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1. svisuazdevangns

SWAMANENS : 25521431103191
AMwlny  wangastwamansdadin anundndvamans
AYIBINY : Bachelor of Communication Arts Program in

Communication Arts

2. YUYy uazaIv1Iu

Joufiu (Mwilve) :© Dwamanstudio @wamans)

Jogo (mwilve)  : ue. @weeans)

Foudy (M19INQY): Bachelor of Communication Arts (Communication Arts)
Fote (Mw189ngw) : B.Com.Arts (Communication Arts)

3. AYNBN/WUUIIY
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3. vangATLazansdRaau
3.1. viangns

3.1.1. UnUILANTIUARIANENEAT
uumheinnunaeadnanslitesnit 124 wihefn

3.1.2. Iaseairanangns
Tnssadramdngnautsoondumneivdel

1) wadvnsAne il (General Education) Tizeulsitiesndn 30 winefin

1. ngudvndinenans Inereansuavinalulag iseulivesnd 6 wiiefn
2. naAmnwuazmsdeans Irdoulidesndy 12 mhein
3. NNy wemanswazdirumans Wiseulddosndn 9 Wedn

4. ngadvysamsiasiasuaiwinuedin iSeulidesndt 3 wihefn

2) nuAvan1e (Field of Specification) 88 wuwNN
1. nguivwny TSy 30 wdiefin
2. nquiven  Wiseulidesndn 51 mhehn
- ndsru sy 30 vdlenn
A Y [ ! 1 a
- wenden  Seuliiteund 21 wdaein

3. N URns RnUszaunisalividnviseaniafinw 7 wiiefn
3) nuNIYaanLas (Free Electives) Tisguliiaenin 6 VU2BNA
4) VU N WIUNITINITIINSHAZAS19ESIAAUWLS Seuliiviaanii 21 wuena
*ANPSULNANBIE1UI V1D UTLA DNLT Y ULIUIITINITIANITHALAS AT TAADUNUA
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AAINEYRLAYIEN g lundngns
IV VRIMUINIYNRMEUaNgATHnAranTUMAR ANVNIVINAFANT

i & a I a
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LAUFT 4 YauandasEsuANUEINenIaTul
LAUFIN 5 U9UBNDIANuUaLLaNIIvN

LAUAIN 6-7  UIUBNDIAINUNBUNAIUBIIUN
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3.1.3 5787991
e Anwalu (General Education) 30 #28nn

1) nfudvatinAans Ineraansuazmalulad iiSeulidesndt 6 wioein

1. UsAUISeY AU 3 BUIENN
SREIY F23 Y YInT:)
GEN1001 Anenansuazatlamansiudinuseaniu 3(3-0-6)

Essential Science and Mathematics in Daily Life

2. WhdenBSeuansedvidoluiisn shuau 3 wieda

SRAIY Fod wuaenn

GEN1002 guamiitedin 3(3-0-6)
Healthy Life

GEN1003 walulad@dviauiienisdoansuasnisibeus 3(3-0-6)

Digital technology for Communication and Learning

2) nguivneuaznisaeans iSeulidesndd 12 wiaein
1. UeAuisEY U 9 nEin

SWEIY Fa3v qenn

GEN2001 nvwdanguiitenisieans 1 3(3-0-6)

Communicative English |

GEN2002 nwidanguiitenisiedns 2 3(3-0-6)
Communicative English |l

GEN2003 mwilveiienisdeansiuanissei 21 3(3-0-6)

Thai for Communication in the 21°* Century

2. Taanisauannsieivisnalull U 3 Wdgna
SREIY I3 BULnA
GEN2004 ,e18angusiveinguszaann1aiznnis 3(3-0-6)

English for Academic Purposes
GEN2005 nwndanguiiion1susznaue1m 3(3-0-6)

English for Careers
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SREIY
GEN2006

GENZ2007

GENZ2008

GEN2009

GENZ2010

Fodw
mwIuitensaeansilosdy
Chinese for Basic Commmunication
mmzﬁﬂmﬁamiﬁaamﬁaﬁu
Japanese for Basic Communication
mmwai%ﬁaﬂﬁ?iamsﬁaﬂéfu
Burmese for Basic Communication
MwnnvaLiensaoansiiesdu

Korean for Basic Communication
AMBDEAULLNENNSERANSUDIAU

Vietnamese for Basic Communication

3. ngulvInyseAEnsuasdruaans Wiseulideandd

1. UsAUISY AU 6 NI

SREIY

I3

GEN3001 WaLliodn

Good Citizen

GEN3002 AansnsesiIvn

The King’s Philosophy

¥

2. Tdanisauainsiadvnnaluiidn 31U 3 wuLehna

SREIY
GEN3003

GEN3004

GEN3005

GEN3006

GEN3007

HoA
M IuusIIN
Cultural Way
USveyvaaesghaneLiies
Sufficiency Economy Philosophy
qUNTEEIETIA
Creative Aesthetics
nswladnaznguanelan
World Politics and Law
ANTTOULVDITUDI

Competency of Graduate

“nienn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

9 %UWNA

“uenn
3(3-0-6)

3(3-0-6)

“uenn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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SREIY
GEN3008

GEN3009

GEN3010

GEN3011

Fodun
Usz1AueLduu
ASEAN Community
nsilesnisunaseding
Thai Politics and Government
nouneluiinusedniu
Law in Daily Life
NNwLTIn

Life Skills

4. ngadvysannsuasiasuaiieinedin iseulddesndn

Tdanisauainsedvssluil

SREIY
GEN4001

GEN4002

GEN4003

GEN4004

GEN4005

GEN4006

GEN40O7

GEN4008

GEN4009

A a
VDIV
o w A aa

N139BNNIAINYLNDYIN
Exercise for Life
NWaMUAUNIIALTUTIN
Energy for Life
Ns3WYiuNTSdaNS
Communication Literacy

= v a a
nsiuguszneumslulsiasegiaiiemy
Entrepreneurship in Special Economic Zone
duwnaeululandagiu
Environment in Today’s World
ngvunefiunsUsenaueTnlugamavia
Law and Occupation in the Digital Age

a v aa
AUTLNDNRIUIYIN
Meditation for Life Development
WYwd dpy LAsugRakasnI TR
Human, Society, Economics and Development

ANDIANNDNITHAUINDIDUNUNITUINITAIAL

“nienn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3 wi2ene

“ulenn
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

Volunteering for Local Development and Social Services



#UINIVANTE (Field of Specification) THssulidaandn 88 winefin

O ngudvunu (Core Courses) 30 wlenn
v o R AYRlnL!
NHIYY VI
Un-U-v)
COM1101  widniliwaeans 3(3-0-6)
Principles of Communication Arts
COM1110  MSNENINATIA 3(2-2-5)
Digital Photography
COM1111  msUsswdunusyAmava 3(3-0-6)
Public Relations Digital Age
COM1206  Fausuren1sasneassiionm 3(2-2-5)
Art of Content Creation
COM2101  giivimide 3(2-2-5)
Media Landscape
COM2201  mwdanguiitesuiinanans 3(3-0-6)
English for Communication Arts
COM2202  ypdnAmEmsutintnarans 3(2-2-5)
Personality for Communication Arts
COM2203  NYMIEULAZAIUTIIUNTWAMIERS 3(3-0-6)
Laws and Ethics of Communication Arts
COM3901  msadeilvarans 3(2-2-5)
Research in Communication Arts
coma101  maduguszneunisielugaddna 3(2-2-5)

Media Entrepreneurs in Digital Age

O naudvuen (Specification Courses) 51 wU2BAA

n. TaeneusiedvntuwruIv oyl vidateswuuadvne lile

Fuumheinlitesnii 51 nieie nwILTIfIslul
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1) WIRIIVINSHRE1599ANS (Corporate Communication)

Jrnendsdu Tssusedvaalul 30 MIEAR
sWEdY YU
PRC1201 NN5@0@1509ANT

PRC1202

PRC2101

PRC2102

PRC2201

PRC3101

PRC3102

PRC4101

PRC4102

PRC4201

Corporate Communication

mMsdeansiiieadienindnual

Communication for Corporate Image
welulaBAdvaiiienisdeansesing

Digital Technology for Corporate Communication
mMsdeuiionisdeansedns

Writing for Corporate Communication
nMsgnennAdTaiiensdeansedns

Digital Photography for Corporate Communication
devfionnsdoansesdns

Corporate Communication Media
nsadeassduarnsnannudearsiuesdns

Creativity and Production for Corporate Communication
nsudndeRdraienisdeaisesins

Digital Media Production for Corporate Communication
NIANANTINANSURATOUADFIANTDIDIANT

Corporate Social Responsibility Activity
NTINLNUNTUTZYEURUS

Public Relations Planning

u28nn

Uun-Uv-o2)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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v nenden Iasnissusgdvselldldtdeenin 21 wdieia

SWa Y

PRC2103

PRC2202

PRC2203

PRC3103

PRC3104

PRC3105

PRC3201

PRC3202

PRC3203

PRC3204

PRC4103

PRC4104

PRC4202

IBIY

mi?i’e)mimmé’\‘mqwl,ﬁamsﬁ'amsaﬂﬁﬂi

English Communication for Corporate Communication
']’]W%V]El’]Lﬁlaﬂﬁ%@ﬁﬁaﬂﬁﬂi

Speech for Corporate Communication
MsUsEduiuditensieansaunin

Public Relations for Health Communication
virudAnnsdeansesdnslugafdsa

Perspectives in Digital Age for Corporate Communication
nMseenuuUUdefIvaiiensdoasesing

Digital Media Design for Corporate Communication
mMadeuuniienisussrduiusludendva

Script Writing for Digital Media Public Relations
msdafanssufimmiionsussanduiusuazdoansesdns
Special Event for Public Relations and Corporate
Communication
msfetfiensuszrduiusiudendva

News Reporting for Digital Media Public Relations
nagNsSNsUTEUIEURUS

Strategies for Public Relations
miﬁamimimmﬂLLuuyimﬂﬂﬂi

Integrated Marketing Communication

madugusgnie Jussens wagiions

Announcer, Narrator and Master of Ceremony
MsssIdiienIsUsTEURuS

Public Relations Campaign

a ¢ d' [
nsuandeeoulationsdeansesnns

Online Media Production for Corporate Communication

u2enn

Un-Uv-o)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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SWa Y

PRC4203

PRC4204

PRC4901

u28nn

Fodn

un-U-2)
Tasamsieusnunisdoansesning 3(2-2-5)
Special Project in Corporate Communication
Funwnisussanduiuduarieasesdns 3(2-2-5)
Seminar in Public Relations and Corporate Communication
MATen Uz duiusuardeasodns 3(2-2-5)

Research in Public Relations and Corporate Communication

2) WUUIVINTTIANISUAZAZ19ETIARBUINUA (Content Creativity and Management)

Fnentidu Whdsusieiveolli 30 wiawnn
v o d o wienn
WAV FBIY
un-U-2)
CCM1201  msnaduiienisesnuuunisdonaa 3(2-2-5)
Drawing for Digital Media Design
CCM1203  MsTenurnlugafaia 3(2-2-5)
News Reporting in Digital Age
CCM2101  mseanuuunsTiinduduiionudenaia 3(2-2-5)
Basic Graphic Design for Digital Media
CCM2102  Rauznisldrnudnadnsasshifien1seanuuy 3(2-2-5)
Art of Content Creation for Design
CCM2201  nnsadiedednetadeassaludenisa 3(2-2-5)
Creative Storytelling in Digital Media
CCM2202  n1sndnAdUIRloan s UUANTIES19ET A 3(2-2-5)
Creative VDO Clip Edutainment Production
CCM3101 A9 UAILALUSNSIDIES1EssAVLL AR asUAIYA 3(2-2-5)
Creative Review Goods and Services on Digital Platform
CCM3102  nsusmsdamsiiemmedenasta 3(2-2-5)

Content Management in Digital Media
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u28nn

WAl Tedw
un-U-2)
CCM3103  nsadailemiuiisuulaalng 3(2-2-5)
Entertainment Content Creation for Lifestyle
CCM3201  msadassaludunsnfinuasuo ity 3(2-2-5)
Motion Graphics and Animation Creation
Synendon IdenSeuneivsellillitesndt 21 miein
o “ - AN
SUEIYY YBIUN
un-U-2)
CCM2103  msilguunuuknannasufiiia 3(2-2-5)
Script Writing on Digital Platform
CCM2203  mswanSesdiude 3(2-2-5)
Trans-Media Storytelling
CCM3104  msfviviudelugadiia 3(3-0-6)
Media Literacy in Digital Age
CCM3105 ﬁaﬂzmiﬁﬂLﬁumﬁammimm@ 3(2-2-5)
Art of Presentations for Marketing Content
CCM3106  msdeansinevaidenlugamavia 3(3-0-6)
LGBT Communication in Digital Age
CCM3107  Aedfaifienuiamntiosiu 3(2-2-5)
Digital Media for Local Development
CCM3202  n1seenuuuUkarassassaIulem 3(2-2-5)
Authoring and Website Creation
CCM3203  mssasediiiomussdiuansnsas 3(2-2-5)
Public Issues Campaign
CCM3204  mseenuuuLiemiiienanssufivay 3(2-2-5)
Content Design for Events
CCM3205  msadaiforasuuunanilasusia 3(2-2-5)

