaldluginusedniu
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Explains the meaning, basic element and importance of healthy life. Health
status and health care, health behavior, basic health check manually, first aid, food and
nutrition, exercise for health, medication and drugs abuse, health, reproductive health and

mental health knowledge to be applied in everyday life

2. nguAMNWIUaLNITIHT

SHEIY IBIYIVIHATANDEUIYITIEIV UUWAN

GEN1121 msﬁaaﬁmmé’qnqmﬁaeﬁu 2(1-2-3)
(Fundamental English Commmunication)
NFNAUTINYEATHITINYAIUNMTE N15NA M58 URAENSWEY Ineliuringe

n13ils Ny waglassadishensaiduiiugiu saonaudd@ifiieidestuniseanslu

anun1Ialineg vty M3ty wasnsdsulsslaiiugy wasmstinaunuilunisdeansly

InUszdniu
Development of listening, speaking, reading, and writing skills with special

emphasis on listening and speaking abilities, basic gramnmar and vocabulary necessarily for

communicative purposes in various situations.

GEN1122 AsIguNE189ngeludInuszandu 2(1-2-3)

(English Writing in Daily Life)

nsaL M ndeuiiug il uilfludindsesiu Taensiindeunuguuu
AN99 T NMFaaTudin Mseutuiindamy NMsWeudany Nslsuniia N1Usudg
WaTNSWHUIN NN

Development of basic writing in daily life through the practice of formulaic

writing including notes, memos, messages, cards, e-mails, letters.

GEN1123 A1591UNT9INglUTINUTZINIU 2(1-2-3)
(English Reading in Daily Life)
N1383519AANYIN1¥I8INGY NAYNTNITEN N1SANAIUMUNEYBIAFANTIlae Y
U3UN NM5M1A18198 mseulaeldinadia n1sg1unuusInge wazniseulavastden n1sv)
Fo1309 uarlapwddnuesdosfienu nmsdwunderiasdstudefiniiu Sinseiinguszadves

Wy uarnsenuiiemseasidualagnsysannsinuenisiseuiluamssun 21

eXe
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Word formation; reading strategies including context clues, reference words,
skimming and scanning; topics and main ideas; identifying facts and opinions; analyzing the

author’s purposes and reading for details by integrating the 21°* Century skills.

GEN1124 7iadlanfa8n1¥199ng Y 2(1-2-3)

(English Language as Windows to the World)

Jausssu aude wariddinvesaulugiiniasiia q veslan giianalelde
nziuveniduslauazlulsswnelng Ussindl wen1auagfanIsuneiausssuag 9 #1unsin
AanssumsBeusluviunresnsiSeunmdinguiunwaayssne

Cultures, beliefs and ways of life of people from various parts of the world,

South East Asian, and Thailand. Traditions, festivals and cultural activities through class

activities and EFL environment.

GEN1125 MEBINgEsiaonTn 2(1-2-3)

(English for Careers)

fnwenisldarvdenguluaniunisaleang 4 Miferdestunisusznovendn
Wuvineensils n1se 115814 kagn1sdey Lﬁami?’iamﬂé’aéwgﬂﬁammLﬁamuazﬁw
n1sv1deya NMsadase MsdAIEalY M9WgULENA1IN19TIAY n1saunuludiney
N15UAYLE MIaUNUISIMSANT n1sanduiin wazn1stuinnIsUsyyy

The use of English in different situations relating to careers by focusing on
listening, speaking, reading, and writing skills in order to communicate appropriately
according to the content and contexts; getting information, job application and interview,
business writing, communicating in offices including appointment; telephone conversation;

note taking and minutes.

GEN1126 awndsnguludnissei 21 2(1-2-3)
(English in the 21°* Century)
UsziduAeifunistdnudnguluanissed 21 anudifyvesnisdanguly
sugiiduniosdiofeasseduanadmiunsfine 5379 nswwng nsdearsiufmusssu

&9 9

nsdeasuuasevIeBunesidn suuuuwanaiulunmsldniwdinguluudazgiiniavetan
AN duiuanig
Issues related to English usage in the 21" Century, the importance of English

as an international communication tool. Communicative English for education, business,

294



medical, cross- cultural communication, and social network communication. Different

forms of English usage in different parts of the world, specific vocabulary and expressions.

GEN1127 aelneiansdeansluanissud 21 3(3-0-6)

(Thai for Communication in the 21 Century)

Usuifuieafunisidniwingluanissed 21 anadilalunisldniuine was
nsléldognagniouningauugaatons 4 finveddyusznaudaenisils maya N3y was
NSWBY @NTOATIEN FUATIZR LazfANOE19a519aTIA

Issues related to Thai usage in the 21" Century. The comprehension of Thai
language and ability to use in appropriate way in all four skills including listening, speaking,
reading and writing in accordance with time and socio- hierarchical levels of Thai society.

Be able to analyze, synthesize and interpret in creativity way.

3. NNAYPINYBEAIEATUAZHIANAENS

SHa Y YDIIYAVIALANDTUIYTIEAY WU

GEN1131 GIMENE 3(3-0-6)
(Good Citizen)
Usrgvesnsidunaiiiend avduagnihinaides wadlestunusssuaiessau
ANUMINEYBIN1TNIIAAeTUTY JULUUNAaTdnuAzNNTYITAneUTY FTnsefun1InIn
AofUTu nsfidiusiumsdenu Inerauarinaisisue eaRvesyanaludsay Azdiuay

'
a 1 A

sy duiiy Mé’ﬂmuwﬂﬁ’uﬁuéuasmimmmaaami sysuIIAvIakazLuInIslun1sase
Auatad samdensunlalymlaedudis waznisiinvenudiauusanaiiiodluanissui 21
A4 o9 va A A o a
Werhliianallosnvesdiny Usswnayia

To study fundamental approaches of good citizen, rights and duty of
citizen, citizen and morals & ethics, meaning, form and characteristic, and resistance of
dishonesty and corruption, social participation, voluntary and public mind, social attitude,
leadership and teamwork, human relation and communication, good governance and

national unity creation, problem solving with peaceful meaning, and enhancing of social

skill of the 21™ Century citizen for building of good citizen of society and nation.
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GEN1132 D INUSTIU 3(3-0-6)

(Cultural Way)

AIUYNE AUAIATY UTZIONTBITAIUSITY NTzUaUNSIuNTaseAudila
ANLLANAIIVN ST AUSTTULAENFIDLTUAIULANAN NI AILE TS T TAIUSTSUTERUT B 9RY
JEAUBIALATTZAUAING ﬁﬂwﬁwuﬁﬁuLLazqﬁﬂmmwﬁimﬂLﬁumaqﬁaqﬁumaqlwaLLamJanaﬂ
audlaludnusssy gilgaranududuuiwazidessy ASUABULUaINTTRUSTTLAY

a

niidyan nsdlanmuAvesinusssuwasilaa WetilugnisasisassAansTausssuves

e

RIGTRT

&)

Definition, signification, type of culture. Process on how to generate
people’s understanding and acceptance of cultural differences in local, national and
international levels, remarkable wisdom of the local Thai and world; and to understand
culture and wisdom of the Lanna and Chiang Rai, change and adjustment of culture and

wisdom, and value of culture and wisdom for creativity in culture and wisdom.

GEN1133  U3ugyrvaaidsugnanaiings 3(3-0-6)

(Sufficiency Economy Philosophy)

AUNUTEY AIUFIAYVDINANUTUYYILATYFAINDLNYY TULNAADLUINI
nsfdudiavesuszrvu TneBavdnmeaenanssuilugaunauasdsfuanaudnus 3 v
Ao mumeUszau Anuilmawa nstafduduia ez 2 3ouly Ao nsfiaauily
nsufURNuay AnsITH N18lAn1ALTUAINTTUAUNANLATUFAINBLNEIMUUAINT way
n1sUszynaldludinuszdniu lnen1svideyd n1seeu N15319uNUnsLE98 N5 uuseana
diuuAna NITASYUEILYARS NSLHENE wazNsUSMsRUisewIAn

Definition and signification of sufficiency economy philosophy which affects
people living with the middle path for balance and sustainability based on three
characteristic cycles: sufficiency, rationality and immunity and two conditions: knowledge
and know how, and moral under proactive activities of sufficiency economy philosophy
and application in daily life including accounting, saving, expense planning, personal

budgeting and investing, taxing, and future financial planning.
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GEN1135  guw3gasneassa 3(3-0-6)

(Creative Aesthetics)

' v
Y A U (3

ANSATTNUNS LNEINUBIAANUSNUTSIUNAAUL AUAS LALNITHARNS LNDWIUI

Y Y LSl

v =€

tnAnwlvdilanszuiuns LLaza’m'1ma%ﬁaasiﬁqm@ﬁaﬂzﬁﬁﬂﬂ&iaaaﬂLﬂuwamuuuﬁugm
fifendosiuanua wagdszondldludinyssariule

Awareness of basic art, music and performance knowledge in order to
develop students in terms of creativity process and art making ability which could be

further developed and applied into everyday life usage within beauty groundwork.

GEN1136  nsillssuasnguunglan 3(3-0-6)

(World Politics and Laws)

vsunnisiilaslan ITAUINITU0IFIANTENINUTEINA SEULlanLazoIAnIs
sENINUsEARNTINTEANUTAREITENIaUTEINA STUUNgUINglan Ustinnguingsening
UsELne N15AN15ENINUTEINA wazn155eiuToinIMIz NIl szmne

Global politics context, evolution of international society, world system and
international organization, international conflict and cooperation, world legal system,

international source of Laws, international trade and international dispute settlement.

