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(Marketing Strategies in the Age of Disruption)
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n1sidsuntvasnianalulad nMseanuuunagnsniIsTnalatu
gaRasUiu manevaussaufosnsvesiuilaaiifiniumainans
TushnuuazUBsuulategasiniga maduinnseannlugafisia
Analysis, synthesis, discussion and critique of marketing concepts;
analysis of marketing environment change, technology, highly
fluctuate customer behavior under technological change; marketing
strategies design for disruption age; catering to diverse and fluctuating
customer needs. Being a marketer in the digital age.
nsdamsianaiadenudenagns

(Strategic Management for Social Enterprise)
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Analysis, synthesis, discussion and critique of theories and concepts,
patterns and management process of social enterprise; integration of
business organization management concepts and principles with
creativity; development of business innovations, implementing royal
initiatives, in solving social, environment and economic problems,
which assists in higher income and lead to social, environment and
economic stability.
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(Advanced Financial Management and Accounting Theories)
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n153ATIERLareankuUlaTIaiiunuueianis dmsugsnaly
gARdTauarnsindulanenisiuuas iy dduganeliasseiussa
ynagsna ieassmnuldiusouliungsinedadsdu

Theories and concepts on the following notions: accounting and
finance, planning, controlling, operation and management of
organizational resources; creating return on investment and risk
management; planning and management of investment; analysis
and design of organization capital structure in the digital age;
advanced financial and accounting decision in relevance to
business ethics aiming to create a sustainable business

advantage.
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N153an15ladaAndidenagnsdniugsnavuIanaekasIuIntoy
(Strategic Logistics Management for Small and Medium
Enterprises)
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Analysis, synthesis, discussion and critique of concepts and
principles of logistics, intra and inter organization logistic activities
to create competitive business advantage; domestic and
international logistics service business; strategic supply chain
management for small and medium enterprises; out-sourcing;
strategic logistics management plan design, plan implementation;
monitoring and assessment of organizational logistics operation
to enhance sustainable competitive advantage for small and
medium enterprises.
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(Seminar in Strategic Management for Border Trade Business)
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Analysis, synthesis, discussion on concepts, theories, and border
trade business situations, problems, obstacles, opportunities, and
border trade business prospect under important economic
collaborations in regional context; analysis, discussion, and
critique of case studies and current border trade business
situations intended for designing strategies for sustainable border
trade business in the digital age.
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(Selected Topic in Business Administration)

FonUsziiutlym nsdldnw anunsaitlagtuivuaiouasiiaula
Aafunsusegnaldusva nauwiuazuuifanisuinsgsiom
AATYkAaAUIIBUTINGNITAAINAT

Selection of problems, case studies, and current situations of
interest concerning the application of philosophy, theories and
concepts in business administration for analysis and discussion

of the phenomenon.
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(Advanced Theory of Organization Management for Future
Leaders)
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Philosophy, management concepts and its application in current
business situations under the context of visionary organization
leader in a rapidly changing world; development of leadership in
different situational contexts, leader as change agent and
cross-nation human resources management in the digital age for
a sustainable, moral and ethical organization.
ngufuazaaiun1aliagiuniegsna

(Theory and Current Business Situation)
nuifiirdeatunisuinisgsie nquiiiisaduesdnisuas
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Theories on business administration, organization and management,
strategic management for competitive advantage, business ethics,
business sustainability; case studies in current business situations;

design of business plan under simulated business conte
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(Business Academic Article Writing)
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Development process of business academic articles, including
reading; citation and referencing business articles; techniques in
writing effective business articles; information search practice;
reading and writing different genre of business administration
articles; publish different article genres.
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(Seminar in Business Administration)
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Analysis, synthesis, discussion, and critique on business administration
situation focusing on contemporary issues in the area of
management, marketing, human resource management, accounting,
finance and production management under strategic perspective,
integration of related research concepts and theories in proposing
business administration guidelines or creatively and ethj

business problems leading to sustainable business.
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(Social Science Philosophy and Business Management)
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Social science philosophy; concepts, definition and theory
building including rational explanation; understanding theories
structurally; finding empirical data; application of social science
philosophy in business administration, including verification and
confirmation with research process.
Fununmsdanisudanssunnegsiatuge

(Seminar in Advanced Business Innovation Management)
Ansgi Az eAuTefetuLAn naud waranunsaifiy
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Analysis, synthesis, discussion on concepts and theories
including advance business innovation management situations;
significant roles of business innovation application in the
organization; business innovation through advanced research
model to solve problems and improve business competency;

business innovation strategies in digital era.
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(Advanced Research in Business)
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Philosophy, concepts and research paradigms both quantitative
and qualitative; research ethics; advance business research plan
and design; conceptual framework; developing research model;
hypothesis formation; research methodology, population and
sample group, research tools; data analysis; interpretation,
summary, discussion and writing research report, including the
application of research results in solving problems and
developing business operation situations.
dununInetnusseiuauUudn 1

(Doctoral Thesis Seminar |)
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Discussion and development of a research topic; formulation of
research problems; researching related concepts, th
literature review; business research design for resear,

development.
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(Doctoral Thesis Seminar )
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Discussion and development of research tools for thesis, data

collection techniques, data analysis, and writing data analysis

results.
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Discussion on presenting and defending thesis results, writing up

thesis report, and publication of academic articles.
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Study of profound business research problems that builds and
expands new body of knowledge in business and grounded theory
with advanced research characteristics; systemati development of
body of knowledge in accordance to research process and
methodology; literature review, conceptual framework, research
instruments, data collection, analysis, discussion, with ethical,
valid, comprehensive and profound synthesis of knowledge
gained from conducting thesis under the guidance of advisors
committee, with approval from thesis examination committee;
thesis results publication in qualified journals and in accordance
to the standards and criteria set by the Office of the Higher
Education Commission.
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(Thesis Type 2.1)

A1 o= d‘ o

Anwideludyn1idenguinniegsia Mg liiAansimuinufe

9
NouVTONITNALIIAAINI INNAUEIAY ddnyazuain1siTeLite
Auesrnusegrndussuunussleuisniside menisnuniu

IITUNTTU LNOWAUINTBULUIAA LATEHDTTY S1UsIudeya

a 6 a

WATIEVNE BAUTIENA uarduATIziaIdaI1N3ININg1INUSEEN

[
=

anda gnaes auysel lgn1smduguanaznslidusnwainaue

2

919135871U3NW1 WAZRIUNMIAUYOUTBIRENTTUNTABUINE TNUS
IN1sELNINAUTUANIININg1 HnuslUNTaTIVINTNTNINTEIY

wagidulumunaeivesdinauanensTuNIsNITeRLANYILIYR

NUWNH

36




SUEIYT  VILASAIBSUIYSIYIVN

Study of profound business research problems, developing
theoretical concepts or creating new body of knowledge in
business; systematical development of body of knowledge in
accordance to research ethics, process and methodology;
conceptual framework, research instrument development, data
collection, data analysis, discussion and profound synthesis of
knowledge gained from conducting thesis under the guidance of
advisors committee, with approval from thesis examination
committee; thesis results publication in qualified journals and in
accordance to the standards and criteria set by the Office of the

Higsher Education Commission.
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