Branding for Digital Platform
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SWa Y

CCM3206

CCM3207

CCM3208

CCM4102

CCM4201

CCM4202

CCM4203

CCM4301

CCM4901

u28nn

Ho3vn

U(n-u-9)
nsnamiiovndnieeulat 3(2-2-5)
News Reporting in Digital Age
miaaﬂLLUULﬁammﬁ?iamimjuLﬂﬁwmﬂuqﬂa%ﬁa 3(3-0-6)
Content Creation for Vulnerable Groups Communication in
Digital Age
nseenuuuiomnsdeasngumniiuglugafdsa 3(3-0-6)
Content Creation for Ethnic Group Communication in
Digital Age
nagnnsaduassdloniflesudearsmanain 3(2-2-5)
Content Creativity Strategy for Marketing Communication
IdnefiomFeneiglduuunaniiosuiiva 3(3-0-6)
Psychology for Digital Platform Audience Analysis
N33 9ETIAANIARLULARTVA 3(2-2-5)
Documentary Production in Digital Age
nsdeasiommanaiiios 3(2-2-5)
Civil Content Communication
Tassuilensadrsassduaznsdanisilomde 3(2-2-5)
Project of Media Content Creativity and Management
Funnitensasasduasmsdansilenide 3(2-2-5)

Seminar in Media Content Creativity and Management
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NN wyuInINIsInNIsharaswassArauud Seulitesndt 21 wiiedn

AUSUHNANYIANVN I D UMD NS I ULIUIVINITIANTHALAS1NETTAADULNUG

FoTeau hseusnedseluld 12 wdieda

SWa Y

CCM2101

CCM2102

CCM2201

CCM3102

F2AU

nseenuuUUNsInTuiuiieudoRaa
Basic Graphic Design for Digital Media
AauzmsldmuAnadsassdiioniseanuuy
Art of Content Creation for Design
Myadrasenanognsassassaludenia
Creative Storytelling in Digital Media
MsUsMsIAnTsLemnedenasa

Content Management in Digital Media

v nden Midsnissuannsedvimslldl ludsenin 9 wuiein

SV GRLN)

CCM1203

CCM2103

CCM2202

CCM3101

CCM3103

CCM3204

IBIY1

N331891u913 kUL ARTTR

News Reporting in Digital Age

NI UUNULUNAANDIUANA

Script Writing on Digital Platform
nsnanraUIRloansy UL ALTIas a5 A

Creative VDO Clip Edutainment Production
ASIIAUALAZUSNSITESNATIAVUL AR BIUARTA
Creative Review Goods and Services on Digital Platform
msaademduisuulaialag

Entertainment Content Creation for Lifestyle
MseenuUULEevLileRnTsLRLAY

Content Design for Events

u2enn

Un-Uv-o)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

u2enm

un-Uv-o)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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3) LYUIIVIA

a v o

INadandine (Digital Multimedia)

Jvnentedu Thideusedvdelul 30 nuawhn
WAl Yo
DM2103  mseenuuuiiomuasidiesmedenavia
Content Creation and Storytelling for Digital Media
DM2104  mdnmseenuuudmsudeniva
Principles for Digital Media Design
DM2105 ~ MIATIENETUaNTEARAYa
Audience Analysis in Digital Age
DM2205  nnsnAndefiunindia
Digital Printing Production
DM2206  nsadeassfedusznaunsnansiensnsdeniva
Creation of Digital Media Program Production Elements
DM2304  nagnsnislidendviaiiiedeansnisnain
Digital Media Strategy for Marketing Communication
DM3102  msa¥sassdmemsinguasInsviminmedeniiia
Broadcasting Creation for Digital Media
DM3103  a3usssudeynraria
Media Ethics in Digital Age
DM3204  wedududmsudeniva
Animation for Digital Media
DM3401  dusnUssiiudeniia

Seminar in Digital Media Issues

BN

Un-Uv-o)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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v nenden Taeniseusiedvseluillddsenin 21 wiiein

SHEIY

DM1203

DM2207

DM2208

DM2303

DM2305

DM3104

DM3203

DM3205

DM3212

DM3213

DM3214

DM3302

DM3306

4 a
VBIU

ASHANNINYUNT

Film Production

ANSANES9ETIALNDNSEREANS

Creative Thinking for Commmunication

Wemsteyadmunuilinanans

Data Science for Communication Arts
a A a A ) a

AsnandewAlulaidliounaiunulanasy

Augmented Reality Production

HUsznaunsuazuinnssugsiade

Entrepreneurship and Innovation for Media Business

MIEsAEAnSLaTN e
Journalism and News Reporting
Aoufumasnsind wiudendva
Computer Graphic for Digital Media
NNTPRNLUULALNARLIU

Web Design and Authoring
AsENEmonannsdonaTa

Live Streaming on Digital Media
msldonaeuldauduiioadreassaidom
Drone for Content Creation
ASASNATIALATNNTIANITNINTTUNLAY
Event Creation and Production
ANINANSIBNITTINE RV

News Production for Digital Media
nsdeanslunmgingd

Crisis Communication

u2enn

Un-Uv-9)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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SWa Y

DM3402

DM3404

DM3405

DM3406

DM4201

DM4202

DM4203

O

u28nn

Ho3un

un-U-2)
Tasansfivaudnudefda 3(2-2-5)
Special Project in Digital Media
nsuandulnIIin 3(2-2-5)
Infographic Production
mMsdoasndufgaiiviadmiviuszneunisgsiavuianans 3(2-2-5)
WAZIUINEL DY
Brand Communication in Digital Age for Small and Medium
Enterprises
Ymnsdinufunisdeansiienisimu 3(2-2-5)
Social Engineer and Communication for Development
MsuanTensTuiosdedda 3(2-2-5)
Entertainment Production for Digital Media
nsai1sBurgleuwestudendiia 3(2-2-5)
Influencer on Digital Media
nagnsnsaiassfievuulnsdwiiadoudi 3(2-2-5)

Content Creation Strategy on Smartphones

nauivIudanis dnUszaunisaldvdn vieaniafdnyr iinfnwidenieu

edvlunguivilangaivviissialuil 7 wiledn

A ENHNUSEAUNSANITNATRENNIFNWY 7 AR

SHEIYN

PEC3802

FECA4802

- UIURUIAA
YU

U(n-u-a)
nswsLnUszau SR IN AR S 2(90)
Preparation for Professional Experience in Communication Arts
NSENUIZAUNISART TN TINAAIEN S 5(450)

Field Experience in Communication Arts
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Y30 ANNIANWY 7 Menn

" “ - MUIUNULAA
SUEAYY VDAY
Un-U-2)
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3.1.4

LARNIHUNITANEN

1) UAUAISANYILIUIIYINSTOE15D9ANS

W 1 aamsdnendi 1 nidgfin | naud) | UUR | Anwn
ABAULDY

COM1101 | nandlwaaans 3 3 0 6
Principles of Communication Arts

COM1111 | MyUssduiusenfvvia 3 3 0 6
Public Relations Digital Age

COM2101 | giivimide 3 2 2 5
Media Landscape

GEN1001 | Anenmansuazaminmansludinuszdniu 3 3 0 6
Essential Science and Mathematics in
Daily Life

GEN1003 | welulagAdviaiilensdoansuaznsiSoud 3 3 0 6
Digital Technology for Communication and
Learning

GEN2001 | mwdsnguiilonisdeans 1 3 3 0 6
Communicative English |

374 18 17 2 35

TS /dUani= 54
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Uil 1 aannsAneil 2 wiagfn | ngud | UUR | Anwn
AIBAULDY

COM1110 | NMsa1eNINANA 3 2 2 5
Digital Photography

PRC1201 | n1sdeansesdns 3 3 0 6
Corporate Communication

PRC1202 | msdeansiitoairenndnual 3 2 2 5
Communication for Corporate Image

GEN2002 | nmndanguiiienisieans 2 3 3 0 6
Communicative English I

GEN3001 | waiiash 3 3 0 6
Good Citizen

GEN3002 | Aanswessny 3 3 0 6
The King’s Philosophy

39U 18 16 q 34

UIUTIUS /dUAsi= 54

33




Uil 2 aannsAnudl 1 wiaghn | ngud | UUR | Anwn
fEAULDY

COM1206 | fiausuenisadneasshtiiom 3 2 2 5
Art of Content Creation

PRC2101 | winluladfdviaiionnsieansesdns 3 2 2 5
Digital Technology for Corporate
Communication

PRC2102 msﬁauﬁamﬁamimﬁm 3 2 2 5
Writing for Corporate Communication

GEN2003 | nmwilveiiienisdeansluanissuil 21 3 3 0 6
Thai for Communication in the 21°* Century

GEN2005 mmé’aﬂqmﬁamiﬂizﬂaum%‘w 3 3 0 6
English for Careers

GEN3005 | guvisuasneassa 3 3 0 6
Creative Aesthetics

94 18 15 6 33

UIUTNS /dUAsi= 54

34




Uil 2 nannsAnwii2 widg | ngwd) | URUA | Anwrdae
fin AULDY

COM2201 mmé’ﬂﬂqmﬁmmﬁmﬂmam% 3 3 0 6
English for Communication Arts

COM2202 | yadnawdmsuinfmaamans 3 2 2 5
Personality for Communication Arts

coma101 | maduguszneunsielugaiasia 3 2 2 5
Media Entrepreneurs in Digital Age

PRC2201 | MsenenmAdviaiiiontsdeansesdins 3 2 2 5
Digital Photography for Corporate
Communication

PRC2202 | 2wAveitensdoanseddns 3 2 2 5
Speech for Corporate Communication

GENA003 | msdiyinviunisdoans 3 3 0 6
Communication Literacy

39U 18 14 8 32

FUIUTNL /dUAi= 54
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Uil 3 nannsAnedl 1 wiaghn | ngud | UUAR | Anen
AIBAULDY
COM2203 | NQMNEMazI3e5IIUNTWAMIEnS 3 3 0 6
Laws and Ethics of Communication Arts
PRC3101 | Aeiilemsdoansosdns 3 2 2 5
Corporate Communication Media
PRC3102 | msadassAuasnisuannudeaslussing 3 2 2 5
Creativity and Production for Corporate
Communication
PRC3103 | Wiauilfin1sdeansesdnslugandiia 3 3 0 6
Perspectives in Digital Age for Corporate
Communication
PRC3104 | nseenuuudendraiionisdeaisesdins 3 2 2 5
Digital Media Design for Corporate
Communication
PRC3201 | nsdnfanssuiimmiion1sussunduiusuas 3 2 2 5
deansodns
Special Event for Public Relations and
Corporate Communication
394 18 14 8 32

T /dUani= 54
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Uil 3 nMannsAnunil 2 wiaghn | ngul | URUA | Anen
fEnULDY
PRC4101 | nsnAndendviaifienisdeansesdns 3 2 2 5
Digital Media Production for Corporate
Communication
PRC4102 | NM590RANTTUAMNSURAUDUADEIANUDIDIANT 3 2 2 5
Corporate Social Responsibility Activity
PRC4103 | mssdudusznie Jussens uagiions 3 2 2 5
Announcer, Narrator and Master of Ceremony
PRCA204 | dunwinisussanduiusuazdoansosdng 3 2 2 5
Seminar in Public Relations and Corporate
Communication
XXX0000 | 3 La0nias 3 2 2 5
XXX0000 | 3y La8nies 3 2 2 5
37U 18 12 12 30

mnew : dwsuldnAnwndenFeuiviinuszaunisalividn

UIUTIUS /dUAsi= 54

Uil 4 arannsAnedl 1 wiagin | ngud | URUA | Anen
faEnuLeY
COM3901 | MTITilwmerans 3 2 2 5
Research in Communication Arts
PRCA201 | M519HNUNTUTEVIEUNUS 3 2 2 5
Public Relations Planning
PRCA203 | Tasemsiiusnunisdeansesdins 3 2 2 5
Special Project in Corporate Communication
PEC3802 | mswmseurnuszaunisaliandndimaeans 2 - 90 -
Preparation for Professional Experience in
Communication Arts
394 11 6 96 15

§ruaudalus /Aasiz 117
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Uil 4 nannsAnunidl 2 wiaghn | naud | URUR | Anen
ABAULDY
FECA802 | misHnUszaunisaliuandmanans 5 - 450 -
Field Experience in Communication Arts
374 5 - 450 -

Furutlus / danv = 30 AndfiRnaennianisfinuliitesndy 450 wu.)

g : dwsutindnwnindeniseuivianiafing

Uil 4 arannsAnedl 1 midein | ngud | U§UR | Anwn
AIBAULDY
COM3901 | mM9IdetlmAmans 3 2 2 5
Research in Communication Arts
PRCA201 | AN92NUNUAITUSZYIENNUS 3 2 2 5
Public Relations Planning
PRCA203 | Tasemsiivrudnunisdeansesdns 3 2 2 5
Special Project in Corporate
Communication
39U 9 6 6 15
Sruaudlu /Auai= 27
Uil 4 anAn1sAnuil 2 midghn | naud | UUR Anwidieauas
FECA803 | annafiny) 7 - 540 -
Co-Operative Education
37U 4 - 540 -

uaudalas /duami = 30 Enujdinasnnianisinuilitesndy 540 v

U /dUmsi= 54
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2) WHUNISANEILYUIIVINTITINNITHALHS19ATIANDUNUA