GEN1137 AUTIAUZVDIUUGIA 3(3-0-6)
(Competency of Graduate)
wannswauaweaiionnududufinfifeUsyasd ndnn1sasetnu Asosay

A58997U nwelunsidnds Wilawasiaunues fvediensnduluanissudl 21 Ussneusae

wan 3Rs waz 7Cs Tandn 3Rs Ao e1ueen Weuld Anandu wazudn 7Cs fe WnwedunisAn

pgnsilTae U Lazvinwrlunsundamd Yinvemun1sas19assAlazuinnsst ingeauaIu
nlasneTmusssu sensyuiwiad vinveaiuanusiudenisinuduiin wazanefin vinve
éhuﬂ'1iﬁ@aﬁmiaumml,azi’mwﬁu% NnweAUABUNILABS Lazwaluladansauna wag
nsdeans vinwzo1dn wagiinwensitous

Self-development principles for being desired graduate, manner for self-

management, personal management, and work management, competency in access,
understanding, and improvement of self, and skills for the 21" Century which consist of
3Rs and 7Cs: the 3Rs are Reading, (W)Riting, and (A)Rithmetics; and the 7Cs are Critical

Thinking & Problem Solving, Creativity & Innovation, Cross- cultural Understanding,
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Collaboration, Teamwork & Leadership, Communications, Information & Media literacy,

Computing & ICT Literacy, and Career & Learning Skills.
4. nguAYIYIAUNISHaIEINAT 1IN In

SHEIY FDIIYAVILALANDTUIY I8N UUYAN

GEN1141 M30aNAaInNIeLiadin 3(3-0-6)

(Exercise for Life)

NATBINTOBNFIEINIERETZULAN 9 vossuneTiisidestiuniseeniidane
wagmahludsegndldluiinuszdriu sendidsmeiiioguaim msiaSuaiisaussanmmianie
MIMAFBUALTINNMNNNY FanIEN1sTesiulaznIsinwIMsuInlunianiseanidniey

The effect of body system of human related with exercises and applied in
daily life; exercise for health; enhancing of physical capability; the physical capability test;

injury prevention and injury treatment from exercise

GEN1142 WALUAUNITANTUTIN 3(3-0-6)
(Energy for Life)
AUNUIBVDING1Y Uszian unasindaveanasaunassuiuunisiday

[y 1Y

AUFIAYVINSIUAUNITALTUTIR Tudsan lan wazuuinienasldnassnulusuian
nseusnindsnluinusediiu Mednsdifnvuaznasmssydnindinuluiuiisegns
Energy definition, energy classification, energy Resources and their uses,
importance of energy in daily life, community and world life including trend of energy in
the future, energy conservation in daily life, case study and energy conservation measures

in selected area.

GEN1143 Ussynauageu 3(3-0-6)
(ASEAN Community)
N153LAT1ENI AR UG LT AN an1enudiny Tausssu Useifeans
LASYIAY N15L8109 wagANFUTUSIEINUsEma YanidneedAnsadeu lassasnieedns
U nalnANUTINTRAUNITHEY ATEERA avdannTauesTy AnuduNuSHonguUsEINe
1 dl dl a dn{ ! ! a U o
AT Nsdsundasiifinfusadsemalngwa nquussnAgLIBNAINITTINAIUTEY AL
wiswgiatinadeiulul 2558 nsaszuidndeeudunadiosendeou wumnssuilononisiiayuyy

adeunavnisdsunlasiilunafdenewazussimaaundndssyanondey Anusidnduie
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nsamuvsevgsfianuussmealuandeu uway aussausniswdatulunisvigsiavesusemely
DNTEU

To analyze ASEAN Community deeply in society, culture, history,
economics, politics and international relations, started point of ASEAN, organizational
structure, the way of ASEAN life, country coordinating mechanism in politics, economics,
and cultural society, relationship to the group of dialogue partner countries, transformation

of Thailand

GEN1144 nsiileenisunAsasvasing 3(3-0-6)
(Thai Politics and Government)

an1vunaznszuIunsliedive UseiRmansnisunasesvedlne Anvinginssy

[ [ =

N19A15LHBY ATITRUNUINYBIEITUNIINTITIEDY ABIESTUURT FANT AR WITANTTLUBDY

= & v a = = = U addaa )
AN5LA8NAY N15UNATEIVBIRU AT UNALLDY NN5LEBINUIDTINUTLIITU TUSTTUN
A156189 N1FINNTTANUTALELLATFURAN®EN

Institutions and processes of politics in Thailand, historical dominance of
Thai politics. Analyzing of the role of political institutions, cabinet, monarchy, political
parties, parliament, courts, election and local government. Citizenship, political and

people's lifestyles, political culture, conflict management and peace education.

GEN1145  nguuneifgafiudiausziniu 3(3-0-6)

(Laws in Daily Life)

ngmangiluiisndudedddludiausedriu uduinszanangmineuauas
WelYd Useanang)muneen NIEUIUNITERSIIUVNALIIHAEEIY iauiﬂﬁdﬂnga@'IW] WU
N3e310yRA95195 wizs1wlydRauasousraudeainsas wisswlydRonansiay
wszmvdydRduasesuilang ngunefertuvesinuazansindnet ngruneningaums
Uy ﬂgwmmﬁmﬁumﬁﬁmmqﬁmf ﬂgwmaﬁLﬁlaaﬁﬁaﬂﬁuaﬁﬂjiyﬂﬂiimvmﬂauﬁ’sLmaﬁ Dueu

General Laws essential for daily life, for instances - civil and commercial
code, criminal code, criminal and civil judicial process including others specific legal
provisions such as Traffic act, Narcotics act, Consumer protection act, Dormitory regulation

Laws and the rights of student, Intellectual properties Laws, Animal protection Laws and

Computer Crime Laws.
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GEN1146  m1sywinviunnsdeans 3(3-0-6)
(Communication Literacy)

LWIARLAEMENN1TVRINTTIITIUNSAeasluLS uUndsauasauma BnSnauaz

FULUUYDINITATRUIININITARANT TINweuardAlIenaunNIsItATIEYiN1THoa1T4e

S

ANATENTNLALIYINTUNNTHRANTVRIRULEAaZYAAARY YANNISIUATY NSLUIN way

aa v [ v

MameunInsEeTaslugARiva AudnYMYISvTuNIABaNT NaNTENIUYBIAINSIYA
yunsdoans uumsmstlesfunisgnaseuinintnans arwiuinveulunisd eas ngvane
warasussaufiisadasiunisdoans ndnnsuanidesnisdearsiineliifnlnusenuuazdsnly
sULUUA9Y wumenslideyaidviasgrsairsassAliieusslovidenuiesuazdany

Principles and concepts of communication literacy in information society
context, influencing factors and patterns of dominance in communication, skills and
components of communication literacy to build up an awareness of communication

literacy of self and others. Principles of information exposure and information accessibility

and publicity in digital era.

GEN1147  msdudusznaunisluvaasegiafia 3(3-0-6)
(Entrepreneurship in Special Economic Zone)

NANN1TULAFULUUTIAY nann15lun19a1iugsia wuiAnuazn1snTeuniey

'
a o a a

ﬁm%’umsLﬁuﬁﬂﬁzﬂaumﬂuqﬂawa n1ssuaulunsusenaun1sgsng Lmeamﬁﬂ&i’jﬂqiﬂa
nsfdunumEmiiinisgsiie mssungumaasugislussdugiaauazsysulan anmidusn
wagdnwuzAUdIAyveLYaLATYgNIfilAY ulsutgninsgkasionvululunAsygiafiay
BnseiwnensduguszneunistuenasvgiafavsaudunsinufiRluaaunisel
Principles, concepts and types of business operations preparing for
entrepreneurship in digital era.  Starting business, guideline in starting business, business
functions operation, regional economic cooperation and world economic cooperation.
Characteristics and importance of Special Economic Zone, government and private

sectors’ policies toward Special Economic Zone, analyze of being entrepreneur in the

Special Economic Zone and including of practical knowledge in Special Economic Zone.

GEN1148  Fwandaululandagiu 3(3-0-6)
(Environment in Today’s World)
ANUVNNEY DIRUTENBY hazUselAnYesdsinaey anvuasdymdwindoy

Hansenuandgymidswinaen anrunisaldswindeudagiuluseduviesiiu seduynd
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SYAUNIAIA UATEAUUIUIYIA anuaszntndesdwadenluniiuiuivd ANANAYVDY
ANNMAINVIANENNTINN MTeudniflounan mMaamnegsdBuilodnwiaunalunisuilag
NINYINTFITUYIRLALNITNALIY LazNIUANY

Definition, component and types of environment, cause and environmental
problems, impacts from environmental problems, current environmental situation in local,
national, regional and international levels, environmental concerns in international venues,
importance of biodiversity, conservation for the future, sustainable development on

balancing of natural Resources consumption and replacement and case studies.

GEN1204  mw1duenisdesansiUadiuy 3(3-0-6)
(Chinese for Basic Communication )
a a o w 5:’1 d’lj gj 4 o é{ = o
FEUULFLINIYITUNAN ATANNVUNUTI1UALA 400 Aauly Anwiduiuiay
sUUstlempgaiganunaununluanIunsaliig q wunmsiniinyeaunmsilauaznn naoniu
AuluneItuInse ke TausTINm1aY WelddmsunisindedeasiUeduiuyiiy
Mandarin Chinese pronunciation and intonation system. 400 basic words.

Simple sentences of dialogue in different situations, practice listening and speaking skills

comprise general knowledge about Chinese’s culture to communication with the Chinese.

GEN1206 aeduenisieansilasnuy 3(3-0-6)

(Japanese for Basic Communication)

=] r-:lll | o [ ¥ v v U a

FTUUNTE0NERIN 1w UY kagn1381uddnm Uselon aefisnwslsdud il
we 91U ey mdninlideasluddnusydriu Anwdwiuiazgustlensgisde Tuaniunisal
#1a9 welvidieuanunsahlldlunisdeasivasniulanss

Japanese sound systems, reading vocabulary, sentences with roman
alphabet, listening, speaking, reading, and writing skills abilities, basic grammar structures,

and necessary vocabulary for daily communication.

GEN1207 AENdIanNIsaaaS UMY 3(3-0-6)
(Burmese for Basic Communication)
o | Aoy o sw = o & o o e
S3UUSNYININAUNUS AUTE UL Tassasielssloaiugiu Amdnsiiugiu
Anvinwesils we 611 wazeu lranansadeansnivniilnluseauilasiu
Myanmar alphabetical systems in relation to phonological system. Basic
sentence structures, basic vocabulary. Practice of listening, speaking, reading, and writing

skills in order to communicate in Myanmar language at a fundamental level
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GEN1209 AMenaian1saeasUasdu 3(3-0-6)
(Korean for Basic Coommunication)

o 3

= a = = U o a = o g vy
FEUULEYINHUNMNALALH AN UNTIVEUAIDNYILNINR LiﬂugﬂqﬂWﬂWIsﬁa@aqi

o w = YV a

TuidnUszdrTu Anwiduiunazsuselonagrading luaniunisalsng q welvgiseuaiunse
wlUlglunsdeansla
Korean sound systems. Korean alphabet, vocabulary, simple expressions and

sentence structures applicable for various language use situations for daily communication.