N 1 memshned 1 mienn | ngud | Uun Anw
AUAULDY
COM1101 | nénfmeAaans 3 3 0 6

Principles of Communication Arts

aa v

COM1111 | mMsUseanduiusyniavia 3 3 0 6

Public Relations Digital Age

COM1206 | AaUeuian15as19assALam 3 2 2 5

Art of Content Creation

COM2101 | piivimide 3 2 2 5

Media Landscape

GENA007 | awnsifionissiaiundan 3 3 0 6

Meditation for Life Development

GEN2001 | nwidanguiitenisdoans 1 3 3 0 6

Communicative English |

33U 18 16 4 34

UIUTNU /dUa = 54
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Ui 1 man1sEnunil 2 wiaefia | ngud | URUA | Anwn
fIBAULDY
CCM1201 | mymaduiienisesnuuunisdenava 3 2 2 5
Drawing for Digital Media Design
COM1110 | MSANEAINAINA 3 2 2 5
Digital Photography
COM2203 | NVINNELAZITETIIUNNILNAAENT 3 3 0 6
Laws and Ethics of Communication Arts
COM2202 | ypanamamsutiniimenans 3 2 2 5
Personality for Communication Arts
GEN1003 | walulaBfdviailonsdeansuaznisiBous 3 3 0 6
Digital Technology for Commmunication and Learning
GEN2002 | mw1danguiiienisdeans 2 3 3 0 6
Communicative English I
37U 18 15 6 33
Fruautalug /dUesi = 54
Uil 2 arannsAnedl 1 wiighn | ngud | URUA | Anwn
fEnuLeY
CCM2101 | mssenuuunsiinduduiionudonasa 3 2 2 5
Basic Graphic Design for Digital Media
CCM2102 | Rausnsldnnudnadieassdiiientseenuiuy 3 2 2 5
Art of Content Creation for Design
CCM2103 | mMsifiguunuiuwannasufava 3 2 2 5
Script Writing on Digital Platform
GEN2003 | mwilneifienisdeanslummssudl 21 3 3 0 6
Thai for Communication in the 21 Century
GEN2005 mmé’qﬂqmﬁamiﬂisﬂ@‘um%w 3 3 0 6
English for Careers
GEN3001 | wailodh 3 3 0 6
Good Citizen
394 18 15 6 33

TS /AUt = 54
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Uil 2 nannsAneii2 wiagfin | naud | U§UR | Anen
AEAULDY

COM2201 | mwidanguiiionuimanmans 3 3 0 6
English for Communication Arts

CCM1203 | M3seaudiluganava 3 2 2 5
News Reporting in Digital Age

CCM2201 | msasaseudegsaineassaludonaa 3 2 2 5
Creative Storytelling in Digital Media

CCM2202 | Mswanmauanloasstuiiudeasneassa 3 2 2 5
Creative VDO Clip Edutainment Production

GEN1001 | Ineneansuazpiinenanslutinussd1iu 3 3 0 6
Essential Science and Mathematics in
Daily Life

GEN3005 | aunsgasneasse 3 3 0 6
Creative Aesthetics

394 18 15 6 33
Frnudalus /AUani = 54
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Uil 3 nMannsAnuiil wiagfin | naud | UUR | Anwn
AEAULDY
CCM3104 | msdinviudelugaddsia 3 3 0 6
Media Literacy in Digital Age
CCM3102 | msudmsdamsitlommedenava 3 2 2 5
Content Management in Digital Media
CCM3101 | NS AUAILAZUINISITNATINETIAULLNAAN DT 3 2 2 5
fARvia
Creative Review Goods and Services on Digital
Platform
CCM3103 | msadradlomtuisuuuladdlag 3 2 2 5
Entertainment Content Creation for Lifestyle
XXX0000 | Fvudoniad 3 2 2 5
GEN3002 | Aansnessny 3 3 0 6
The King’s Philosophy
394 18 14 8 32
Fmuautlug /dandi = 54

a2




Uil 3 AannsAneil 2 wiagfin | e | UUR | Anwn
AEnULDY

COM3901 | 153 ilinAmans 3 2 2 5
Research in Communication Arts

CCM3202 | mseenuuusazassassaiules 3 2 2 5
Authoring and Website Creation

CCM3201 | msadsassiludunsnfinuazuotiudi 3 2 2 5
Motion Graphics and Animation Creation

CCMa102 ﬂaqwﬁ‘mia%qaiiﬁﬁamLﬁaaﬂuﬁaaﬂsﬂﬂsmawm 3 2 2 5
Content Creativity Strategy for Marketing
Communication

ccMa301 | Tassuiionsadreassiuaznsinnisidemnie 3 2 2 5
Project of Media Content Creativity and
Management

XXX0000 | 3 aenids 3 2 2 5

394 18 12 12 30
Srunudalus /Auasi = 54
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newme : dnsutinfnenidenseuivivsaunisaividnilinaans

Uil 4 prannsAnendl 1 wiighn | ngud | UUA | Anwen
fEAULDY
CCM2203 | naian3estnude 3 2 2 5
Trans-Media Storytelling
coma101 | msduguszneunisieluyadasia 3 2 2 5
Media Entrepreneurs in Digital Age
CCMA901 | dununilensadsassauarmsinnisiiomae 3 2 2 5
Seminar in Media Content Creativity and
Management
PEC3802 | n1sw3surnuszaunsalignanilineeigens 2 - 90 -
Preparation for Professional Experience in
Communication Arts
374 11 6 96 15
Fmuaudaluy/ddeni = 117
Anwn
Uil 4 arannsAneil 2 widgfin | nud | UHUR [Aaenues
FEC4802 | nsHnUszaunmsaliuIniliwaaans 5 - 450 -
Field Experience in Communication Arts
394 5 - 450 -

uaudalus /dUami = 30 Enujdinaennianisdnwlitesndt 450 wu.)

aq




e : dvsutindnwnGenseuivianiading

Uil 4 arannsAnudl 1 wiagin | ngud | UJUA | Anen
fEAULDY
CCM2203 | msidniFesdude 3 2 2 5
Trans-Media Storytelling
coma10 | madugusznounsielugaiasia 3 2 2 5
1 Media Entrepreneurs in Digital Age
CCMA901 | dunniitensasneassuaznissansilemie 3 2 2 5
Seminar in Media Content Creativity and
Management
34 9 6 6 15
Fmundaluy/dandi = 27
Uil 4 arannsAnudl 2 wiagfn | ngul | UHUR Fnwdlgauies
FEC4803 | anfiafinu 7 - 540 -
Co-Operative Education
374 7 - 540 -

uudalus /dlami = 30 Endfufnasnnianisfinwlivesnin 540 vu.)

a5




o o

3) WHUNISANYILYUIIBIAIN

asanding

Ui 1 anamsinendi 1 widgfin | naud) | UUR | Anwn
faEnuLeq
COM1101 | nanfimaeans 3 3 0 6
Principles of Communication Arts
COM1111 | mMsUsenduiusyniavia 3 3 0 6
Public Relations Digital Age
COM2101 | piivimide 3 2 2 5
Media Landscape
COM2202 | umdna e msuintimerans 3 2 2 5
Personality for Communication Arts
GEN2001 | mwidanguiitenisdeans 1 3 3 0 6
Communicative English |
GENA003 | ms¥winvfunsieans 3 3 0 6
Communication Literacy
39U 18 16 q 34
Fruandlu /duai = 54

a6




Ui 1 man1snunil 2 wiagfin | ngued | URUA | Anwn
AIBAULDY

COM1110 | MSANIAINAIVIA 3 2 2 5
Digital Photography

COM1206 | Rauzuventsasneassdiilom 3 2 2 5
Art of Content Creation

COM2201 mmé’aﬂqmﬁamuﬁmﬂmam‘ 3 3 0 6
English for Communication Arts

DM3104 | Msansenaniuaznisiev 3 2 2 5
Journalism and News Reporting

GEN1003 | waluladfdviaiionisdeansuaznisiBeus 3 3 0 6
Digital technology for Communication and
Learning

GEN2003 | nwilneiitenisdeanslumemssudl 21 3 3 0 6
Thai for Communication in the 21°* Century

394 18 15 6 33
Fruaudalag /dUai = 54

ar




Uil 2 aannsAnedl 1 wiagfn | nud | URUA | Anen
ABAULDY
COM2203 | N Munekazasusssuneilinamans 3 3 0 6
Laws and Ethics of Communication Arts
DM2103 | n1seenuuuiilemuasiaiiessdendia 3 2 2 5
Content Creation and Storytelling for Digital
Media
DM2104 | nénniseenuuudniudenisa 3 2 2 5
Principles for Digital Media Design
DM2206 | nsad1eassfessusynauntswansienisnisde 3 2 2 5
favia
Creation of Digital Media Program Production
Elements
GEN1001 | Angneansuazadiaranslutinnuszaniu 3 3 0 6
Essential Science and Mathematics in Daily
Life
GEN2002 | nmwidanguiiiennsdosans 2 3 3 0 6
Communicative English I
394 18 15 6 33
$ruudlu /duai = 54

a8




Uil 2 aannsAneil 2 wiaghn | nawl) | UAUA | Anwn
AIBAULDY
DM2105 | MIlas e suansennava 3 2 2 5
Audience Analysis in Digital Age
DM2205 | nsnAndafiunaaa 3 2 2 5
Digital Printing Production
DM2304 | nagnsmisldendvaiiodeansnisnain 3 2 2 5
Digital Media Strategy for Marketing
Communication
DM3302 | M3nansien1sninisdenava 3 2 2 5
News Production for Digital Media
Pre- DM3104 215815fNansuazn1saet
Journalism and News Reporting
GEN2005 m‘mé’mqmﬁamiﬂixﬂaum%w 3 3 0 6
English for Careers
GEN3001 | walilash 3 3 0 6
Good Citizen
39U 18 14 8 32
Fruandlu /duai = 54

49




Uil 3 aannsAnudl 1 wiagfin | ngud | UUR | Anen
AIUAULDY

coma101 | msidugiusznounsdelugadasa 3 2 2 5
Media Entrepreneurs in Digital Age

DM3102 | msadiassAnemsinguasinsvieninsdondiia 3 2 2 5
Broadcasting Creation for Digital Media

DM3103 | 93us55udeyndavia 3 2 2 5
Media Ethics in Digital Age

DM3203 | pewfiumesnsfindwiudediva 3 2 2 5
Computer Graphic for Digital Media

GEN3005 | guy3gasneasse 3 3 0 6
Creative Aesthetics

374 15 11 8 26

TS /AUt = 45
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Uil 3 AannsAneil 2 wiaghn | ngud | U§UR | Anwn
AIBAULDY
DM2305 ;}d53ﬂaum'ﬁLLazufmﬂiimqiﬁﬁB 3 2 2 5
Entrepreneurship and Innovation for Media
Business
DM3204 | uedlwdudviudendsa 3 2 2 5
Animation for Digital Media
DM3214 | MSa519833AkaENITINNISAANTINALAY 3 2 2 5
Event Creation and Production
DM3405 | msdoansmsndudgaraviadmsugusznouns 3 2 2 5
§57VUIANAMALIUNLBY
Brand Communication in Digital Age for Small
and Medium Enterprises
GEN3002 | A1ansnszsy 3 3 0 6
The King’s Philosophy
39U 15 11 8 26

TS /dUat = 45

51




newme : dnsutinfnenidenseuivivsaunisaividnilinaans

Ui 4 anansAnedi 1 widgfin | ngud | UUR | Anwn
faEnuLeq
COM3901 | MFIeNTmNAAEnS 3 2 2 5
Research in Communication Arts
DM2303 | nsuandemealuladiadiounauiulanass 3 2 2 5
Augmented Reality Production
DM3401 | dununUsziiiudenisa 3 2 2 5
Seminar in Digital Media Issues
XXX0000 | Fvudeniad 3 2 2 5
XXX0000 | Fvudoniad 3 2 2 5
PEC3802 | n1ate3uuinUsgaunsaliuninilmeans 2 - 90 -
Preparation for Professional Experience in
Communication Arts
394 17 10 100 25
Fruautilus /dUens = 135
U 4 anamsdnenii 2 widgfin | naed) | UUR | Anwn
AEnULDY
FECA802 | msinUszaunisaliv@inilivasians 5 - 450 -
-Pre PEC3802 n1st3sinUszaunsalivndn
TwAaans
Field Experience in Communication Arts
Pty 5 - 450 -

uudalug / danii = 30 Andfdnaennianisdnyilidesndt 450 ¥u.)
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e : dvsutindnwnGenseuivianiading

Ui 4 anansAnedi 1 midena | ngwd | Uun Anwen
faEnuLeg
COM3901 | mMsIdeneilmaans 3 2 2 5
Research in Communication Arts
DM2303 | nsuandemaluladiadounauiulanass 3 2 2 5
Augmented Reality Production
DM3401 | dunwiuseiiivdedia 3 2 2 5
Seminar in Digital Media Issues
XXX0000 | 3w a0nes 3 2 2 5
XXX0000 | 3w a0nes 3 2 2 5
394 15 10 10 25
Fruaudalug /&Uani = 45
Uil 4 arannsAnudl 2 wilghn | ngul | UUR [Anwdteaues
FECA803 | annafny 7 - 540 -
Co-Operative Education
394 7 - 540 -

Fuudalus /dani = 30 @AnUfjiRnasaniansAinwlitesnii 540 vu.)