GEN1210 AYIBAUIUNDNTERENUBIAY 3(3-0-6)
(Vietnamese for Basic Communication)
= a v v a o ¢ g vy aa o w
STUULABINI®IIEAUIN A8nwslisauIy Ardwinlddeaslutinlszdniu
AnwduiusarsUusElunegsieluaniunisaling weligiseuanusainluldlunsdeasla
Vietnamese sound systems. Vietnamese alphabet, vocabulary, simple
expressions and sentence structures applicable for various language use situations for daily

communication.

AUV AN WAZ UUINIY AN

AAUIYLNU
AU IV LATAIBSUNYTI8IVN NUINH
BA1104  msUgyanaly 3(2-2-5)

(General Accounting)

a W

AuNeItunannIswarIsnsneyd Tngussasd Uselevduazanuddgues

o ]
4

ayan1sURd wlunnsUayd Anuvneves duning nildu nu srelauavanlddneg aun1smig

9

a0 L= = U =

Uagd MalesensensAkayIsnsdunindaydnuvannisdade nsduninaydniueasdad

N133IATINIUNAGDY NTEANWIIINTT SUNTRUNBNITIANANITALTUULATLARIFIULNNNITIY

YDIgINIUTANAN LU §3RAIIUTNIT g3iatennely waggsnagnavngsy
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BA1201  ANNITUIUITIING 3(3-0-6)
(Principles of Business Management)

Snwaizgaia anmuindeuresgsin udninasiLazuuIANAnluNTTAREIANTS

5379 JULUUA9Y Yog3Aa nihiivdn Tunisusznougsia 1du n1saan n1saatn N13iTY

N1TUIMITNTNYINTUYWE SNYULDIANIT NTTUVIUNITIANTT LU NITIIKY N1TTABIANIT

1511 MIAIUAY WaginuaeAnis UuRnusie iussaidvane wasuleuienaeld

BA1302  M15AANTINTSLIU 3(3-0-6)
(Financial Management)

YOULIA UNUMIAEMTIvesNsinn1snnsiuressdnisssia Wy mnudiAy

voen13dugsna vanmadesulunisnausmumnadiunsiu msdamunuiiieldlunisduiu

g3 3dnassfuyu mMamuaumsliiu msamu nsifiu-annu uleuvienisdnassiils

Junakazrnisaneuna

BA2211  IAsWgNaNINA 3(3-0-6)

(Digital Economy)

8 1A59a31900ATYENAATR @na1nnIsUAINa
AUNAINVANEUAEAIUAIAYVIFUATLATUTNITTIRTNA SEUUNITANAINE NuaILay

AL TUNITOUATEFAAT

3u5ITUMNLITIUATNMTATIYaALREMIBATEgRIliLARIAnT TIuteadeaunseaulvun

23AN5tuNIALENGIARlUTTUUATEEAARTE NaNTENULTRATEYERATRINITIAINULEDFIAN

paulall

BA3304  n1sUgyBdmIuduIMS 3(3-0-6)
(Accounting for Manager)
msmuariieszidoyanianistyd iethluldlunisnaununismugy uas
nsdnduls TnednwAsadunistyddunusy waznsdyddunuiunls msiasie
ANuFNTUssEn IS USinamls mylesginunun® wavdedninvesdeyasiieg

NIIAVINNUUIZUA SULERINTITIUASULUAIMIINITRU LazIunTELaRUEn

BA3305  mnsAdwgsnaugiy 3(3-0-6)
(Basic Business Research)
AudIAYU091191%e Ussianuaznguuesauide dumeunisdndunside
mMadenUsziiunside madvualand dMamuayingUszasdnside MInumussUnITNd
Retesiuanudde msdufunidde sudouiside vssang nquiedis msldenngusnedne
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wsesdislunisinudeyaide adfnldlunisivseideyanside Nsleulasesnnuide waz

DIAUTENDUYBITILIUNITIVY

BA4201  N1SIANITTIINAYNS 3(3-0-6)
(Strategic Management)
WUIAANITINMHULAENITUSIITITINAYNS AIIURANAIIVDINITITILNULAY
MsUIMIhlY esdUszneuvesINaNLIdInagndn1sivuaIvIevesgIia nsEUIUNTS
LAZMANANITILNY N15319UlEUI8T5A7 1ATIaT19aN IMMINRNLINNITUYITY N15IATIEY

annwndeuvianglulaznguen NagNSTINYELEIA NMsUTElluNaLaEN1TANMAIY

EC1103  waniAsegeans 3(3-0-6)
(Principles of Economics)

WUIAAKAZAIIUINUTIUAYINUAITIATIEYNIUATYIAIAATTIITEAUTANAUAY

= ¥ 13 U Y | a Y o a =

Unn1A NMIANBIUTENOUAIY auasn gunIu wagn1sUsuiignasnin nqudauslag ngu)

N1SHEAR AAALaTNIIAIMUATIAT Ulauten1sRulazuleulen1sads s18lausssen@ n13an

FENINUTENA NMIIATILNATEFND AVTYIALATYIAINUNIA LazNITHAILILATESNA

EC3301  A5ATIZRTIUIN 3(3-0-6)
(Quantitative Analysis)
nszuaunsfnaula wavUsslonivesnsidmaiansadnmansidalsuna Wete
Tunisdndula Taun anwuezdu nqefinsdndula Muvulduiainas TUsLnsudadunss
WATAN1TUSEIUNAKAZNITATIABUIATINT AIKUUVDINITABN QBN LAITOADE LAY

N153808MRN150]

HR2405  M133ANSNTNEINTUY LY 3(2-2-5)
(Human Resources Management)
nannskagnguun1sinnisminensuyed wwirnuAnadyndlunisldniweans
uywdliiinUselovineadAnis AUd1AYUeINITUTMININGINTUYEE N13IANUIEUUIINT
NININTUYYE NTINUHUYAINT NTaTTINazAndenyanat e MsiamLILazifi
UsganSnmeau Ussliunan1sufuieau nsusmsAnauwny kuInnni1sdaliaiannisway
Uselomiiiona wadalumsinviyaainslianeufieonslalunisufife msiinufoalu

Aanssunsdanisnineinsuyed warliaszinsdifinwesdnisgsnan Ussaumnudusaly

AUNTUTMININYINTUY WY
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LOM1101  msdan1sladannduazlgguniu 3(3-0-6)
(Logistics and Supply Chain Management)

VANNIT WWIAR NEY) WasroulnueIn1sInmsiadainduaslgauniuy unuimves
ladafnduazldauniumesdAnsgsna wwsugnaveslsema wazuuUsene AaNTsunanves
Tadafnduazldguniu madalassaivesdnsiitenisinnisladaind szuumeluladansaume
fAgdesiumsianisladainduaslagunu uazuunltuvesnisdansladafinduaglsguniu

Tusuas

MK1101  #%ann1sAan 3(3-0-6)
(Principles of Marketing)
AnuneLazauddueInisnatn Tugusiiduianssumdnetmilimiegsia
sufauuiruAnv3eUsrImnan1snatn Ustinnueinatn SEUULALAILINABN1INNTAATN
WANTIUEUTLNA MswlsdunaaLaznsiienaa1nd vy MU eNIInaIaLag

AN AN UAIUUSEEUNIINITAANS

MK3131  A159ANISNTITHARN 3(3-0-6)
(Production Management)

AULULAZTZUUNIINER AUEIAYTINITIANITAITNES TINDINITINUKUAIST

nsHan MIdenviniaiine MsraiidmiunIsnan mIweInsalitensuan MINURLNNIHER

33U AFUINITLATINIG N59ATR N1TAIUANAUAIAIAT N15UITISNBILAZNIIATUANANAIN

ANUSUNISHER
LUUIIYINIFANNTS

NGUIYIVIAY

SWEIYYT DIV WATADSUNYITIYATV u8nn
BA1101  99ANISHAZNITIANIS 3(3-0-6)

(Organization and Management)
é’ﬂwmﬂmm%ﬁwamﬁmiﬁqﬁﬁa}ﬁ':}lﬂ NISINLAY NITTAAIBIUNRANLNUNLAE
LLu'gmmﬁm‘luﬂwﬁwﬁ?@aqﬁﬂﬁqiﬁa ANy UITLANUBINITUTENBUTING NANNITUIMITUAY
Mﬁﬁﬁﬁ'}é’ﬁujﬁuaqmw%mmm iy Tuwdn1snaununisdnaudvieny nnsdanig n139ala

AU MImuAuUfURNue iussqudhuane wasuleuenaell
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BA2314  N153ANTIIINIVUIANANNLATIUING DY 3(2-2-5)
(Small and Medium Enterprises Management)

dnunizlazananTAvesgInavLIAnatazILIAgeN NMsUImsua Ty
Aerdeslunmsdifiugsiavuianaisuazvuiages n1siudulszneugIRanIsamu MIdam
W{uNU N153999ANTS N15UURNY Taseasivesnatakagn1sadunagnsnianisnam
TolalIeu-deiUSouvesgsiavuianaiskasuuingeslussuuiasega AnwiAnuduiusves
dausnaq 19U MImaInnsiu MsuTInineinsuyed mMnan nguanefiieites sauluda
NFINUHLLAY Nagns MIUslunansanidunuy wuldulagsunuInyedgsnaz wianaiay

wunagenlulssmelng n1sEnUfURn1sdnnTsgsiavunnasazvuIngon

BA3417  n133amsgnAnduwus 3(3-0-6)
(Customer Relationship Management)

AMUAIAYTBINITTANITYNATFUIUS TURBULATNTTUIUNITIANITAIUFUNUS

[ ¥ 2

anA1 FIUTINTTINUNUAITIANITANUTUTUSINAT Uazn1sTauszanSnainveanisdnnis

Y
ANNFURUSINAT N13IaNsgIudeyayan wazn1sfnwimaluladuaziasesiion NYigluns

Y

Y

InsAuduiusanalugaava

GM2102  N13NTEHIINIUALNMNNETIAD 3(3-0-6)
(Taxation and Business Laws)

ANUNLIBYDINIEDINT UTLANA1EINT ITN1TIALAUNIBINT hazUTenNUad

Aiden1® usdnwifgatuanuiilesduifelfunguuneunauasnidyd nsvirdanssy
Ay Ussnnveddygnenee) waznguanensngdunistyan
GM2203  nslugusznaunisniegsiaganavia 3(2-2-5)

(Digital Entrepreneurship)
wwaRaetunsduluszneunts nsadnassduazassmlenialunisvigsnalmg

[

madugusznaun1sgsnianuinnalawazuuIngey N159AN1SNULYYY 138555UUATATIOTUTIN
YBIHUTTNOUNTT UNUIMKAEANUEIANYYDITEUUTININRBNIATTA N1sidenldinTesile
ATaiien1sSisukazainisdulalidugsiauaziauasnndesiungiinssuguslaad

Wasuwlasluanuaniunisal
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GM2208  §3N93ENINNUTLNALAZNITAYIBUAL 3(3-0-6)
(International Business and Boarding Trade)

JEUUTIND havanN niINAouveesnaseniItelsene yawnalalun1singsians
AUETENINNUTENA NENITATENINUTENALAZNITAMIERAY JULUUNISYINGSAATENINg
UsgimAuazMImneuay missnuiifeitesnsihgsiaseninsUssina ffndnsin1daaning
ng serdoutetaduifstes amnusuilomansugia nsdifinwnsvhgsiaseninsumanas

ANSANTIE LAY

GM3110  N13IANITUIANTTUNINGIND 3(2-2-5)
(Business Innovation Management)
AUNNNYUATUTTLAYUBIUIANTTL TUABUNTESNATIAUTANTIL NsAnnsadlolfe

Wedegoansiaulinasiduuinnssuniegsia msasrutnnssulimdunsndduniauise
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as19elaliuneddnis nagnsniegsianineltesiunsiiuinnssuuildasimnulauieuly

N1sudsduliiviesrnis N13dnnanssuEnUuRnIsInNITUInnssun1egsia

GM3204  WKUFIND 3(2-2-5)
(Business Plan)

ANUAAYRILNUTINY BIrUsznauvewugIha Jadeursanudiioveunugsia
N15IATILANISANIFNINUINGOUNIGIAD N1TINNITIATIATINBIANIT NITIUAULTINAYNS
LAYINANTRY WHUANIARNA LHUNSHAR LUTMsdnnamineinsuyed msuimsannuides
I3UTITUKATITILIVTINNNGIAD MSANUGURNIWUwNUgIAluanIuNITalaTe Nl

WNUTINAVDINUIBUTIAY

GM3313  msdaniseudinaualieln 3(3-0-6)
(Modern Office Management)

M 3NN UNNY UNUINVBINNTIANTNUETNY MUAITUTIOL UITER)

nsuseynaldmeuiimesiudidngu nsnwnudwasssidouisnisuinnuvesdidngy

N133PA0IUNIINU N1FBIBNITNENIU N1TAIVANNUNTUIEEVTNIN NMsFeansludinu

GM4102  338M159AN1S 3(2-2-5)
(Management Research)
US¥QY1N153798 ANUEIAYVINITIAUNITIANIT 'EULLuumwﬁLﬁuﬂflﬁ%’mﬁa
ilulduselosilun1sdnnisnsanis n1simualselAunIsI9en153nn1s landuagAiauie
N139AN15 NIMNUATNHUILAIA VOULAKAZNTOULUIANNITITENITIANIT NMSITUAUTEIINT
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NguAI9819 N15LHBNNANAIDE19 N1Ta51UATDHBRALATITADUAMAINIATEIEBN1TITY
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nsinUfURlunsIiusIvTIndeya Mslnseidoyansidemeaiin msuUsnateya nsdeu

189IUNTTIVY BATNITHHEBNIINUITY

GM4905  &uNUINITIANIT 3(2-2-5)
(Seminar in Management)
Berzissaulymiintuluszuunsdanis nmsieseilynidarguazianiy

wuuiInenmans AumuuAatunsiileleym Anwinssuaunisuayismsunlatywiedradu

a <

s3UU AnUuRlunisuansanudaiiuuazsuilsnudaiusaznszuiunisdndulalusiumiee

wva ¥

YBINITIANT N5INNINTTURNURUARIUNTIANTS

nguAY NN
SHEIYT DIV WATADIUNYSIYAVN wUNN
BA1205  a1w1lnegsna 3(3-0-6)

(Thai Language in Business)
ﬂ']is[ﬂgjjﬂ'ﬁ?}'] ﬁﬂu’JuLLazﬁmﬂﬁmmzmﬂ,umiﬁﬂ@iaﬁamimaqiﬁwmmamﬂ%
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nsdunwal N1sWBuMDIENT NSWEUTIILIN NITUITYUTRIITBLND3 N15UsSTYLLAIYT
N15:38utoAUlYILaTUTEFURUS NS ULALBIULBNATLHELNTNINGSAY LEUDTIEIU
HAVIIYINTT NITREULAZNITEUDTIENUNANITUTEYY TINUHANITIAEY $1891UUNF 518911

ANATIMTkarsIenuauY Nldluaenisgsie

BA2303  aywedunusluadAnTg 3(3-0-6)

(Human Relations in Organization)

o w v o

AN A VR AUTUSHOBIANTT FNINEINTTFOAITRIANTT wuIMalunITasNe

uyweduiusnanuyanadu MeUaudyy gladerudyyn ieusinaumnsognal nsimul
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SWEIYT WAV WATANDSUNYSTIYAVN TYInNe)

BA2304  MM5NNUAULAZNITUTMISIATING 3(3-0-6)
(Planning and Project Management)
ANYUZUATAMUMUIYVDINTITINMEY NTEUIUNITIUNITINUNUYTELANVDINHY
fofuazdodninvosnisnnaun yanaiiietasfunsneusy dnvayreaunuila N5IauNL
melFnznmsallidsunlas malnagianinuindouiidesaneunismeusuuoRe
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BA2315  A1SANNITWHANTITUBIANIT 3(2-2-5)
(Organizational Behavior Management)
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BA3109  N13IANITAMNIN 3(3-0-6)
(Quality Management)
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BA3413  n1sdanmsanuides 3(3-0-6)
(Risk Management)
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GM2101  awHieafunsusziude 3(3-0-6)
(Principles of Insurance)
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GM2202  AMWITINHUNBNITIANIIFING 3(3-0-6)
(English for Business Management)
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GM2204  AMSWAILIBIANTITUHINTITEUS 3(3-0-6)
(Building the Learning Organization)
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GM2205  Q3853IUNNFINILALAUTURAYIUADHIANVDIDIANTT 3(3-0-6)
(Business Ethics and Corporate Social Responsibility)
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GM2206  MSIANITHAASINYUTY 3(2-2-5)
(Community Product Management)
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GM2207  areRiuazNI5INNTTANI 3(2-2-5)
(Leadership and Team Management)

Y o Ao

UNUIM Uazausuinveuvesdil Andnyuevediia Bnsnavesdiilse
wofnssuvesauluesdAnis wurAnfeafuauduiinlugadagiu n1susudiveedin
Timnzauivanunisal esruszneuwasdnvazyesiinay winnssumsinuluiiy waznns

WalAuulrtuseansnin

GM3102  msdan1swidivgdiannseiing 3(3-0-6)
(e-Commerce Management)

3

Anudfgyueanidyddiannseiing nrsldmaluladdumesiialunisnidyd

[%
Y

TupaUIDINISNafIgInanduddidnnsednd nguuneinerdesiunisusznaugstanided
a a 4 6% o < o a [y o o dy

didnnselind MsUszendlusunsudnsaguludiuny JULUuUveInszuIunssuma®e n1s
IANITAUAIAIARY SEUUNITINAILALAAAINAUAT TLUUNISTITERUBALIZUUANNUABAN LD

4519A71UAVNIPBNRINES Faenen1snaInvesgsiandvdBiannselingd

GM3104  n1sdanisgsnawnsudlyd 3(3-0-6)
(Franchise Management)
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GM3111  n1sdansn1sdseanuazindi 3(2-2-5)
(Export and Import Management)

ANUEIAYvRINITdseRnLaridl JULUULaTaNYMzYRIRaIndIaantazILg
nsharetoue Tunoulumsdseeniud suseulunmindrduiaindssena deulunsdn
MsvudsAuATEnINsUTEIMA SasuaniUdsuliuasidisUssma 1138seiiu M3lauesIn
nMsesesTIA lenansiiigdestunisdeenuazingt fBnsmaning msiinUfiRlunisdaih

lnaNsasenNLa IILINEUAT

311



GM3205  n153AN1sdeyagsia 3(3-0-6)
(Business Information Management)
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GM3206  N133ANTIINAINGDY 3(2-2-5)
(Dummy Business Management)
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GM3211  msiiudusznaunisTulssynauaseginandeu 3(3-0-6)
(Entrepreneurship in ASEAN Economic Community)
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GM3312  N153ANIINITAINU 3(3-0-6)
(Investment Management)
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GM3410 n1SANEILRNIZNSN 3(2-2-5)

(Independent Study)
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HR1101  MISWAILIYABAAINYAAINS 3(2-2-5)

(Personality Development for Personnel)
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HR1102  A1SIANITWHANTTUBIANIT 3(2-2-5)
(Organizational Behavior Management)
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HR2101  N19919uNULAZUlEUIENITIANTNSNEINTUYYE 3(2-2-5)
(Planning and Policies for Human Resources Management)
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HR2201  NISETIMILATNITAALEDNNTNEINTUY BE 3(2-2-5)
(Recruitment and Selection of Human Resources)
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HR2403  n1sdansAuUaenieuazgunInlunsineu 3(2-2-5)
(Safety and Health in Workplace Management)
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HR2404  nsEnUfURiNaluInensiieandn 3(2-2-5)
(Train the Professional Trainer)
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HR3101  A1ZHUILAZNITWAILIBIANTS 3(3-0-6)
(Leadership and Organization Development)
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HR3102  WIMSFIUDITNLATAUIAIVITHUTITIUNTNEINTNY BE 3(2-2-5)
(Occupational Standard and Professional Qualifications
Human Resources Administration)
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HR3416  NISWAILMIWEINTUYBE 3(2-2-5)
(Human Resources Development)
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HR3417  M1SUSMISHANULATASINEABULNY 3(2-2-5)
(Compensation and Performance Management)
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HRA901  FunUINITIANITNSNEINTUYBE 3(2-2-5)
(Seminar in Human Resources Management)
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HR1103  IINEINITIANITNSNEINTUY Y 3(2-2-5)