3.1.5 AN5UIYSI82YN

AB3UIETIEIN (MAKWIN 2) SeylunIANuIN
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PURIVIRNE N

1. nfsRvAfiaAEns Inermansuazimalulad

WY IBIU YUWNA

GEN1001 ANYANENS AZAAAENS LUTINUTZINIU 3(3-0-6)

Essential Science and Mathematics in Daily Life

NIEUIUNMIARYRINYEE MsaTInwenIsUIUNsAnuazNIUsEenAlylunu
#1149 TuddnUsedniu Bmsmdnenmans pnuinddveimansiuanundineimansiie
[ a sl o < aa o aa d’lj g
panAmAFansNIUUluTInUTEIIU wavanAUoanu
Human thinking process, development and application of thinking process

skills in daily life, scientific method, scientific knowledge and pseudoscience, essential

mathematical principles in everyday life and elementary statistics

GEN1002 FUNNNDTIN 3(3-0-6)

Healthy Life

aaﬁﬂ‘szﬂauﬁugm mmﬁﬂﬁmmaﬂqmmmﬁa%% AMZFVNINUAZNITALA
FUNTW NORNTIUAVA N mim’mfjmmwL‘ﬁaﬂﬁuﬁwmmm MUFINETUIA 9 WNSWaElATUINTg
mseenidsmeliiegunm euazansiandin ousumsaiaiug uavaunmwan aunsathanug
Algludseyndlfludinuszdfu

Explains the meaning, basic element and importance of healthy life. Health
status and health care, health behavior, basic health check manually, first aid, food and
nutrition, exercise for health, medication and drugs abuse, health, reproductive health and

mental health knowledge to be applied in everyday life
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SWEIY I yUenn

GEN1003 welulagAdviaiiensaeansuaznsiBeus 3(3-0-6)
Digital Technology for Communication and Learning

Y

arufidosiuientumeluladfdve mildmaluladumesdauasdedany
soularagegnABwNngMiekarasEeTIuaWAlLlaERIa I5mssnwenudaendelunis
Tmelulagddvia msliimaluladddvialunisdeans mafeus wazmsduduteyaasauma
audiuguReniulusunsureuiimes

Introduction to digital technology; ethical and legal use of internet and social

media, security use of digital technology, utilization of digital technology for communication,

learning and searching for information; basic knowledge of computer programs.
2. NFUIVIN AL BENT

SWEIYN JDAY YUWNA

GEN2001 Mendanguiianisaedns 1 3(3-0-6)

Communicative English |

Finuemsdeansnmundsnguludiausgsiiu Tnensysanms s 4 vinwe 1dud
M3ils M15NA N8U UAENSLY nsdeanshuanunsaidig iamﬁgaﬂﬁL%ui"’JWUﬁiimm
VI

English communication skills by integrating all 4 skills; listening, speaking,
reading, and writing in everyday life, communication in various situations including learning

the culture of native speakers.
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SWEIY I yUenn

GEN2002 Mendanguiionisaedns 2 3(3-0-6)
Communicative English I
finwrnisdemanmwdangulussduiigatulensysannist 4 fnwe

mstls N3y mseu uasnmadeudionisdeasluaounsaifisudeudeiu tnewunsuans

muAniuluUszdueg 9 sgnilivguazka nsldduiuniviiienisiasadoses meian

Uszaumsaliazauaula
Advanced English communication skills by integrating all 4 skills; listening,

speaking, reading, and writing for communication in more complicated situations with an

emphasis on giving opinions in various issues logically, using language expressions for

negotiation, sharing experiences and interests.

GEN2003 aenlneiensiomsludnissed 21 3(3-0-6)
Thai for Communication in the 21 Century
Usuiuieatunsidnwinelusmssei 21 anudlalunsldnnwiveuwas

sldlderagniouasmnzaiiugeade sia 4 vinwdday Tiun mails maya meguuazms

Fou Wemiesei dueset uazinnuldetadeasse
Issues relating to Thai language usage in the 21 century, understanding

Thai language usage correctly and properly for the era in all 4 skills including listening,

speaking, reading, and writing in order to analyze, synthesize, and interpret creatively

GEN2004 ASanguiie Inguszameinms 3(3-0-6)
English for Academic Purposes

Wnwenseunaznslisuniwsnguidndud msunisdeasniaininis

P v e

TnowdunseudSmssiuasduasizdiiemaindonis y Wededeiun delanvimd was
Aoouler] TuntamadeuagUeny

Essential English skills for academic purposes by focusing on reading and
writing skills; analyzing and synthesizing of texts in authentic materials from printed and

audio-visual media and online resources as well as writing summary.
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SWEIY I yUenn

GEN2005 mmé’anqmﬁamsﬂsznauaq%w 3(3-0-6)
English for Careers
ﬁﬂwzmmé’qﬂqwﬁﬁi’ﬁLf]UIUﬂﬁLGﬁwﬁaaﬁmmuﬁgﬂmsmﬁﬁLmu'wu MsLleu

UseTadus maideusamneadnsey waznsdunvalnu sauaineennsaeansiuaniui

e eiuszansam mawieuanumeunsiauinueiisndulunseieusadngu

nsaeulnda (TOEIC)

English skills needed for a job application preparation including job seeking,
writing resumes, writing application letters, and job interviews including effective
communication skills in workplaces; skills needed in preparing for the Test of English for

International Communication (TOEIC)

GEN2006 mwduiemsiessidosdy 3(3-0-6)

Chinese for Basic Communication

FEUULHEINIWITUNAN ﬁwﬁ’wﬁsﬁy’uﬁugw&gum 400 A3l druruuas
sUUsEleAg 1sdganunaunnluanIunisalag o lneunsiniinweaunisilaaznisme
maamummifﬁ"ﬂﬂLﬁ'mﬁumimwLLazi’wmiiwiN ‘ diolddmiunsinsedeasidosdu
AU

Chinese phonetic system, basic vocabulary of more than 400 words, simple
expressions and sentence patterns from conversations in various situations by focusing on
the practice of listening and speaking skills as well as general knowledge about manners and

cultures for basic communication with Chinese people.
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SWEIY I yUenn

GEN2007 mmzﬁ{juLﬁamiﬁlamsLﬁaaé’u 3(3-0-6)

Japanese for Basic Communication

Ussinniadnuslunwndiu ssuumsesnides msilavinuznnsila wa e uas
Weu Taeuisenuazilsumdniniauseluamssnwilsdu druunazlassasishieinsal
fugrudieldlunisdoas wu Avinmeludinusesiu mayauurtieues msvendiuml
NNTUBALIAN mmmﬁmﬁ’umam%’maswﬁwmﬁa ms%auasmaﬁuﬁw ASTNVIU LAy
nsuurthaoufvieniien Wusy m%@mmﬁﬁ"ﬂﬂLﬁmﬁ’ué’wmxé’mu TAUTTIN UTstnalves
Fu ermudrlannmuaiu sssudesfouazannsatiludeanslded iy

Types of characters in Japanese, pronunciation system, practice of listening,
speaking, reading, and writing skills with an emphasis on reading and writing vocabulary and
sentences in Roman alphabets, basic expressions and grammar structures for
communication, such as greetings in everyday life, self-introduction, telling locations, telling
time, talking about family and university, buying and selling products, persuading and
recommending tourist places, etc., general knowledge about social characteristics, culture,
and traditions of Japan for understanding the language along with the customs and practices

to be able to communicate smoothly.

GEN2008 nﬁwﬂwﬁﬁtﬁanﬁsﬁaaﬁiLﬁaaﬁu 3(3-0-6)

Burmese for Basic Coommunication

szuudnusminfiduius fussuuides Tnssassusslonfiugnu srdmiitugiu
Anvinuensils wa 81 wesdeu Weannsodeamsnwmaldlussiudosiy

Myanmar alphabetical systems in relation to phonological system. Basic
sentence structures, basic vocabulary. Practice of listening, speaking, reading, and writing

skills in order to communicate in Myanmar language at a fundamental level
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SWEIY I yUenn

GEN2009 My viaiensdeasil ey 3(3-0-6)
Korean for Basic Communication
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Korean alphabets, basic sentence structures, vocabulary, basic grammar

system and basic sentences used for everyday life communication in various situations.

GEN2010 MU NSRRI 3(3-0-6)
Vietnamese for Basic Communication
= a v o a o o  sag v aa o w
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Vietnamese sound systems. Vietnamese alphabet, vocabulary, simple
expressions and sentence structures applicable for various language use situations for daily

communication.
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Good Citizen
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To study fundamental approaches of good citizen, rights and duty of citizen,
citizen and morals & ethics, meaning, form and characteristic, and resistance of dishonesty
and corruption, social participation, voluntary and public mind, social attitude, leadership
and teamwork, human relation and communication, good governance and national unity
creation, problem solving with peaceful meaning, and enhancing of social skill of the 21th

century citizen for building of good citizen of society, nation and global.
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The King’s Philosophy
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Principles and concepts in development of His Majesty’s the King Rama 9
and royal plans and strategies for education and local development of His Majesty’s the
King Rama 10. Focus on how things can be improved upon with a view to achieving greater
prosperity, stability, good living and sustainability on what course of action should be taken
when people encounter hardship; being a good members of community, society and nation.
Collaborate work with communities, societies and related organizations; sufficiency
economy principles are amongst key principles and concepts implemented.
GEN3003 INTIWUSTIY 3(3-0-6)

Cultural Way
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Signification, type of culture. Process on how to generate people’s
understanding and acceptance of cultural differences in local, national and international
levels, remarkable wisdom of the local Thai and world; and to understand culture and
wisdom of the Lanna and Chiang Rai, change and adjustment of culture and wisdom, and

value of culture and wisdom for creativity in culture and wisdom.
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Sufficiency Economy Philosophy
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Signification of sufficiency economy philosophy which affects people living

with the middle path for balance and sustainability based on three characteristic cycles:
sufficiency, rationality and immunity and two conditions: knowledge and know how, and
moral under proactive activities of sufficiency economy philosophy and application in daily
life including accounting, saving, expense planning, personal budgeting and investing, taxing,

and future financial planning.

GEN3005 quVspaseasa 3(3-0-6)
Creative Aesthetics
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Awareness of basic art, music and performance knowledge in order to
develop students in terms of creativity process and art making ability which could be further

developed and applied into everyday life usage within beauty groundwork.
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World Politics and Law
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Global politics context, evolution of international society, world system and
international organization, international conflict and cooperation, world legal system,

international source of law, international trade and international dispute settlement.

GEN3007 ANTIOUSVRIU IR 3(3-0-6)
Competency of Graduate
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Self-development principles for being desired graduate, manner for self-
management, personal management, and work management, competency in access,
understanding, and improvement of self, and skills for the 21st century which consist of 3Rs
and 7Cs: the 3Rs are Reading, (W)Riting, and (A)Rithmetics; and the 7Cs are Critical Thinking
& Problem Solving, Creativity & Innovation, Cross-cultural Understanding, Collaboration,

Teamwork & Leadership, Communications, Information & Media literacy, Computing & ICT

Literacy, and Career & Learning Skills.
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GEN3008 Usznnauedeu 3(3-0-6)
ASEAN Community
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To analyze ASEAN Community deeply in society, culture, history, economics,
politics and international relations, started point of ASEAN, organizational structure, the way

of ASEAN life, country coordinating mechanism in politics, economics, and cultural society,

relationship to the group of dialogue partner countries, transformation of Thailand

GEN3009 msdiaanisunasasvading 3(3-0-6)
Thai Politics and Government
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Institutions and processes of politics in Thailand, historical dominance of
Thai politics. Analying of the role of political institutions, cabinet, monarchy, political parties,

parliament, courts, election and local government. Citizenship, political and people's

lifestyles, political culture, conflict management and peace education.
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Law in Daily Life
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Significance, characteristic, category and evolution of law including hierarchy
of Thai law, judicial process in civil and criminal cases, general laws that people need to
understand and essential for daily life, for instances - civil and commercial code in cases of
person, legal act and contract law, specific contract, family; criminal code in cases of -
intention, carelessness, culprit, user, supporter, necessity and prevention by the law, anger,

traffic act, narcotics act, consumer protection act, nationality act; code of criminal procedure

in cases of-arrestment, investigation, release; the right to justice process, and civil procedure.

276



SWEIY I yUenn

GEN3011 Minwsyn 3(3-0-6)
Life Skills
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Life Skills involves studying psychological concepts to understand and

appreciate selfness and others, and systematic thinking in order to foster mental immunity,

recognize and avoid problems and cope with them; managing emotions at work and in
daily life; improving social skills; applying the art of happily living with sufficiency; developing
the ability to manage and design private life in terms of personal finance, career, social life,
and human interaction; and leaming to set corresponding life goals based on the changes

in 21st century in order to meet social needs.