(Psychology in Human Resources Management)
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HR2202  mMsdannsAdufiiNeNTsWAILNBIANTS 3(2-2-5)
(Knowledge Management for Organization Development)
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HR3103  N1512391MD5099E193I1TIN 3(2-2-5)
(Professional Negotiation)
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HR3104  NOWUNEFINILATUIINUEUNUS 3(2-2-5)
(Business Laws and Labor Relations)
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HR3207  N153ANINSNEINTUYWETENINUTZNA 3(2-2-5)
(International Human Resources Management)
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HR3208  MMSIANTITANUVAINUALVINTNEINTUY WY 3(2-2-5)
(Human Resources Diversity Management)
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HR3209  AnsdeansuieNTsIANITNINEINIUYLE 3(2-2-5)
(Communication for Human Resources Management)
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HR3210  msiAN1sAMAWATIANTIlugARIva 3(3-0-6)
(Quality of Work Life Management in Digital Age)
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HR3301  aanunisaldagtunnenisianisminensuyed 3(2-2-5)
(Current Issues in Human Resources Management)
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HR3303  szuUUEIAUWALNENTIANSNINENTUY W 3(2-2-5)
(Information System for Human Resources Management)
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HR3304  938535UAMIUNITIANIMINEINTUY Y 3(3-0-6)
(Ethics for Human Resource Administration)
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HR3305  msian1sninensuyedlunnisfiveuau 3(3-0-6)

(Human Resources Management in the Border Trade Area)
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HR3401  AMSIANIININEINTUYWHLTINALNS 3(3-0-6)
(Strategic Human Resources Management)
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HR3406  usanwalAEATULAZEITY 3(3-0-6)
(Psysiognomy and Fengshui)
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HR3408  N19219UNUBIANUAZNIT AN 3(3-0-6)
(Career Planning and Counseling)
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HR3414  A1¥189NgUaINTUIVITNNTNGINTUY BE 3(2-2-5)
(English for Human Resources Professionals)
n1sta1wdenguluvsunauiiunsneinsuywd nsldadnianie dnvinyy
nsdeansluaaiunisaleing 4 msiaue nsdunvaifainsau msasaseses maidey
Usenasuadasau N15nsun1suseas Msldnsdni N5 38uannuneilisy N1snauInnueg
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HR3415  TUswnsudnsaguuasnisUszandldanudiunineinsuyed 3(2-2-5)
(Software and Application to Human Resources)
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HRA909  udmnssuilanisdnnisniwensuyud 3(2-2-5)
(Innovation for Human Resources Management)

wAakasnguuinnssy wellanisiiuinnssuaunldlunisuimsmineinsuyed

AIIMMALANGEBNNUNIIU NITRNDUTURALHAILY NITUTNITAINDURNULAT LTI UFUNUS

~ ¢ a ) &g v & Aaa )
nsalAnwilunisumanineinsuyednlduselevdanmalulagddva n1sasreimusssy

ANSVNIIUYBIDIANTIT IANAANUANESI19ETIA AZNITAS1ASDUNE

HR4910  N15ITENTIANTIINTNEINTUYWE 3(2-2-5)

(Human Resources Management Research)
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EIMARBATHUINNDY : BA3305 M539855NaNUg U (Basic Business Research)
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LYUIIYINITAANA

nguIVIVIAY
SWEIYT DIV WATAIDSUNYSTIYATN TYInNe)
MK2105  wainssuguslng 3(3-0-6)

(Consumer Behavior)
a (4 o A ! a vV a dy Y a v L3 Y a
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MK2107 UlYUNYNANN U HAZIIA 3(3-0-6)

(Product and Pricing Policies)
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MK2212  P159AN1SY8MNNNITINTMUNY 3(3-0-6)
(Distribution Chanel Management)
Aanssuiiierdesiunsdndmine maedeuiendniasianunasdnlugiuilaa
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FaUsEnauMe NguAUNaIIUTELANAIEY N13NTEFULAZALEIAUNATS NTAIUAY LAz
ca A v

ANSUSLIUNATEUUNITINANNUNE SIUDISLUURDIARNANNLIVDINUNITNISHARD U UNAR N U

‘VTQIL!E‘ULL‘U‘Uﬂ'ﬁG]ﬁW@LL‘U‘UG‘TQLallLLazﬂ’ﬁG]aqﬂaaubLa‘ij

MK2401 N5 1A WUIRATNTALEIUNITVIY 3(3-0-6)
(Advertising and Sales Promotion)

ANdAUeINIslavalaznsdsasun1svslugaialulagfdviamundunun
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N15918 N1ITUTIAATNATIARBENITIURLAEITUNSITFR M UA TRgUsEasn JuUssanuLae
n1sUsziunanIslayuILagnIsduasuni1svie Anwideagidninfsuiinveuarulaymun
LaZAWATUNITVILADFIAUNADAIUNY MU MNEIVDINUNITLAYU AT NI TAWATUNITVY

sudansiegEeesulatlunszuIunIslawALALEARAS LAY

MK2411 msf?iamsmmmﬂqugimﬂms 3(3-0-6)
(Integrated Marketing Communication)
mwwmaLLazmmé’wﬁ’zgsummi?iamsmwm@qugsmms Fauuunsaedns N3
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MK3101 N15UINITNITAATN 3(3-0-6)
(Marketing Administration)
AudIRIesNsUIIMINIIAIR U mvthivesuSusnsnain Msdnesd ns
yansman Malnseilenavaaniman lassaimaauaznginssuniseovasuilan
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MK3103  nagnsn1snann 3(3-0-6)
(Marketing Strategies)
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MK3104 N1INAIAUINS 3(3-0-6)
(Service Marketing)
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MK3213 N1INAIALTININTTY 3(2-2-5)
(Event Marketing)
AUNLNYUATANUFIAYVDINITAAIALTININTTU dNWULLArIULUUAIGY VB9
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MK3311 N1INAALNDHIANLATAILINADY 3(3-0-6)
(Social and Environment Marketing)
anndauinifeatesduniseaiatiodiantasdnindoy Tusyauioduy
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MK4901 FUUUININITAAN 3(2-2-5)
(Seminar in Marketing)
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MK1301 ANsvIgdILazn1sY18Uan 3(3-0-6)

(Wholesaling and Retailing)
AUNLNE TRgUsEad Aud1AyYeIn1svIeUanwasn1svieds Jadeuas
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MK2114  msaaneaulall 3(2-2-5)
(On-Line Marketing)
AuMINBLardnyuzYesnIsnanesulall wuiAniIfunTRaIneeulall
mMnyiauedesaznsAnuimginssuguilaniiiisadesiunsnaineeulatl melulad
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MK2115 N1999NRUUNNAITAAIN 3(2-2-5)
(Marketing Design)
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MK2208 ANUANAIINATIANIINITAAN 3(3-0-6)
(Creative Thinking for Marketing)
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MK2209  N15AaIaN19RTIkasN1sUIEEduNUsNIeN1Snanna 3(3-0-6)
(Direct Marketing and Public Relation Marketing)
MANNNT wazuIAAAEIRUN IRk TUTEduTuslugusiaesdle
lun15duasum1enITnaIn N13MuuAIngUszadn suUseRial N15USELIUNANIINAINNINATS
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MK2210 N1IAANALTIUINNTTY 3(3-0-6)
(Innovative Marketing)
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MK2303  n1sindedudn 3(3-0-6)
(Goods Transportation)
ANy STUU Useanvean1sruds msmnuakaztauUanelfudnsiAseang
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MK2305  N15UINISN15U18 3(3-0-6)
(Sales Management)
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MK3132  n159An1INIsAaInalegIudaya 3(2-2-5)
(Database Marketing Management)
aru§iiugudiunisdanisgiudoya lassaiasaumanamnainiiusenoudig
waziBeavesteyaiifianuduiuduaniiedesiu nmsienszuurenfinmesiduntiely
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MK3133 LAUNITAAIN 3(2-2-5)
(Marketing Plan)
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MK3303  n15dnde 3(3-0-6)
(Purchasing)
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MK3321  A159AN1sanAauNUS 3(3-0-6)
(Customer Relationship Management)
wnAnMsdansgnAduiug unAensnaiaisduiug enudilafatfunisnain
U3ns amnudlafedunumanisesgniuasnginssuguilaa Sginsdingndn nagmdly
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MK3322  P1SANEILANIZNIAININITAaIA 3(3-0-6)
(Independent Study in Marketing)
Anspiitenietlymiieadestumumeinunssaialutiagtuiidndnwauls
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MK3403  A198319RTIEUAT 3(2-2-5)
(Brand Building)
ANUAIAYUBINITAS IR AUATUAIINE5Av09g3RY HENITN1TAS IR IIEUA
AM30eNLUUATIIRTIAUAT nagnsnisdeaisuuuysannsiisifuasiduilugguilan
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MK3402 M380E19N15AAINRAINE 3(3-0-6)
(Digital Marketing Communication)
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MK4103  N13RaIRsENINNUsene 3(3-0-6)
(International Marketing)
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MK4105  g§3nadnaes 3(2-2-5)
(Dummy Business)
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MK4106 mmé’anqmﬁamsﬂmﬂ 3(2-2-5)
(English for Marketing)
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MK4301 N1SNEINTAIBIAYNY 3(3-0-6)
(Sales Forecasting)
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MK4902 N15938N159 AN 3(2-2-5)
(Marketing Research)
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MKa903  JgymiitAenian1snane 3(2-2-5)
(Special Problems in Marketing)
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SWEIYT WDV WATAIDSUNYSIYATN NUINH
EC1104  \AsuYgAMIAAIEnS 3(3-0-6)

(Mathematics for Economics)
msUszgnaldadinmanslunuaniaTugmansiargsna lwnnsIna1ny ssuudnua
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EC2101  \As¥gANEnsgania 1 3(3-0-6)
(Micro - Economics 1)
wonssuvesiuilan noAnsTuvewNan guasd guu dadusineg Mlusadivun
guasduargunurasiuduaznisuiuddaasnin Tinseineiuuasdunulussevduuas
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nsdnassAnauwnuliviladenisngs unuInuessgluniauAsygie

EC2102  ASWFANEATUNATA 1 3(3-0-6)
(Macro - Economics 1)
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EC2103  &dANIATHFANENS 3(3-0-6)
(Statistic for Economics Research)
anudrdguazUstlovivosdoyamsadflunufuasugaians nsldadaiie
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uwasteyauazisnsldundadoyaaiinmaasugmans mslinnzidoyanisadfidmssanuas
W98 nisuUaanuniieaaia  nsdausiazusiateyalagnisussenaldlusunsy

dusaguiiiensinszideyanieata

328



EC2211  \ASWgAANSIBeE519859A 3(2-2-5)
(Creative Economics)
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EC2502  LATUFANEAIAITIANITNITRULAZNITAYY 3(2-2-5)