4. nfsRvIyININsHAzIERNa1wInwE TN
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GEN4001 mMsseninaIMeiadin 3(3-0-6)

Exercise for Life
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The relation of exercise and body system. Exercise and dalily life; exercise
for health; enhancing of physical capability; the physical capability test; injury prevention

and injury treatment from exercise.
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Energy for Life
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Energy classification, energy resources and their uses, importance of energy
in daily life, community and world life including trend of energy in the future, energy

conservation in daily life, case study and energy conservation measures in selected area.

GEN4003 ms3wiviunsdesns 3(3-0-6)
Communication Literacy
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Principles and concepts of communication literacy in information society

context, influencing factors and patterns of dominance in communication, skills and

components of communication literacy to build up an awareness of communication literacy

of self and others. Principles of information exposure and information accessibility and

publicity in digital era.
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Entrepreneurship in Special Economic Zone
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Principles, concepts and types of business operations preparing for
entrepreneurship in digital era. Starting business, guideline in starting business, business
functions operation, regional economic cooperation and world economic cooperation.
Characteristics and importance of Special Economic Zone, sovernment and private sectors’
policies toward Special Economic Zone, analyze of being entrepreneur in the Special

Economic Zone and including of practical knowledge in Special Economic Zone.

GEN4005 fandealulanilaglu 3(3-0-6)

Environment in Today’s World
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Component and types of environment, Cause and environmental problems,
Impacts from environmental problems, Current environmental situation in local, national,
regional and international levels, Environmental concerns in international venues,

importance of biodiversity, conservation for the future, Sustainable development on

balancing of natural resource consumption and replacement and case studies.
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GEN4006 nguueiumsUszneuanInlugAnIvia 3(3-0-6)
Law and Occupation in the Digital Age
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Law regarding careers and business in the time of technological disruption;

intellectual properties law, privacy, data protection law including technology related laws;

the implementation of law in careers and business, including the trends of disruptive legal

changes which were caused by technological advancement in the near future.

GEN4007 sanSiewadia 3(3-0-6)

Meditation for Life Development
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Meaning of meditation; objectives, methods, processes, the beginning of
meditation practice; characteristics of reciting and meditating;, benefits of meditation;
meditation resistances and applying meditation to daily life; meditation as related to
education and work; characteristic, processes, qualities and benefits of the states of
absorption (Jhana) and insight knowledge (Nana); fundamental knowledge about insight
meditation (Vipassana); differences between the foundation meditation (Summata) and the
insight meditation (Vipassana); layout of the foundation meditation (Summata) and the

insight meditation (Vipassana); Insight meditation as related to the world population.
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Human, Society, Economics and Development
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Living principles of human under uncertain conditions of social aspects,

different of generations, multisexaul; trends of economic and social development,

innovation-based economic development; creative economy; social enterprise ( SE.),
sustainable development leaming towards Sustainable Development Goals framework

(SDGs); and the engagement and relationship of economic and social development both

national and international level.

GEN4009 InoEien ATt UMIUSNMIE Ay 3(3-0-6)
Volunteering for Local Development and Social Services
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Principles and concepts about volunteering for local development;
volunteering and social services; volunteering and business sectors; process of volunteering
operation; getting start, organizing, operating and developing; focusing on developing and

enhancing skills for students to be able to perform volunteer activities.
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COM1101  wanfimeenans 3(3-0-6)

Principles of Communication Arts
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Communication Arts Importance and development of communication;
definition, components and process of communication; theories and models of
communication; characteristics, types and levels of communication; development of
digital media and trends in communication innovations; roles and influence of
communication on people, society, culture, economy and politics.
COM1110  MANEANAINE 3(2-2-5)

Digital Photography
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Digital Photography History, background and basic knowledge in handling
meaning and intent of the messenger; digital photography equipment and tools; light in
photography; principles of composition in photography; digital image manipulation on
computer; ethics and code of conduct in image retouching and publication; practice taking

pictures by digital camera and presenting the concept of photography.
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Public Relations Digital Age
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Roles, evolution, processes, components of public relations in the digital
era; models of public relations in the digital era; public relations activities for public, private

and non-profit organizations; ethics and codes of conduct in public relations.

COM1206  Rauswhsmsadassiienm 3(2-2-5)
Art of Content Creation
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Principles of creative content design aesthetically and technically; content
format and methods in communicating on different platforms by using imagination for
content creation; selecting issues for analytical thinking and summarizing the main points

for creative production and presentation on different platforms.

COM2101  giisimide 3(2-2-5)

Media Landscape
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Philosophy and development of journalism; news work in journalism; new
journalism; concept and development of the media landscape; factors influencing the
change of media landscape affecting audience and media professionals; emphasis placed
on analyzing case studies underscoring problems and solutions; ethics of journalists in the

new media landscape.
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English for Communication Arts
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This course is designed to focus on the necessary skills for communicative
proficiency. The emphasizes are on listening, speaking, reading, and writing in traditional

media and digital media. Including communication on various occasions and professional

presentations.

COM2202  ymannmamsutintimeaenans 3(2-2-5)

Personality for Commmunication Arts
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Importance and characteristics of personality; formation of internal and
external personality; personality types; guidelines for personality development;
personality and communication arts; personality preparation; development of personality

and communication skills in various fields for effective use in communication arts.
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COM2203  NQOWNEUAZATESITUNWINAMENT 3(3-0-6)

Laws and Ethics of Communication Arts
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Concept of rights and liberties; rights and freedoms of the press; criminal
and civil liability for media; publication law; law relating to broadcasting and television
business; law relating to film and video; law relating to advertising, copyright and

intellectual property; computer crime law ; law on the use of unmanned aerial vehicles;

ethics of communicators towards society.

COM3901  mMFIveimAd@ns 3(2-2-5)
Research in Communication Arts
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Research methodology and procedure in Communication Arts studies;
research topic selection strategies with the focus on communication efficiency
enhancement, message design and audience behavior; setting research hypothesis; data
collection; sampling techniques; research instrument; data analysis; statistics for data

analysis; hands-on practice on doing research in Communication Arts.
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Media Entrepreneurs in Digital Age
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Study and practice media entrepreneur; concept of media
entrepreneurship; characteristics of entrepreneur in  communication; analysis of
environment and business opportunities; project management and business

communication; preparation of documents for media business operation; ethnics for

communication entrepreneur.
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PRC1201  NSEDASOIANT 3(3-0-6)

Corporate Communication
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Importance of communication in the organization; types and organizational
structure; corporate culture and communication behavior; environment and factors
related to corporate communication; skills conducive to effective communication in an
organization; building relationships in the organization by means of various communication

styles; ethics in corporate commmunication.
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PRC1202  msdeansiiteaiianindnun] 3(2-2-5)
Communication for Corporate Image
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Importance of public relations for image creation; objectives, processes,
influences, target groups for image creation; analyzing public relations models for image
creation; corporate image assessment; performing public relations in image creation via

various media channels and activities.

PRC2101  wirluladidviaiensdeansesing 3(2-2-5)
Digital Technology for Corporate Communication
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Concept of various types of digital media; using digital tools or technologies
for digital media creation in sending and distributing news via internet and social media
for public relations and corporate commmunications; methods of delivering digital media

via various social media channels for public relations and corporate commmunications.
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PRC2102  matdleuiienisdeasesdns 3(2-2-5)
Writing for Corporate Communication
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Principles related to various types of writing for the benefit of public
relations and corporate communication by taking into account both internal and external
target groups; studying various types of creative writing for public relations and corporate
communication; content and presentation design used in various communication

channels; preparing documents for public relations and corporate communications.

PRC2201  nmsehenmdidvadiensdeansesdins 3(2-2-5)

Digital Photography for Corporate Communication
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Digital Photography for Public Relations and Corporate Communication
Principles, objectives, process of digital image formation; types of digital photographs used
in public relations and corporate communications; digital photography equipment; light
and shadow in photography; image composition; content and assessment of value and

quality of digital photographs; producing digital image prototypes in various formats for

public relations and corporate communication.
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PRC3101  @aiian15daansadnns 3(2-2-5)
Corporate Commmunication Media
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Concept and roles of public relations media for corporate communication;
the use of various types of communication tools practical for public relations and
corporate  communications; quantitative and qualitative analysis on advantages and
limitations of each media category by encouraging students to acquire the ability to

choose and produce various platforms of media appropriate for public relations and

corporate communication.

PRC3102  msaduasshuasnmsnannudeasluesdng 3(2-2-5)

Creativity and Production for Corporate Communication
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Importance, types, components of creativity; benefits of creativity; process
of creating a message in public relations for the organization; transforming ideas for public

relations in the organization; factors affecting creativity, practicing and forming creative

thinking on various communication platforms.

289



WY oI YUWAA

PRCA101  nawArdendvialiiemsdoansesding 3(2-2-5)
Digital Media Production for Corporate Communication
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Principles of digital media production consistent with modermn media
platforms; methods and techniques for producing interesting and creative digital media;

practice in producing digital media in various formats for use in public relations and

corporate communication.

PRC4102  MIIANINITUAINSURATOUAORIANUDIDIANT 3(2-2-5)

Corporate Social Responsibility Activity

AN ANUEIAY VBINIINITUSEIAURNUSMTTANANTTUAMUTURPTOUR D
FIAN FEAUTDINTIANANTIUANSURATRURDEIAN MSTsulaTINIsANSURATOURDEIAL
msdeRanssuATSURRYeUR edsrueangluLazeuenasing TussLLaYALSURATEY
Rodanuvedning Ussleruuainsiananssuauiuraveusiedny Hnufuadananssuning
SURPaUsDFIAL

Principles and importance of public relations and social responsibility
activities; level of social responsibility activities; writing a Corporate Social Responsibility
Project; organizing social responsibility activities inside and outside the organization; Ethics

and Corporate Social Responsibility; benefits of Organizing Social Responsibility activities;

practice social responsibility activities.
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PRCA201 M3 NUNUNTUTZUENUS 3(2-2-5)

Public Relations Planning
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Importance and necessity of public relations planning; roles of public
relations in the organization; types of public relations planning; public relations planning
process; public relations strategies for organization; practicing writing a public relations plan

and presenting a public relations plan for the organization.
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PRC2103  N150ENINTIBINGLANDNTAOENTOIANT 3(2-2-5)

English Communication for Corporate Communication
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English communication styles used in public relations and corporate
communications Practice speaking, listening, reading and writing skills in English for
communication Public relations and corporate communication including techniques for

using English in public relations and corporate communication.
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PRC2202  vwivenidiensdeansenns 3(2-2-5)

Speech for Corporate Communication
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Importance and principles of rhetoric for public relations and organizational
communication in various occasions; practice building personality, confidence, use of
language, tone of voice, and speaking style, appropriate use of language; rhetorical
simulations in public relations and corporate communication across professional

platforms.

PRC2203  msUssenduiudilomsdoansaunw 3(3-0-6)
Public Relations for Health Communication
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Concept, communication model, public relations about exercising
principles and the use of nutrition in health care; campaign planning process; public

relations and corporate commmunication for health commmunication.
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Perspectives in Digital Age for Corporate Communication
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Importance, roles and duties of public relations and corporate
communication in the digital era; changes and advances in digital technology influencing

presentation styles; thought processes, behavioral expressions and commmunication in the

digital era driving the change in public relations and corporate communication.

PRC3104  MI90NUWUUABRIVIaNDNTHDANTIANT 3(2-2-5)
Digital Media Design for Corporate Communication
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Principles, techniques, creativity in various types of modern media; use of

software programs for designing and producing digital media; practicing design and

presentation of digital media for public relations and corporate communications.

PRC3105  msWeuumdiienisusyanduiusludenava 3(2-2-5)
Script Writing for Digital Media Public Relations
nMsfmuaUsEiy wnAn Msnslasudearadrsassdidon edeven
Bosnesnnduuniiensussrduiusmedendsa
Formulation of issues, concepts, plots and content creation to convey the

story into a chapter for public relations via digital media.
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PRC3201  msdnRanssufimwiiensussnduiusuazdoansesdng 3(2-2-5)

Special Event for Public Relations and Corporate

Communication
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Principles, importance, objectives, target groups, benefits, forms and types
of special activities for public relations and corporate communication for awareness
building, good relationship between the organization and its target groups with special

training activities for public relations and corporate commmunication.

PRC3202  msAevnufiontsuseanduiusludeniia 3(2-2-5)
News Reporting for Digital Media Public Relations
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Public relations in various digital media, practicing news writing and news

reporting in digital media for use in public relations and corporate communications.

PRC3203  nagnsnsusyuduiug 3(2-2-5)
Strategies for Public Relations
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Strategies and techniques in public relations; buying and selecting media
public relations platforms, techniques and strategies in public relations presentations for

the benefit and effectiveness of public relations.
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Integrated Marketing Communication
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Principles, concepts and theories related to integrated marketing
communication; roles of integrated marketing communications; marketing mix; consumer
behavior; target group; integrated marketing communication model; integrated marketing

communication tools; practicing integrated marketing communication planning.

PRC4103  nilug{usznia ussens uaziions 3(2-2-5)
Announcer, Narrator and Master of Ceremony
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Principles and technigues in being announcer, reporter, news reader,
speaker, host and moderator for public relations and corporate communications; accurate
pronunciation; practicing for fluency; use of voice suitable for different programs;

personality development suitable for being an announcer, speaker and MC in public

relations and corporate commmunications.
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PRCA104  mssaussdsitensusendunius 3(2-2-5)

Public Relations Campaign
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Principles and concepts of PR campaign; PR planning process; PR
campaigning platforms; strategies for campaigning content; campaigning evaluation;
benefits of public relations campaigning for the organization; practicing campaigning in

responding to the needs of the organization.

PRCA202  miswAndesaulatiien1sdeansesdns Online 3(2-2-5)

Media Production for Corporate Communication
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Principles, formats and methods of producing appropriate modern media
platforms; creating graphics and editing still and motion images; evaluating media
production and investigating problems and obstacles; practicing various types of media

production.
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Special Project in Corporate Communication
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Issues and characteristics of various special projects; research work in public
relations and corporate communications; practicing writing projects; project presentation;
assigning students to do special projects related to public relations and corporate
communications under teachers and/or expert advisors; presenting project outcome to

the instructor or the person in charge after completing the project.

PRCA204  @uunnSUSEudunusardaansadnns 3(2-2-5)
Seminar in Public Relations and Corporate Communication
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Importance of seminars, objectives, components, processes, formats and
technigues of seminars; studying and analyzing the nature and process of public relations
operation in the organization; analyzing issues in staging the seminar; finding solutions to
problems of public relations in the organization; practicing setting up simulated or real

situations in corporate PR seminars on appropriate and interesting issues.
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PRCA901  msddentsussvduiuduazdeansosding 3(2-2-5)
Research in Public Relations and Corporate Communication
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Research concept in public relations and communication; research
methodology, data collection, data analysis, results and discussion; writing research report;

basic statistics; practicing doing research on issues related to public relations and corporate

communication.
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Drawing for Digital Media Design
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Concepts and theories related to line drawing; line drawing elements;
technigues and methods; using the tool for line drawing; creativity for drawing; visual

language communication; practicing line drawing for coommunication.

298



WY oI YUWAA

CCM1203  MsTenuYnlugARIvg 3(2-2-5)
News Reporting in Digital Age
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History and development of news in journalism news; concepts on news,
elements and types of news; data collection; principles of news media and Single Incident

Reporting; journalist characteristics; laws and codes of conduct related to news media;

practicing news media for presenting in traditional media and digital platforms.

CCM2101 sepnLUUNTINT i uiioudenara 3(2-2-5)
Basic Graphic Design for Digital Media
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Principles of graphic design; creativity in communicative graphic design;
using layers; color mode; retouching imasges; editing images; creating letters and text; image
manipulation; adjusting image brightness; drawing, applying effects; saving images;

exporting images.
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CCM2102  @ausnsldmnuAnaisassiiiensoonuuy 3(2-2-5)
Art of Content Creation for Design
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Concepts and practice of thinking skills in search for the best answer to a
problem; creating something new for novel ideas; thinking skills and perspectives in
looking at problems; techniques and methods for developing creativity; practicing

creativity development for use in various forms of communication.

COM2201  nsadadendnegiasiassdludeniva 3(2-2-5)

Creative Storytelling in Digital Media
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Definition, importance, origins, patterns and characteristics of storytelling in
various digital media platforms; storytelling through words, images and sounds; narrative
techniques for communicating meanings and feelings; using imagination and experience
in creating stories; examining issues, selecting content; analytical thinking and thematic

conclusions triggering creative storytelling.
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CCM2202  nswanPaUdRAleass Tuiadeas19assa 3(2-2-5)
Creative VDO Clip Edutainment Production
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Techniques for producing short and long video clips by using various digital
media platforms starting from the creative process of filming, editing, and creatively

presenting through various digital media channels i.e. recorded and live streaming.

CCM3101  MSS1auAarUS M@ NassAuuLnannesuRIvia 3(2-2-5)

Creative Review Goods and Services on Digital Platform
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Principles, definitions, characteristics, types and elements of the review;,
digital platform optimized review strategies; practice creative reviewing skills from real-life
experiences such as product reviews, service review; editorial under an ethical framework

before publication.

CCM3102  nsusmsdamadiommcdenara 3(2-2-5)
Content Management in Digital Media
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Study and practice on digital media content management; analyze
behaviors of the message recipients; storytelling strategies and techniques; content design;
search engine optimization (SEO); content management consistent with systems of each

platform.
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CcM3103  msanailevnduiiauulavialed 3(2-2-5)
Entertainment Content Creation for Lifestyle
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Study creative strategies and techniques for creative storytelling; media
strategies and trends; selecting and creating content for lifestyles such as food, travel,

fashion, beauty, etc. to meet the needs of all target audiences.

CCM3201  msadsassmladunsmiinuazuefinmi 3(2-2-5)

Motion Graphics and Animation Creation
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aunsvadludunsifin wuiRauedwdu n1sadrenimedeulniainainaia n1sadng
mwedeulmannmis msadanmedoulmainguiu msadanmedoulmaintags q
AuAnadsassAlumsHARtunsAinuasuefuduiionisdoas ﬂaqwéﬂﬂiﬁaaﬂiﬂﬂuim%u
nyilnuazuediutuiionsdeans mslilusunsuussgndnisneufiumesilensudnludy
nyinuazietudu

Motion graphics production; motion graphics transitions; designing the
moment of motion graphics; timeline for motion graphics presentations; continuity of the
graphics/colors/music rhythms of the motion graphics; animation concepts; creating
animations from drawings; creating animations from still images; creating animations from
sculptures; creating animations from various materials; creativity in producing motion
graphics and animation for communication; communication strategies for motion graphics
and communicative animation; using computer applications for producing motion graphics

and animation.
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CCM2103  nslBuunuuLwannesuRIvia 3(2-2-5)
Script Writing on Digital Platform
Mé’ﬂmigsmwmuﬁamm%auwummamﬂa%mﬁ%ﬁa n159191A593 04

msmwammmﬁmLﬁaqﬁudﬂawuLﬁuﬂww Msivue MIdduEes MIneyedndazas
nsad1ades madfiuruadlsliiuiodes suddnunimn aumne 33nsiTeuiieliie
anuianTnuaziinaaninadlatuden TagldanuAcsEuaiassdegwiiaiesssusedsnu
Integrative principles for Script Writing on Digital Platform; transforming
thoughts into visualization; plotting and assigning characters; creating story; beautifying

stories; studying language, meaning, and writing techniques to gain shared feeling and

interests from audience; use creativity fitting with social ethics.

CCM2203  mswndestiade 3(2-2-5)

Trans-Media Storytelling

AnwnarilnufUAnsandestiude uwiAnfsadunisianiesdude
ﬂmé’ﬂwmmmmﬁmﬁa wdnmsaniedude mstvunUssiy nseenwuuiom
nsadesiudeusazusznan Smﬁ\‘imﬁmiwﬁiﬁumi nseenuuuiomideensaiinas
TuL7i9AR

Study and practice trans-media storytelling including concepts,
characteristics, principles. Design narrative content across different media types

(documentary and fiction) and perform critical audience analysis.
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CCM3108  msiwinviudelugadaia 3(3-0-6)
Media Literacy in Digital Age
Amng ANLdReY sEAULARTinYEvINsiWinTiude melesied mssu
waznsLinddeRdviausziameng 4 miﬁwiwﬁu?iammgmwusuaa?iaLLazﬂizmmﬁammm

LY 1 '

doRdria 1 9 Tawan dotuiis Inevhdadeuiunvesdesine 9 sidussdusznoulunsd
WiviudeRdva

Definition, significance, level and media literacy skills; analyzing and
accessing various types of digital media; media literacy skills for different types of media
and content such as news, advertisement, entertainment media by exploiting its

contextual components for media literacy.

CCM3105 fauznsihaueiiomnsmana 3(2-2-5)
Art of Presentations for Marketing Content
NS m‘wﬁLLazmi?Jﬂﬂﬁﬁ’ﬁﬂmuaﬁammsmmﬂ MIIREUNITAITIAD
AUNITAAG imﬁumﬂﬁﬂmsﬁamsmﬁmmmgﬂLL‘UU@'Ns] wavasosssulumstiaueit e
NNIHAN
Principles, theories and practice of the art of marketing presentation for

Digital Media; marketing communication techniques and ethics in marketing presentation.

CCM3106  msdeansinamadentugedda 3(3-0-6)
LGBT Communication in Digital Age
ANIINELAZLUIAAA I UALA I NaTEn e (LGBTIQ) n5tiniawe
L‘f‘jawn,ﬁ'mﬁ’mwmmmﬁaﬂmuﬁamm NTATNAINFILNU NTULEUDTAS NWAINIILNA
msdnnszvesde mslinmn msfnsnguifimnuvannvanemane virmaRvessFuansiil
semmnadeniidewiaue Wiisnmsfnuwiddnse 3915al wardmng

Concepts of gender diversity (LGBTIQ) and its presentation in various media
platforms; studying gender identity, media agendas, languages, LGBTQ stereotypes,
audiences' attitudes towards LGBTQ appeared in media by focusing on analytical and

critical study methods.
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CCM3107  AeRdviaionuimuniosiy 3(2-2-5)

Digital Media for Local Development

&N Unum i nagnd warisnmmindendialmisuuuusing o Tuldiile
Usglevtimanananunyuuluaiusie 9 wu dan Tausssy wiswgha n1siles nsfinw
NINYAT NIIAIBIIUEY LLasﬁwuﬁu ) ‘1'7iLﬁmsﬁamamamﬂé’aaﬁumméfaqmiﬁmmmm
YUYULATFIAY

Principles, roles, responsibilities, strategies and methods of implementing
new digital media forms for the benefit of community development in various aspects
such as society, culture, economy, politics, education, agriculture, public health, and other

areas relevant to the needs of community and society development.

CCM3202  mseenuwuukavassassaiuld 3(2-2-5)

Authoring and Website Creation

nann1seenuuulivled n1sasiedeniny nsanuaaiulednlesain
n15a319m1519 Madeulesdaya (Link) nseenuuuLadieni (Layout) n1sadaimsuien
(Frameset) n15@319nesu (Forms) N5t ualnddn (Cascading Style Sheet) n1514971u
faffiiie nsldanumuman (Template) nsdnlnantayadiiu@sniaes (Web Server)
msthssdnuiduled msdszgndliiulasdiuremdelniionisdoans

Principles of web design; creating text; decorating websites using pictures;
forms, data links, layout creation, frameset creation , forms creation, cascading style sheet;
utilizing templates, uploading data to web servers, maintaining websites, using websites in

new media channels for communication.
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CCM3203  mssausefiievusssivanssae 3(2-2-5)
Public Issues Campaign
AnwazfnUfuRnsninuadszinudgrimsding Jeszilgm uas
MIMLRUMITUSIAIeNseansegwaiwassd lngldvalauaznagninisdoasiile
feliAansdsuutamedsaullufiemia

Study and practice defining social issues, analyze the problem and plan
creative campaigns by using communication techniques and strategies for positive social

transformation.

CCM3204  mseenuuukieniiienanssufiay 3(2-2-5)
Content Design for Events
anwLLazIULUUANY 5 TunsdnRaNIsuNLAY 99AUTENDUTBINITUSIIIS
Jamsfanssuiiiay nsHnUURTaRanssuiimsluzukuudtaewazan unisalase lngeg
melansirUIneveIeIsduseaniv
Characteristics and styles of events; components of event management;
practice in a simulated scenario and real-life situation under supervision of advisor.
CCM3205  msasnaiomasuuuantiesuAavia 3(2-2-5)
Branding for Digital Platform

Y

AuANEzLarNgANTTUYeEUsInalugARda JUKUULAZNITYN9IUYY
doussaning q Fefleridudwes Aefiimmyndadevendaiivatuns meaiassdidom
uazmanAmitleifiensaiiems) yadnam ondnuaiuazamdnuaivems

Characteristics and behaviour of consumers in the digital age; forms and
functions of different types of digital platforms; content creation and production for

branding, uniqueness, identity and brand image.
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ccM3206  mskAniomymeeulal 3(2-2-5)

News Reporting in Digital Age

ﬁﬂ‘muasﬂﬂ‘dﬁ‘ffaﬂ’]iiw\‘nmhwmLLW@G}W@%MSBuIaﬂ NITNARVIILUY
AnnuUsziau Amesunennu I1BEUEIL @15ARTe T A5 nsRaNsUSTAY ANNEATY
YaunnNTal IrUsENoULAIRANAY T waliAnsiuTIuTIndeya msldurasym 93es5u
madudnndnenuen

Study and practice news reporting for online platforms; follow-up news,
investigative news and documentary news; determining the issue; significance of event;
elements of news value; methods in data collection; using news sources; ethics for news
profession.