(Economics of financial and Investment Management)
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EC2503  N)UUBLAZAIUFITUEMSULNIATHEAENS 3(3-0-6)
(Ethics and Laws for the Economists)
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'
v a1 1 [y

3u555UAUNMITUAADULAT gAYl uTEAUganIALazuvaIn  Uddeidwnadoseiudsusssuly
N13ALlugIRakaN1IMTUALlEUIENIAUATYENY NOUINY TatsAulneITeeiulsTes Ty
AIUFURUSVRINYMUIBKALITEFITUVRINITUTENOUNIT ANUFURUSTENININg MU LaY

NOANTIUNNATEFAD N1TAATILVNIARANYIUALITUITESITUEMSULNANWILATYEANENS

EC3101  LAHFANAAIYaNIA 2 3(3-0-6)
(Micro - Economics II)
neAvfeassuIntion: EC2101 Laswgmaniganial (Micro-Economics )
nanguasdlazgUunIu ngunginssuvesuilan nsussendldnguinginssy
fuslan nquimandnuazduyulussesdunazsvezen Snvuzvedlasadomainaudiuay

UINTUTZANEN99) N1IAINUATIATLAZUTUIUIEUATUABINAIEY LazNITINIANTIA
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EC3102  LASWFANAASUNNIA 2 3(3-0-6)
(Macro - Economics 1)
MeAniidesSeuniou: EC2102 iasugaansumnnin 1 (Micro—Economics )
N13AUINIIElAUTEY191R  gUaALATaUNIUTIN AAENINVBITEUULATEFNY
NISUTHUTIEULUINIINITIATISTLATUTAEATULUULAUALASLATHTANEATUUUABNEER

NTIATIERsEuUIATEgRawuuTakasiln Nqenisusian ngun1samuauaTyAulani

WISEENY NI3SNWIATEININTNLATYEAT

EC3202  \As¥gANansssninauszme 3(3-0-6)

(International Economics)

VOB LATEIAIAATAITAT N1TRU wazn1TausenItelsemaadelng wainsves
LATENINITALaENITRNILlaN MITINAMIBATYFAD UINTINTAMALNITAMUY UAZUNUIN

VRIWTINUUNARAENISUTUAIVDITINA NdaNanTENUABLATYINITEnINaUsTINA

EC3218  \AS¥EANENSNITIANTT 3(3-0-6)

(Managerial Economics)

a

nanwagisnisandulaluidegsfianieldaniinisalsingg 35n15ne1ns0igsna
N193ATIERANNEANEURUANA N13ANUATIAEUAILAEUTNISTURAIA N15ANUATIATIUNIS

UHUR NM5IATIERANnUNISREALaENITIATIZINITAMU N1TILNLIUUTELI NTIATIEY

HANTENUADEININAAINNITURURUAIEN1INSAlNaY TagldIBnsdifinw

ngNAY NN
SEIY IBIV1 WATANBEUIYITIEIUN wUBNA

BA2212  n1W139NQEIIND 3(3-0-6)

(Business English)
nsldnwdangulunugsfa Avianenieniugsna msldnwdainguludingu

N13AnAadeaNsAUNUILIUAIBUBN N1TIAILALIANBUIANUIENINGINT NISLNABTUTY

AMwlng Msldnrwdangulunuiiudieg Afeteiugsia MIaunuImaiIugsia n1sin

NENGING
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EC2106  AswgA1ansEUsENauNIsnediy 3(2-2-5)
(Economics of Startup Entrepreneur )
nstsnfaasegenan sinUszendldlunisasisgsfaniilonalszavanudnse
1 Y a a [ 4 b4 v v Y o
waztdululaass wuaAnvesn1silugusenaunis Ausuasiinwevesgusenaunts A1eri
N3rUIUNIThuN1Tas19gIAlnd NS uIINAITAUMLENIEN19gIAILaEANAITINAINADINTT
NFIATIEEnUNTAINITHEAKAZNIRAIR MTEEmILazIAaN TNIneInsideanislunsisuay

ssfauaznsdmgsivbrdlugnsiivle wwiAadusznaunisiiedsny

EC2107  \AsEgAansBeanagns 3(2-2-5)
(Strategic Economics)

LAMMBATYEAaniTiAgTuNsIanndenagns msairdeiemd nagnduan
¥9309ANT NAgNSTEAUUFTANNT ngdirfunisdnnisianagns nnsdnnisidanagmsiiie
AudsBuresesdns msdnnsdenagnéifienisudedy wWisuifisunisdaniadanagnives
93ANTNASLALNIALONTL MFINN1TAIINIEDIIBIBIANTUUUBIATIN NTUILNTIUNNTIANS

= a a s = a wa a v P
ANUEBMaENIFINgAtLBIANT HnUfuRn1swmaeilagldnsdfine

EC2201  Aswgnaussinalng 3(3-0-6)
(Thai Economy)

Tassaauagnalnuesszuuiassghalnglusfinauistiogiu madsuntadlasiai
NaATEINveting tAsugialneluni1An1sinens A1AAAINNTIL ATANITASY
AIAUINIT NIANIIAIRALNITRUTENINUIZNA WUINNITHRINLATYEAIvadlng n1saiu
grsaaninsimudssme msudladymaniueinau manszaeeld anumdeudimng

Lﬁi‘l‘z@ﬁﬁl ﬂﬂiﬁ@uuqﬂ?iLﬂU@ﬁLLﬁ%Q@ﬂ’]‘MﬂiﬁN

EC2209 LATEANANSYNEINNTIN 3(3-0-6)
(Industrial Economics)
laseaiaasugna 1ATeaseueen1ngnaInnITULALanaIMNISUATTa 19035509
ANUANITUSTENINNTHAIUINIAAEVNTTUAUNTRRLNATESAY MINATIERNIADAAIMNTTY
nsfadulaiferfunsasuiaznisndn anudsauazanuliviuey nsiwasuutama

wialulad paenduuleuienIsauaSUanaI NI TNYeISTUIa
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EC2505  \AsugAtansn1sinunsade i 3(3-0-6)
(Modern Agricultural Economics)
wuaAnAIfuIATYgAaninsinunsatelml guasALazgUnuAUA1INYAS
AAIAAUAINEAT SIANRUALNEAT N1SWAALATITENITHARRUAINEAS AULTOn1SINENS
nsuinuansyalud §3nan1snens aa1dun1sinens wlauienIsnens UNuImMNISINEASHe
nsuLATEERY Jyridnun1sinunsuasNsiauLATEERAINTISNEAT nefnIanIuNTalnge
NIUAN®IINAITITUTANTTU LastnAlulagl iU MAINITEUUNISHERN N15AANA WaLA1TASI9

AUl ugIRan YN

EC3103  \A¥gANENINIAUSNTS 3(2-2-5)

(Services Economics)

AnuduiusveinauInsivlassaiauasegiatagtu mslesgiuufan
wsvgenansuazuloveassusiiondaduauuing wsvgmaninisveaden wsvgaans
LAT918INTANUIAN LATEFAIAATNITTULAG LATYFAIEATNITAN LATYFAIENINITIABN
swgAansgsnaunsulyd teaswgaansedamsuning wswgamansatonisiu Hnujon

MsAs1Eaglansalfnwn

EC3104  n1sUszfiuAmnaATegaans 3(3-0-6)
(Economic Evaluation)
wnAnluNIsUsZIIUAIMILATEgA1ERS N1sUssliuAduAILasuIN1T N1suseidly
Am§nenIssITITAkardsundenlne I ikuszuunaauarliiusyuunata nsUszend
LuIAAMIIATYSANARganIAaliion1sUTEIuAY nsdAnwAgafunisussifiuainig

LATYEAIERSNILATINTVRINIATT warlATINITVRINIALBNTY

EC3105  MSWeINIainIaAsegnauasgsna 3(2-2-5)
(Economic and Business Forecasting)
FBaswensaliitenisindulamagsia deyaeunsunaivessenuie fls 1A%y
Fufdmaanmiasughuazgsia fudtingeanunssy msd U3nT wasnainueg iold
yhuneunlthegsialuswian wuudiassmaasugiauvnieiienisneinsal nsldaeniuag
dusaguiitevszgndldfunisneinsainiegsia Aamunaziinszsinnziasvgiouazgsialy

Uagdunazyszanansuuildulueuian
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EC3222  LASWFANEASAITWNAIU 3(3-0-6)
(Development Economics)

Tassa1amaasugha daau uaznsiilosesusemanieg nquiifeafunisiam

ATBEAY AINEINTY APIUMADLAMTIELE UnuInYesuLyEd yudiauuazanituse

N19RIUT WUUTI809N19RUlANIAATEEAY Wleu1enITiRLIYRIUTENARIIY) HaNTENUTDN

A

wleunesing 9 NildensimuLATYEna

EC3225  \AsugANanin1sdanIsladanng 3(3-2-5)
(Logistics Management Economics)

wuIAAkasnann1stadaind audAyvesliinisladaindrenianisndnuay

spuuLAsygnalaesiy UiuRnisladanndlueaAnisgsia nsiasienanlgingesianssy

ladadndivenisdndulaniegsia mylanaujianisladadndluesdnisgsia n1sdnlaseasng

3

a s

asrn1siiensdnnisladasingd Hnujianisinsieilagldnsafing

EC3226  Asugnalngluiasugialan 3(3-0-6)
(Thai Economy in Global Economy)

Uszimelngluuiunasugialan anuwenlearsvgialneduiasugialan n1sidng
seidgulmsugnaTendnelsene M3RUTENINUTENA NMSNITTIUNGULATYIAILAN ATANY -
1A N13TAIIAMUANAINITANATNINA BIANTLATEFNITETNINUITENARDTEUULATESAA N