CCM3207 m'iaammuLﬁammaﬁamamﬁmﬂawmﬂuqﬂaﬁ ia 3(3-0-6)

Content Creation for Vulnerable Groups Communication

in Digital Age

mwmmmmmm’aﬁmﬁ'mﬁ'umjmﬂswmﬂ (Vulnerable Group) n13susznau
a¥mmase Msaanmiuny msdenszuesdie ViruaRvesSumsinenguiUs e
otnaue msaaﬂLL‘U‘ULLazﬁﬂLauaL‘f‘j@mﬁLfdwlmsﬁjaﬂﬁumjmmswuwﬁmmzamm%a@hﬂ 9
WARSMIANITTILATIZR T9900 wazdnineg

Definitions and concepts of vulnerable groups; truth and representative
creation; study agenda design, audience's attitude towards vulnerable groups appeared in
the news, content design and presentation appropriate for different media types by using

analytical and critical methods.
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CCM3208  mseeniuuiiemnsdeansngusniiuslugadavia 3(3-0-6)
Content Creation for Ethnic Group Communication in Digital Age
AINELazINARABIRUNGIATLS (ethnic group) NM3UsEnaUAIIS
Suansiildenguundiugi
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ANN9Te MIaFenNEIuTIL MITANTzvesie virunRvess
dothiaue nseenuuukaziiauaiomiisatestunguenfiusfumnzaumudenis 4
WARSMIANYITNIATIZR T950d wagdnng

Definitions and concepts of ethnic groups; truth and representative
creation; study agenda design, audience's attitude towards vulnerable groups appeared in

the news, content design and presentation appropriate for different media types by using

analytical and critical methods.

CCM4102  nagvsnsasassAilonionudeansnisnain 3(2-2-5)
Content Creativity Strategy for Marketing Communication
N1391NURAZ AN UANAY NS LUNITATI9ETIARATNITINNISIH BN ED
= ¥ f§ aa o = ¥ a aa | i (3 4’{/
nspenltunannesufdvia Taudensldmatianazisnislud o lunisadisassailond
WBNUFDAIINITNAN
Planning strategies for creating and managing media content; selecting

digital platforms; using new techniques and methods in content creation for marketing

communication.

CCMA201  Imivenilemsiineviglduuumaniosufdsia 3(3-0-6)

Psychology for Digital Platform Audience Analysis

AMUNLNGY AUENAYVDIRFINEGN LLazwqaﬂssmms?ﬁiaa’mamuwﬁﬁﬁ%ﬁuﬁa
msthluvszendldlunmeseiglddeneliviumesunanrlesndondia mavihaudle
AudnvzddyvoLNanesIvesdeR YA naonauNaAnTIL TrqUszasd uazAansausing
voul4de

Definitions and significance of psychology and human communication
behaviours for use in analyzing media consumers within the context of digital media
platforms; understanding key features of digital media platforms, behaviours, objectives

and activities of media users.
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CCMA202  MIasNaTsAasaflugARIvia 3(2-2-5)

Documentary Production in Digital Age

aNN1s warUURnITAUATIMITRNA NMSWEUUN NTLUIUNITHANEITAR
nsvIuNsAnadsassauazn1sidnulunisdieneniesn nsldmadanisinaued
wNyaRUULUUNIEMSuaE NN SINELNSYNGE A avTa

Principles and practices of searching information, writing script,
documentary production process; creative thinking and using language in conveying

stories; using presentation techniques suitable for digital media program format and target

audience.

CCMA203  msdeansilovnnianaiios 3(2-2-5)
Civil Content Communication

ANHVIENY AMENYALE AUEIATY WIS unu vyl uaggULUUTedEe

q o

'
A aa o

meavalesideasinudediva aaenu Anufunmsldderiviaiiioadumatdmiuvesde
memailastuymLaziesiu TufsdnudssaBulpglussiuing 1

Definitions, characteristics, significance, development, roles and duties,
types of civil content communication; practice using digital media in building civic
engagement of citizen media with local communities and democratic societies at different

levels.

CCM4301 Iﬂﬁx‘imuLﬁﬁ]ﬂ?'ﬁﬂ%’]x‘iﬁiﬁﬁ&ﬁgﬂ?ﬁﬁﬂﬂ?ﬁLﬁaM'}éa 3(2-2-5)

Project of Media Content Creativity and Management

NFLUIUMIAN AATILY NMIATNETIANAIY %aﬂazmammmmﬁﬁ%wmﬁléf
Anwan MathiaueiIAn MaHARTLNL miﬂ%’wqmﬁlﬁmm MBI Uy JHRE
meldnslidinuesenansefivinm

Project of Media Content Thinking, analyzing, and creating process in
producing a piece of work by means of exploiting learned knowledge; presentation,
concepts, producing, modifying and publishing a piece of work under supervision of

advisor.
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CCMA901  Fuunitonsadnsassduaymsdamsiemie 3(2-2-5)

Seminar in Media Content Creativity and Management

41579 AnTeiuazdunsen UssiiulamaiunisadeassAuarnisdnnis
iemide FudwmansznusedsnuriclussRuTioduuarseiun UssAnsnmueenisaseasse
LLazmﬁmmsufamﬁa ﬂ’ﬁﬁlﬂﬁﬂ’s%JﬂJU’ﬂUﬁﬂ’]‘Uﬂ’ﬁﬂjﬁ’]a’ejﬂi/i%@ﬁi‘l’mﬂ’ﬁiﬁ%%ﬂ

Survey, analyze and synthesize issues in media content creation and
management which affect society at local and national levels; efficiency of media content
creation and management; practice organizing seminars by means of simulated scenarios
or real situations.

o o/

(3) wAUIVIRINAUARLLAE

nNaRBENUNAY
SWEIY1 IRV UG
DM2103  N500nkUULLBVLaLas oI aEanvia 3(2-2-5)

Content Creation and Storytelling for Digital Media
NanNnN13 wazlAnNeIdunIsoanLuUlilon) Jadendinasan1i9anikuy
nagNsNERNKUULLeM umrmsdiauealioniludendvia nseenwuuisnisiansesly

uwanrsNNvaINaNY dnBaZaNIZUBINITAaT0eEeUTEANAN o Uaduiiinananisian

a v d‘

Fos matanFesguuuulmilugaidsia maaEesadiousieinidle madeuumusznneng 9
sl nwnmuandedunmsarenendessmegwadeassd falzuazasusssulunisasos
{aidte 'E']ﬂUg’jﬁ’ﬁmiaammmﬁamuamﬁaqmqﬁamq 1 lugmmava

Principles and concepts of content creation; factors affecting content
creation; strategies in content creation; guidelines for content presentation in digital media;
storytelling for digital media in different platforms; characteristics of storytelling in various
media platforms; factors affecting storytelling; new model for storytelling in the digital age;
virtual storytelling through video; scripts writing, visual and audio language in conveying
the story creatively; art and ethics of cross-media storytelling; practice content creation

and storytelling for digital media.
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DM2104  vdnN1seanwuudmIvaenasa 3(2-2-5)
Principles for Digital Media Design
AMNRLNBUAE AR YVRIRaUT LA NTOONLUUIN N TdRENS Uadenil

aa v [

dvwasemseanuuUdslugAfdva nsvuIumsvitueenuuuegaivassauazdusyuy
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nguiesdusznounsdaly Wl URnsassassderaviaguiuusing 9 Ansdanduas
gonARoUNGU U MK UANTULUTTIAgIUAINY A BIN19ATUATESTTY

Definitions and significance of art and design for commmunication; factors
influencing digital media design; creative and systematic design processes; artistic
composition theory; practice creating digital media in various formats addressing the

problem and corresponding to the targeted audience based on ethical righteousness.

DM2105  MISIATenKsuansyARvia 3(2-2-5)

Audience Analysis in Digital Age

LaAnfiug A fugFuans n1sinazdluaisdauny (Persona)
23AUsENOUYRSUAIAUTeYaUTEvINT Nllmans Jerinen gansevuAuIan (Pain Point)
{]ﬁaﬁﬁmamz&jwiami%'uﬁ'lﬁamLLazLﬁquamimmmmmwi’q WHINNNTIANGY
HSuans nsadeUsvaunsaluaznisesnuuutieniiteadrenisildausan (Engage)
AnUfURnmsdnaessivanIunsalase

Foundation of audience analysis; proxy recipient analysis (Persona);
components of recipient; demographics, geography, psychology, pain point, factors
influencing perception of content and expected behavior; guidelines for audience

categorization; experience creation and engagement oriented content creation; practice

using simulated scenarios and real situations.
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DM2205  mawAnAsismiAdva 3(2-2-5)
Digital Printing Production

a = saa o

PANWUIANIUNNSNARTAYEITHALEDFINUNA IV ANADAAADINUANUADINIT

o
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v09f81u p3fUsENavYasAsfiniAdvaraduileniuarsunuunisinaus n1stang
asdUsznevAadlunuddianindna nsruviunsadsassAadiiunadce msldmaiafiay
fuivAmaiadve TneatufiRnmamEstunuesdioadnuasgniowumdniiossa
Principles of magazines and digital printing production consistent with
readers' demands; components of digital printing in regard to content and presentation;

artistic elements in digital printing; process of digital printing production; special techniques

in digital printing based on professional and ethical production.

DM2206  nsadasshesruseneunsnansensmnadenaa 3(2-2-5)
Creation of Digital Media Program Production Elements
LLmﬁﬂﬁugmaﬂﬁU‘izﬂaUm‘iwamwmi FULUUTIENTUAZNTULEUD
MTIATIZRENITTNEeATTaian15e0nNUUY 938555015 9ATIALAYNITOBNKUY
wAlula8n1500NwUUKAZLIANTSHBIRUIZNBUNITNERSIBNNT N15IE1S BN LBIAUSENEY
MINAATIVNT NTASWATIAUALDDNLUUDIAUTZNOUAN 9 D19 NTUASALN A3 DIUAINTY
aUNIlUTENaURIN Y18 NITUTMTNUIUUTEN LAY AINALAIUBRIAUTENBUNTNER
78015

Foundation of program production; program pattern and layout; analysis of
digital media program for design; creativity and design ethics; design technology and
innovative production elements; storytelling through program production elements;
creation and design of elements such as makeup, costumes, props, etc; budget

management and cost-effectiveness of program production elements.
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DM2304  nagmsmslidendriaiiodeasnismaa 3(2-2-5)
Digital Media Strategy for Marketing Communication
unAnuagdnMsYeIsAsasmInan indesdlefldlumsdeasnmsnain

gARITTa MAATRanIunnsalnennImaiaLazngdnssunslddeveanguidinune
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udlaneeulatl nsldineflrariuis nsadsassdnenaast sy

Concepts and principles of marketing communication; tools in digital
marketing commmunication; analysis of marketing situations and media usage behavior of
the target group; processes, tools, planning and determining strategies for integrative digital
media deployment in marketing coommunications; implementation design, evaluation with
an emphasis on case study analysis; practice designing creative digital media strategy for
marketing communications such as building an online identity by using streaming

technigues and creating podcasts, etc.
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DM3102  msassassfemsinguainsiminadenasia 3(2-2-5)

Broadcasting Creation for Digital Media

LAR Usslan uazdvisna vesdeinguaglvsviad ndnmsdEnsemsingua
Insviminisdendva uunAnmnuAnaiassdiunemsinguasinsiel uinnssuuay
weluladnnsadieassAsiens madeuuniien1saisassdsents a3esssulunisadneassé
FEMTINGUasINIVAd N15a59EIIATIENMTINYRarUFES 03AUTENOULAENITAIUAY
msuanseMIniad msassassanensinsiaiuenanilenasluagile e didrinle
yemvieadier enslsh e mMsUssiluraTomsivguasinsiaimdondsa

Concepts, genres and influences of radio and television media; principles
of digital radio and television program production; creative concepts for radio and
television programs, innovation and programming technology; script writing; ethics in radio
and television programs production; creating radio program and audio control;
composition and production control of television programs; creating outdoor and indoor

television programs such as music videos, travel programs; variety programs, etc;

evaluating digital radio and television programs.
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DM3103 ﬂ%aﬁsﬁuﬁ'aqﬂmm 3(2-2-5)
Media Ethics in Digital Age
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sodornaru nszurumsirdulaidniesnivdnde nqufatesssuinedesivindnde
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vosdtenavulugafdvia AnUftRanumsaldaesimfuaniunisaiase

Ethical concepts of traditional and modern media; roles and importance of
ethics in the media; media professional ethics in decision-making; ethical theories related
to media profession; regulations and practices of professional media organizations;
concepts of empathy as ethics and values in the creation of new media; problems and
obstacles in using ethics in various situations; guidelines for using media ethics in media
business; issues and case studies of media ethics in the digital age in simulated and real

situations.