WU SUIATSLAN NBIYUNITRUTENINUTENA LaTBIANITAITAILAN UNUINYBINIATTAY

-dl a
nsstouledrsegialan

EC3227  iAsugAansnIsndauasuleuIanssae 3(3-0-6)
(Fiscal and Public Economics)

nuinsads wihfimaasugianisadesizua msdnrieulsenavesizuia

N1330a35NINGINTNIINITEEIWN  MshwatosnInmaasegia uleuiensianisiela

nslddngvasisuta wazulouienisumaviaisisae wasnginssuniaasugamansily

AUAUMAIVBINGIN  NITIATIENNITNTEITI8LA N15USTENALWIAANIIIUETARNTT N1E

glaAn sy nilassasiarmsdanimiansisae naveanisiduleusvesiyua

EC3305  ms3AsieiiAsugnalneg 3(3-0-6)
(Analysis of Thai Economics)

AUAIAYVBINITIATIENLATEFA 5015 e dyniasugialuaivisiie

NMyBATIERanyaglasEIwasiauINsasegiavesdintlng n1sfinwiukuinuATugha
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uazdeanvasUszina  A19aenUYnIieinn1TIATIERTILTINSHARRTINTTIAT IR U gy

WWSWENRe N13ININTIE9UINNITIATIZRATHENA e

EC3311 m‘si’fﬂmimmLﬁmmaé’ﬂmﬂwgmaﬂ% 3(3-0-6)

(Risk Management of Economics)
AusiUesduifgaduniIsuInIsuazdanisadadss nasdndulaniels
AuliLUYBY 5IUYIATDIAIMALINNITRIU MIIAYaAIAINEBININTRY 1nTesilofly

v v

TUNTUTMTAMUELINIAIUNITAMY AIUNITRY NNAUATHA Lazginalseiude

EC3224  szuusnsaumAdmIuLAsygnanaa 3(3-2-5)
(Information System for Digital Economy)

N15UINITIANITILUUAITAUMANINGIAY NsTanisteyalussdAnsogiadl
UsgAvSnm wdnnisvestoua nszuaunstuiiugiulunisianisdoya nsdanistoyanes
mMsffiugsfe msnndeyaririurenuiiUszundlussdng JamuazUszifiusingg Mifeides
fumsdanisteyalussdng mawamnszuvasaumeiiensinduladuiugsislugaasugio

Advia nswTelagligudeyalusziuimin QilnAwazUsewme

EC4904  dusumnuAsegatans 3(2-2-5)

(Seminar in Economics)

dunudsziiuasegiansetdynimiuasvgiaiiieadestuirsugialuga dagiu
o a ¢ v < o v s 9§ v 4 14 ¥
nsTUnNteyauariinszideyalseinulagiuninuasegmans Tdn1suszyndesdninusi

lanns@nwlundngnslunisiesgivssinudym niswandsuseuiuszaunisalann

€

LA UATEEANEns Woadaesdauslvi dnvinsieay Jymiiiay viensiauaniua

Y

NuvisefanssuisenenssfauioenuludeUseding

EC4905  T8n1533unaiATegAIans 3(2-2-5)
(Research Methodology in Economics)

52 lguITITemaasugaansluninguuasUin lngofenanisnisidenis

Saauemans sUnuumsiauslasansite msUszaailym nsdauasnisvaaeuiuauufgin

nsldiaswglia  wuudiaeswiindieg Tlun1s3dednvasUymitasuuiniddoniuasugig

nstauefeg1eMIaiunIde Inufuinisieseilagldnsalinwm
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LUUIIYINIFANNTITNSAENe Tl

nguIVIVIAY
SHEIYN IBIV1 WATAIBEUIYITIEIUN NUINH
MTM1101 N159ANISNTSANEIE TN 3(3-0-6)

(Modern Trade Management)
AUNNIBLALANEATeIN1TAatY Tl ATauin1siazuliuvenisaAn
afeluyl Uszlanuagguuuuvesgsianisamadelvil n1sdanisesAnisuasninginsuyse
N153ANIANUNTRY N15IANIIAUladadnd n1sdansaunsaan weAnssugusiaalunise
afelyad nsdansdududuazuinis nadeniuadine nseenuuuiudadislmitaniely

LALANEUDN N1FININRITIUAN kaznshamaluladasaumeadsunisaase

MTM1201  A1SAANISAUAN 3(3-0-6)

(Goods Management)

MaNNITNEEILIUNITIANITAUAT ANEAENNITIALUMNIANLEUAT N1TRBNLULLAY
N133ne3uA gunsallunisiiauedud n1sdnlanidudt suuuukasimatialunisitaue
dualviguraulanaznszdunisandulatevegnal N133nTouazn1sIAMAUAT N1IATIIFY

AUAT N1FTALTEIFUAT NITTALAUAUAT N1TTANITAUAIAIATY nasnaumaluladaaluun

P11 llun1sInnTsauan

MTM1202  waAnssuguslnatiienisdanisnnsénadelna 3(2-2-5)
(Consumer Behavior for Modern Trade Management)

nanngANIINFUTIAA dnuaengAnIsuLazUITANTBEUSIAA MwuUngAnTIY

fuilne Hafeiiidnswanadengfnssuuasnszuaunisdnduladovasuilan n1slinse

ANABINITVRIEUTINA N1smBvaNamnAnTINEUTINA dntunsaluazuuilduvesngingsy

Xe

U3laA weAnssuguslnAvewaIngsna wasn1sidenginssugusiaa lnedndnwinsidely

elieadeaiunginssuduilaalunsiaiolnl wazlenasddunuinwmniside

ieﬁ

MTM2101  szuusnssumaian1sdnnismsnadeTug 3(3-0-6)
(Information System for Modern Trade Management)

anuUzLarlATIES1NYDITTUUANTAUMA UTHVIYBISEUUANTAUINA UNUIMKUTIS

lunsdanissruvansauma Msdansgrudeyadidnaudnlul@ ssuvasaunalunisdanig

nsenadelni seuvansaumeienTIdekasimulunisimaield nsussyndligiudoya

335



ualrguazialuladasaumalunisaadsln uazuuwilunvesnsitmaluladansaunaly

AN5IANISNNSAELTe L

MTM2102  arwdangusienisdnnisniséiadelna 3(3-0-6)
(English for Modern Trade Management)

nsldnwsangulunismsmadelml arunine auddguaznstgaAnsiiane

!

ViNweN15ile N13na N15ouKaNsWeulun1egsAa Nsiaredeasalen1¥sing wlun1s
adelvil nsaunulaneulun1siiuinisgndn MsdnaueduAlazuIn1svesNsAmadeln

LAZNNSIATANARTBININGTNT

MTM2301  msissuinnadfiAdunisianisnisdaden 1 6(0-270-0)
(Work-based Learning in Modern Trade Management 1)
AnufdRnisauntsaateludegiadussuuluaaiulszneunisinismine sy

v
o s

v emnsfinufuausznevlusenisufifnuluiudadsln nslnsiesinisdste
AUAT NMINBINTAILOAVIY NITFATBEUAT AIVITRYT NISUSMITIRNITNSNEINTA1ee Anelu
$1u neldnisguareseranssivinwdiunisinfuanisuasndnaufiiassduaniy
Usgnoun1s dn1sdavinseaunanisufifnnu wouan1sUszdiunaI NS WILTEEZIAN TN
UHUR NM3dniseny wagnanmegeuauasnsalunsujiiauainaniulseneuns
MTM3101  msdanisnsinde 3(2-2-5)
(Purchasing Management)

audd eI singeuaznisdanilunisiadiolng wuadauazulevieieasu
nsdateuaznistam n1sAiaRziuANFBINITvasUilanfeimaTiansweInTal nTzUIL
nsdndauardnm nslemediununsinde srevnauas i nsiMuATIALAYAMNIN
dud nisUsziliunazAnidondany N151959160509 N1SIAUSNBIMATAIUANAUAN
szuuguteyauszmealulafansaumadiunisiatouas danlunsdadilal Jamn wmsnig

LALATTYIUTTUIUNITINTBLATIAN

MTM3202  n159ANISUINNS 3(2-2-5)
(Service Management)

ANWATVBINITUINIT ANYULYBINAIANENNINLALAAIAUINIT 1ATIET19vRIRaT0

U3N13 Nefinssuguslaalunaiauinis Usennueanisusnig n1seenkuun1suinislunisd

affelml msdanismineinsuywdlunisuing maaluaieiruafnazuyveduiusiialy

n15U3N15 wadansuAladgymiaunisuinig MsUseliunawanIIAIuANAMAINNITUING

nagnsnsusnIstunsAadeln

336



MTM3301  a1siseuiniaufjianunisinnisnsaedelns 2 6(0-270-0)
(Work-based Learning in Modern Trade Management 2)

AnuFtRnssunsmadislniegrafussuuluaniulssnounmsinisminede
v lemnsiinuiiuszneulufenisiasest nsmnauny warnisuimsaulugiug
adelvd nsileserinaIn N13IANIsAUMAIAG N1sUTMINIsRuNgluse Maleseideya
M39eLB9adn suuuTsnslimineansineg meluiufiolvidussansangetu aeld
N199uar83019138 AUTnwIdunsRinUfiAntsuagninauidssduaoiulsznaunis
1n159151891uNan1sUS ORI W%famﬁgqmsﬂizLﬁuwammi’ﬁmuszmmmﬁ“ﬂﬂﬂﬁﬁ’a

N139MN31891U kaTNANIINAGRUANEAINNTOLUNSUURMIUINauUTENBUNTS

nguAY N
SHEIYT VDIV WATANBEUIYITIEIUN IV YInT:)
MTM1203 n1saanatiNadsnusazasInaaulunisaadelva 3(2-2-5)

(Social and Environment Marketing in Modern Trade)

AU TUINTeINITRA AL e IALKAZAIING DL AILUANAITENIIINNSSURATOU
Redsnufiunisnatiiodans amwi‘]zy,mLLazmamwuﬁLﬁm%usiaﬁliﬁim dipu uardandey
MnMsiLiugiia A3usssunarasseussalunisUseneussia daulszaumnenimainiile
dpuuarAanndon nTzuUIuNTYRINITAAIALadInLLaLAIndeN nagnsnInaaLlodny
wardwandoy waswuiltunisnanaiiedinuuazdsndeylunisiarelvy
MTM2103  msian1sgnAdunusTunisdnade T 3(2-2-5)
(Customer Relationship Management in Modern Trade)

ANNAAYVBIgNATLAZNITIANITENAIENITLS Uslevlvesnisdnnisanmdusiug

[ a [ i

sURvuANduTusUegnAiUTINa NTEUIUNTIANITYNA

]

Vduus nagnslunisdnnisgnen
duifus nsindsednSnavesnisdnnisgnanduiius nsussendldssuugutoyanavinalulad
AEuUNAlUNITINNITANAIFUNUS wazkwdldun1sdnnisgnAduiusiuniseadiely
MTM2104  n153auansduALasiingsAns 3(2-2-5)

(Display and Exhibition)
MANN1IIANITAUAT UTeLAnvesdual Nsdnntamuiangdual n1seenuuunay

IMNEIAUAT 29AUTENBUTUNITIALEAIAUAT N1TIALEAIAUAINNETUSIUAT NNTIALEAIFUAN

VU198 UAT N1suansdnuansduiineludleiuasduuidu n1sdnuansdud a gatnseiiu
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nsdanansduatulaniafivay N139AENIIANITUALIIURAAIAUAT NONUITILA 8T Y

NNSVALEAIAUALAZTNIIANTS

MTM2201  nisdeansnismanasiienisdnanisnis@iadel 3(2-2-5)
(Marketing Communication for Modern Trade Management)
AUNUIERATAIINAIRYTDINITADAITNITAATN N1STIATITRANTNWING 0N
PINITAAIALAZENIZNITUT T UNIenITranlunsEae Tl nszuIunsAnsensdeans
n3esilanisdeansnisnain ﬂaqwﬁ’msﬁamsmwamufuuyscmms sUnuUAITALESY
nsnannvesnsinarelvel JumeunsineusuLasnsTvsuUsEI MsAnaurawaznsTa

UseANSnnuean1saeansnisealndinsunsease il

MTM2202 n1sAaInRdINa 3(3-0-6)
(Digital Marketing)

aa o

LWUIAANITAANAATYA FTRAUINITVBINITAAIA @IUUTLAUNIINITAANAAING
woAnTsuEUSlnalugARITa n1slesenginssukaznszuIunsandulateveuslaaluga
A3a N13FeaNINIIRaIRtugARIYa wIslenltlun1snaInAIva N1sRaIaLBailant 13

lawaneaulald nseatnuuduled niseatmeudsdieusaulall kaznsnatauulnsinilede

MTM2203  N159ANITARIEUAN 3(2-2-5)
(Warehouse Management)

MANNSIANTAUAIAIAGS 1GNNS TBUHUR wasinatlalun1sdnnisuazaiugudu

AIAAY N133AN1AUAIAIARILULUTILIAT nsAwIuulun1sTaivaudiasnds ssuu

Futayanazimalulagansaumalun1sInnsauaaIngs AuraeYeInasdu Usennues

pdvAUA Unu LAzt ivesadadud msnsdaaznisdamsiiuiinngluedsdud Buay

wann15luN1sIMAUALAT N15UTIAUI n1snszaeuasnIsvuddud nstesiunisgade

duen uavunumvinNvasaudnsEIeFumM

MTM2204  M53AN15lASINISSIND 3(2-2-5)

(Business Project Management)

LUIAANITINAILATINITEINT B9AUTENBUYBILATINGG 3995TTI0V0ILATINTT
N32UIUN139AN151A3IN5 N1sinwaululildvedlasanits nmsimsgianimwindouaes

159115 MTIATILNNNITRY NITAVU KATAULEEY KUUTIADINTANUATIANFUNTNEYU
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N19IUNULAZNTTAILNENNTALTUIATINNG N1TAIUANIATINIG NTUTELEUNG LATEE

UseiulAsanig wagnseusIgaulasIng

MTM2205 m1sdaezvideyaiionisadaasunisuie 3(3-0-6)
(Data Analysis for Sales Promotion)
VANNTARASUNITUIY JUKUUYBINTAUATUAITVIY UNUIMVBINTTAUATUNITVNY
Tunisiadelng ndnadanienisnain msldlusunsuneufinmeiniousnndiaduiiie
N1TIATIERYRYA TEUUFIUTBLANITVIE N1SNYINTAINITUIY NITIATIEATYANGANTTY

Huslaa Jeyanisvie wazdeyagnAnduiusinensinfanssudaaiunisueg

MTM3102 AVNIELAZIIYTITUNIGGIND 3(3-0-6)
(Laws and Business Ethics)

ngvane sueunasdodifuifendestunisgsianisiatelal msuszneuAanssy

N9FIND NYUUIBATBOINT NYVULUNILATNIAYE NYMUIEANATINUTINA NYVUIBUTINY

wazmsUsEiudeny ngrmneiiedvaannden amdasasdts wazendizeuniolunisyiianu

ngvnensnsEiAaRaRstursuinnesuaznaluladasauma ngrnetRefuningay

MeUyey) SINTIMENATUFITU ITTLIUTTULATUITENAVIALUNISUSENOUTINA

MTM3103  n153AN15ATERINT 3(2-2-5)
(Tax Management)

a = v o 1 v o a v Y =

wuIARwazUNUIMYRINIBeInsluntsAadelva uleuigvessgniieitesiuais

97N NMUIBLarIUaUNAEITITUAITOINT UTennven18ens wannis 3on15Ussiiu

wazdsnisdaiunidenns mtulduarasssun meduladiyana a18yaanin n18gina

anie onswanuld n1Basswandin n18aanInTuazn1Pdu NAITesiugsia ASesTINLaY

355815 sdluNMsdu N BueegIia

MTM3104  n1sdanisunsulyd 3(2-2-5)
(Franchise Management)

anwuzvasgInawlsuled Ussianvesgsfaunsuled defuavdeidevesgsia

wiisuled wdninmet [euly nszuiunisuaznisdamiiunuilenisusznoussnaunsuled

mseszieudululdlunisusenaugsiaunsuled nagnsnisdanigsiounsulad 9385350

wazasseusTadlunmsUsznevgsfaunsulyd anunisaidagiuasuuilduvesgsiaunsulydly

AnsAnasTe vl
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MTM3105 A159AN1TNINEINTBIANS 3(3-0-6)
(Facilities Management)
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MTM3106 n153ANTSASIAUA13UAENE TN 3(3-0-6)
(Modern Trade Brand Management)
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MTM3203  uianssaiien1ssanisnisanasiol 3(2-2-5)
(Innovations for Modern Trade Management)
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MTM3204  nagndiienisinnisnisanasielul 3(2-2-5)
(Strategic for Modern Trade Management)
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MTM3205 n1sian1snisAnadelmsisendnelssmea 3(3-0-6)
(International Modern Trade Management)
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UselnA N153AN1SAUNITAIRBNKATNITUNYT HEAANINTTENINUTEINA NAgNSNITAITENINN
Useine ng ey UaUNAU ManNNaE waIsnN1INIINITAISENINUIENA NISAIYIERALLAS
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MTM3206 n15aan1s3uateaulal 3(3-0-6)
(Online Shop Management)
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MTM3207 asdaanisnasuielunisaiasie s 3(3-0-6)
(Sales Management in Modern Trade)
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MTM3208 nasmanaldenanssuasielug 3(2-2-5)
(Modern Event Marketing)
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MTM3209  nisiludusznauniseaiv 3(3-0-6)
(Modern Entrepreneurship)
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MTM3302 N1599N1531UA1DIASEL 3(2-2-5)

(Smart Store Management)
o % b Y v a o = v Y a
ANUEAYTeeUA8Insr JUkuuMTmaluladunldlusiudganses Ussian
WA FURUUT0INITUIMNITIANISE A 89038y IUsunsudnsaguuaslusunsudszanaiinunldly
Srufdansey gunsal wsesdieninnudndulunisdnnisiuddaaier msasimnuldiuieu

lunsudsdu nsdlAnwAgIfunIsIanIsiIuAIdaaser nsEnuuRtuniseanuuuiuan

v

dnsuglugAfvva

MTM4201  §uuUIN153AN1sA1sAaLe T 3(2-2-5)
(Seminar in Modern Trade Management)
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MTM4202  n15338n153AN1IATSANEde TN 3(2-2-5)
(Research in Modern Trade Management)
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EC2105  WANLATHIAIEATUNATA 3(3-0-6)
(Principles of Macro Economics)
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EC2108  waniAsegA1an3ganIA 3(3-0-6)
(Principles of Micro Economics)
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EC2214 LﬂswgmamﬁﬁaQ’Usznaumwmﬂna'mLLazﬂmmsjam 3(2-2-5)
(Economic for SMEs Entrepreneur)
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EC2502  ATHFAEAINITIANITNITRULASAITAMNY 3(2-2-5)
(Economics of financial and Investment Management)
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EC2212  Aswgaansnisilugusenaunis 3(2-2-5)
(Economics of Entrepreneurship)
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EC2213  \AS¥gANENSNITAIYIELAL 3(2-2-5)
(Border Trade Economics)
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EC2504  33g5ssuuasnguunedmsvtinasegaansnisusenaunis 3(3-0-6)
(Ethics and Laws for Entrepreneurship Economists)
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EC3106  AswgAansuleueassae 3(3-0-6)
(Public Policy Economics)
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EC3107  ASHgANEAsNITuUEN 3(2-2-5)
(Transportation Economics)
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EC3108  \aswgAtansnisvioaiilen 3(2-2-5)
(Tourism Economics)
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eAYAdesTeulneu: EC3103 wWiswgaaniniausing (Services Economics)
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EC3109  LATUFANEAIAITUINITVAIN 3(3-0-6)
(Health Services Economics)
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EC3110  AS¥gANENTUIANTINNISINYAT 3(2-2-5)
(Agricultural Innovation Economics)
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walulad wuusiaesmuasusaansueen1sHannIaNsnnIiinnudsuudaunalulad
wansgnuvasnsasuulaunaluladfideinunsns wandn ussanu nsdrsnuluavinuns
mMslengiatafn M nassgiareansivdsuaunaluladlunsnmansinuns uinnssy
nansinEnsvesUsEmAlne LAz szmAr1ag irnenndsuulauvaluladaianisinuas

Anufiamslieseilagldnsalfinm

EC3111  LATEFANEASIINAUANNEATUAZEINIT 3(3-2-5)
(Agriculture and Food Business Economics)
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GM4811  nsmsesEnUsEauNIsalIvIANGSAY 2(90)
(Preparation for Professional Experience in Business)
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GM4812  n1sHNUszaUN1SalIYITINGINa 5(450)
(Field Experience in Business)
MedvidesSeuniou: GMAS11 nswuaflnuszaunisalivngsia
Preparation for Professional Experience in Business
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CO4809  @unnafnu 7(450)

(Co-operative Education)
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