DM3204  wellududmsudenava 3(2-2-5)

Animation for Digital Media

UsgiRuaziaunnisduwefdudu wndnnsadimednudy Ussnnuas
sUnvUuue iU uAeAdsia ssdUszneuLaznsadIsuedsulmsImuA M
(Stop Motion) N15WaLS enatd munukedudu nszuiunsadsassdauneiudy
msldmaluladuaruinnssuiioneiudy nudsatuweiludu nmsadvassdauneiudu
2 3R uay 3 17 MsadEssETunuIIEUNsaliEeRaTa

History and development of animation; animation concepts, types and
formats for digital media; composition and creation of stop motion; narrative development
for animation; animation creation process; technology and innovation for animation;
sound for animation; 2D and 3D animation production; digital media production based on

contexts.
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DM3401  dumnnussidiudenia 3(2-2-5)

Seminar in Digital Media Issues

Awnsziusingnisainszuaion Ysznudgnn wndalaznanszsnuaiy
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Analyze current trends, issues, concepts and developmental impacts and
changes concerning the situation of traditional and digital media which are engaging,

significant and useful for professional experience with an emphasis on researching,

collecting data, joining forums with experts in the field and practicing organizing seminars.

nasAvenaen
SWEIY1 IRV UG
DM1203  MSHARNNEURS 3(2-2-5)

Film Production
ANNUVIINE FTRUINTG UNUIMNTTALAEDNTWAVDININGUNS LUIARNNEITD4
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Definitions, evolution, roles and duties, influences of film production; film
genres; business structure and film industry; concepts and basic digital film production;
visual interpretation; virtual language design; film composition and structure; content
formats and guidelines for movies production on online platforms; related laws and ethics

practice in digital film production.
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DM2207  misAraisassAiiiensdosns 3(2-2-5)
Creative Thinking for Commmunication
vEnnsuazkIARR B UATLARES19ETSA MsadsasIAnuduimamans
ﬁqé’wuﬁamuaxgﬂuw nsrurunIsAndaisassAfioRauuTansTud e
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AATendieg nsidauAnaassalugliuudng 9 winuiansldnseuiunisdn
\BeasassAiiendnnusuiivamansiaenndesiuanunisal

Principles and concepts of creative thinking for communication arts;
creative content and format; content innovation; content creation for various
communication purposes; trending content creation; case studies analysis; practical
practice using creative thinking processes in producing works of communication arts in

accordance with the situation

DM2208  Anennsteyadmiunuilimamans 3(2-2-5)

Data Science for Communication Arts

o annns awdrdguesdoyafiflienuiinamani msiesidoya
gudeyavunnlvg (Big Data) winwefisndulunsiiusiusudoya msdnszuu msuva
mmming uaznslivseleminnteya malesginasdaaneidoyaifousyloviluau
Twamans msvirnudilanginssuduslaa wasmsiaronlonianegsnameguteya
msUszgndlfimalulaBanninennsdeyailonuiimeaeans

Definitions,  development, and importance of information in
communication arts; big data analysis, skills required for data collection, categorization,
interpretation and utilization of information; data analysis and synthesis for the benefit of
communication arts; understanding consumer behavior; seeking business opportunities

using databases; application of technology from data science for communication arts.
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Augmented Reality Production

nsTUININAWALTEE Augmented Reality (AR) finanuszwindlaniaiiou
(Virtual World) taglanas (Physical World) L1038 N1usyuun1siuinmuuuauila
Tasmsldinaluladuendiuifuazgunsalifoudesie q ilelmnAnuFdumusiugldlaiud
faludnwauzamisawdd nadeuln vieenvasdudonaudne q mufuiouiis
msthmeluladdsnanluuszgndldaiadenna 4 lugaavia

Development process of Augmented Reality (AR) technology combining
virtual and physical worlds through 3D visualization systems by using software and devices
for instant interaction with users in a three-dimensional still image, animation or mixed

media; use these technologies in creating a variety of various digital media.

DM2305  fusznaumsuazuimnssugsiade 3(2-2-5)

Entrepreneurship and Innovation for Media Business

LAR HANMS wasdmgaavesmsduluszneuns nsvuuviminisues
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msiamegiuaznddindulasgawiviuaniunisel EnufuRnsviusuluuudaesgsiede
(Media Business Model Canvas : M-BMC)

Concepts, principles and entrepreneurship  spirit;  entrepreneurship
paradigm; innovation and creativity in media business; technology and large database
management for strategic planning and operation of media business; analyzing revenue
sources and opportunities; seeking opportunities for starting media business with ethics;

leadership and courage in timely decision-making; practice Media Business Model Canvas

(M-BMQ).
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DM3104  ensenansuazn1sden 3(2-2-5)

Journalism and News Reporting
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Definitions, scope, concepts, evolution of journalism; roles, duties and
characteristics of journalism; journalism organization; neo-journalism; news in the digital
age; news components; news types; news value assessments; news issues development;
collection sources; interviewing sources; news writing for broadcasting on multiple

platforms; journalist's qualifications; ethics in news reporting; journalism practice.

DM3203  mesfiumesnsfindmsudendia 3(2-2-5)
Computer Graphic for Digital Media
wEnMILAEIEMIMasdukazusa1 Msliiintn AU kawazi
dnuasianuszerlng Tnavesing Bmannudaudly viiomsdanisiieatusunin lagede
yénmseeniuUkazANLAREsassd Ielilusunsissgndmenoufiuned wieldlunisuan
muéﬁumi?iamimﬁaa%ﬁdugﬂLL‘U‘U@"N 9

Principles and methods of drawing lines, shading and weighting; light and
shadowing intensity, surface appearance based on distance of the object; image
adjustment and manipulation according to design principles and creativity; computer

graphic tools for producing a variety of digital commmunication formats.
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DM3205 ﬂ’]i@@ﬂLL‘LJ‘ULLﬁ%l?\IaG]LEJ‘U 3(2-2-5)
Web Design and Authoring
ninnsdesfuresssuudumedidn Tnunsvedumedidn wadiuled
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msoeniuudiuled derilaisnseonuuuiuled suuuulndnmuasadlifunudumeside

Fundamentals of intermet; evolution of internet and websites; website
development and computer programs for website creation; web design concepts, caveats
for web design; images, file formats and colors for online applications.
DM3212  nisenevenannsdenaia 3(2-2-5)
Live Streaming on Digital Media
Qmé'ﬂ‘wzuzLLﬁzUizmmaaLﬁamﬁmmzamﬁumﬁdwwamaﬂ AT UNES
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pli%’umiﬁammm BesTaLazngraneifeas ?Jﬂﬂ;’jﬁ’ﬁmadwwamamﬁawmaﬁmﬂmam%
Tugtuuusing 9

Features and types of contents appropriate for live streaming; content
planning and broadcasting; live streaming composition and equipment; live broadcasts on
social media and applications; video and audio quality control in live broadcasts; content
creation for real-time content; editing on immediate events; techniques for drawing
audience’s interaction and engagement; techniques for increasing audience and revenue;
follow-up audience analysis; related ethics and laws; practice live broadcasting

communication arts content in different platforms.
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DM3213  msldonmmeulEautuiteassassdiidom 3(2-2-5)
Drone for Content Creation
dovmmailmamansdmnzautunisldomeelfaudu womadieessd
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Communication arts content for use with drones; approach for creative
content production; drone equipment and basic principles; situational and geographical
analysis for filming; risk assessment for production process; production planning and post-
production process; related ethics and laws; practice producing commmunication arts works

by using drones.

DM3214  N9as NATIALAZNITIANITNANTTULAY 3(2-2-5)

Event Creation and Production

wAa JULUU nsguIun1sveInisiananssuiavlugluuusng 9 lag
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Usgdngnn wunsinuURn1sdnrinnnsie (Sketch) n1sm1veyasn98e (Reference)
n53a3infian19eeniuuy (Mood Board) LiledeansauAnuaznisinufdanissauiv
anuUIzNauNIs

Concepts, patterns, and process of special event production in various
forms which covers planning, creation process and using related technologies; execution
of special events in response to the organizer's objectives under budget and timing
conditions in order to effectively create experiences and relationships with targeted
consumers and supporters (Sponsorship); focusing on  practicing making  sketches,

references and mood board to communicate ideas and workshop with the organizations.
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DM3302  mswAnTenstnivsdenasa 3(2-2-5)

News Production for Digital Media

IfidesSeuniou : DM3104 nsansenaniuaensdedn

NANNITHASNTTUIUNITNANIIENITVI 8191 518A1591U 521U 518019
AATILNU1T TINTAT U 918115461917 SI8NITEUNUINIT 189 UTeiansenising
mMsnenuinLUUiaEe yeansuasviiianauRaveuvesneding 4 Tieseingudvang
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Prerequisite Subject: DM3104 Journalism and News Reporting

Principles and production processes of news programs such as daily news,
news report, breaking news, roundtable discussion news, etc; news programs trans-media
coverage; production crew and responsibilities of various departments; analyzing targeted
audience; pre-production planning and production of news programs with complex
content; news evaluation; problems and solutions in news program production and basic

production practice.
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DM3306  misdeanslunmigingd 3(2-2-5)

Crisis Communication

AUVINNG AMENEE USENNTBIn¥ingd nansevuvedingAinmsaisedeny
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Definitions, characteristics, types of crisis; social impact of crisis; perceived
social crisis; principles, concepts and theories in crisis communication;  crisis
communication management; preparedness for crisis; management of communication
issues; crisis countermeasures; principles of negotiating, revitalizing organization from crisis;

crisis communication code of conduct by analyzing case studies and co-workshop with

professional organizations.

DM3402  Tesamisfimssnudendsa 3(2-2-5)
Special Project in Digital Media
TidndnwrilasinisfiasluisesdiiAsafuaudiunisdanisdendsa
Annsdeulasinis msinauslasenis wieAnwiduaieudunsdianisdenia tned
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Students develop special projects in the field of digital media management;
practice writing projects, presenting projects or reviewing digital media projects under

supervision of advisor or expert for consultation; proposing projects and organizing

activities; presenting projects to lecturers after completion.
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DM3404  mswandulungiiin 3(2-2-5)

Infographic Production
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Basic concepts of infographics. characteristics of infographics; types and
styles of infographics for narrative; infographic production process i.e. selecting issues, data
collection, data screening, etc; graphic design, practice designing creative infographics for
effective communication.

U oV

DM3405  n15Aea1sATAuAIYARITad 1mT UL UIENaunN1IINg 3(2-2-5)
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Brand Communication in Digital Age for Small and
Medium Enterprises
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Definitions, significance, concepts of band communication in digital age for
Small and Medium Enterprise; building competitive advantages under limited budget;
planning and developing integrative brand communication strategy for sustainable
business growth; practice planning, designing, presenting, and conducting case studies for

local and regional brands.
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DM3406  Aennsdspuiumsdeansitentswam 3(2-2-5)

Social Engineer and Communication for Development
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Concepts, principles, definitions and roles of social engineers; analyzing
community potentials; analyzing stakeholders and contexts of communities at different
levels; analyzing and summarizing development issues; designing communication
activities; launching activities; evaluating activities with an aim in improving the quality of
life; building bonding with communities and raising awareness of social responsibility;
practice in real community situations in order to nurture students in becoming social

engineers.

DMA201  mswansensudionnsdenia 3(2-2-5)

Entertainment Production for Digital Media

vdnMs Ussinuaznszuaumsnansienstudic Teun siemsalss s1ems
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Principles, genres and production of entertainment programs, including
variety shows, game shows, travel shows, comedy-drama, situation comedy (Sit-Com), etg;
production crew and duties of various departments, analysis of the program's target
audience; pre-production planning and production of entertainment programs with
creative content; evaluation; problems and solutions in production; practice producing

entertainment programs for broadcasting through digital media.
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DMd202  msa¥iBumgiousedindenivia 3(2-2-5)

Influencer on Digital Media
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Concepts of influencer branding; significance and power of influencer;
discovering individual identity and selecting self-selling point; personality development
and communication; content creation strategy and media use for influencer; audience
analysis; relationship management and engagement planning; in-depth analysis of
consumer behavior across platforms; influencer ethics; practise and develop students into

entry-level influencers.

DMA203  nagmdmsaiuassdiiomuulnsdmiindoud 3(2-2-5)

Content Creation Strategy on Smartphones

WRn wENM3 perUstneu wavnsruaunsadeasIAion dee amils
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Concepts, principles, characteristics, and processes of content creation,
sound, still images, motion pictures; analysis of audience and mobile phone media usage
behavior; principles for designing unique content in mobile applications. distribution

channel analysis; techniques and methods for building content popularity; practice

producing a variety of effective content in across genres and formats.
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PEC3802  nmswiealnUszaumsaisndmdveemans 2(90)
Preparation for Professional Experience in Communication
Arts
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Organize activities to prepare students before their professional experience
in communication arts in terms of career’s perception, characteristics and opportunities
of career choices; develop and equip students with knowledge, skills, attitudes,
motivations, and professional characteristics by exposure to various situations related to

the specific profession.
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FEC4802  n1sRNUszaunsalivinimermans 5(450)

Field Experience in Communication Arts
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Prerequisite Subject: PEC3802 Preparation for Professional Experience in

Communication Arts

Internship in communication arts related organizations such as sovernment
offices, state enterprises, businesses or non-profit organizations; students applying
theoretical and practical knowledge for practice in real-life situations; orientation activities
are offered to accommodate internship details; post-internship activity is offered to review
and summarize internship outcome and problems during internship period as well as

propose solutions to overcome internship problems.

FEC4803  awfiafinwn 7(540)
Co-Operative Education
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Students are assigned to work in an enterprise related to their study major.
Students affirmatively hold position and job responsibility as an employee of the
enterprise; job position must offer students to apply knowledge gained from the university
into practice; students must develop report and present cooperative education outcome

after completion.
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